JANUARY, 1954 


AGRI“ ULTURE 


@XPEeRIN- ae 
“rst STA 
Lits lARY TIOW 








IN THIS ISSUE 
WHAT ARE VITAMINS? 
Page 44 


BUYING TRUCKS — USE COST 


VS. INITIAL COST 
Page 50 


MORE ON BU'K HANDLING 
Page 66 


PLUS REGULAR FEATURES 
DUSTRY PROBLEMS Page 56 
RUCK TOPICS 7 an 
PRODUCTS AND PROBLEMS “ 74 
N THE LEGAL SIDE “80 
ILK AND MILK DEALERS 


RUSSELL S. WALTZ 
President, National Milk Producers Federation 


“A self-financing system of price stabilization .. .” 


Story on Page 34 





\ bh ff 
Oh-h-h-h Man ho they Shine when they leave» 


J 





LUTH 
BERT 
Ro 
Ge 
; ‘ New Cherry-Burrell Model ‘‘Heil J” j 
i as Sizes 4 and 8 wide. 12 to 48 b.p.m.., all Jd. 
shapes 2-qt.; round and square gallon jugs. Sv 
lo 


Cherry-Burrell's 






Pick up any bottle discharging from this ne 
Washer and you'll see what we mean by “sp 

All bottles (2-quarts as well as gallons) get that way, of 
course. because they've really “had it” inside this Cherry- 
Burrell Washer. Famous four-compartment cleaning not 
only gives | pre-rinse, 3 pressure washes and 2 semi-fresh 


tinses, but a caustic removal rinse as well. Then... a final 
fresh water rinse on a rising spindle to assure best possible 
rinsing and drainage. ' 
If you handle, or plan to handle gallon jugs... in any | 
volume whatsoever . . . be sure to check your Cherry-Burrell | 
Representative about the new Model “Heil J’ Washer. 





And after you clean’em...fill’em | 
...at any speed you want 


Pick any speed up to 40 gallons 
per minute ... pick your most 
profitable filler line speed... 
and you can get a “Milwaukee” 
Gallon Jug Filler that’s “‘right’’ 
for your particular operation. Six 
models. Capacities from 4 to 40 
gallons per minute. 





“Milwaukee 61-G” Filler 
Fills 12-15 gallon jugs per 
minute. 2-quart bottles at 
regular 6-valve speeds. 
Gravity or vacuum. 


“Milwaukee 424-G” 
Filler Fills 30-40 gallon 
jugs per minute. 2-quart 
bottles at regular 24-valve 
speeds. 


CHERRY-BURRELL CORPORATION 5403 
Dept. 102, 427 W. Randolph St., 


Chicago 6, Illinois 
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Fairmont Foods Fairmont Foods Company has added to its 
extensive operati a isition of a sub- 
Buys Ice Cream, isive ope at on by the acquisiti n 
‘ y stantial milk and ice cream business belonging to 
Milk Business North American Creameries. The purchase embraces 
the North American ice cream and milk business 


lying in North and South Dakota and Northwestern 
Iowa. 


D. K. Howe, President of Fairmont, said 
the purchase is in line with the company's policy 
of consolidating trade territories. Fairmont now 
has plants in Devil's Lake, North Dakota, Rapid 
City and Huron, South Dakota, Sioux City, lowa, and 
the Fargo-Moorehead area in eastern North Dakota 
and western Minnesota. Mr. Howe said that there 
will be no change in North American personnel in the 
area, nor will there be any change in North Ameri- 
can brands or packages. 


Fairmont processes and distributes butter, 
ice cream, milk, cottage cheese, and other dairy 
products, as well as frozen foods and poultry from 
seventy-four branches in twenty-six states. The 
company's headquarters are in Omaha, Nebraska 


Foremost, Golden Biggest deal of the year shapes up as 
fast-moving Foremost Dairies and the west ccast's 

State Move Golden State Co., Ltd. await the verdict of stock- 

Toward Merger holders scheduled to vote January 27 on a proposed 
merger. Endorsement of the merger was announced 
early in December in a joint statement by J. R. 
Little, President of Golden State, Paul E. Reinhold, 
Foremost board Chairman, and Grover D. Turnbow, 
President of Foremost Daiiries. 


There are apparently no immediate plans 
for either company to distribute the products of Pui 
the other, despite the merger. Both brand names Int 
will be retained. Mr. Little will retain his posi- Pit 
tion as President of Golden State and will becore 
Executive Vice-President of Foremost Dairies, Inc. Co 


The company resulting from the merger 
will be known as Foremost Dairies, Inc., and will 
have an estimated gross sales of nearly three hun- 
dred million dollars. It will be the third or 
fourth largest dairy concern in the country. For 
further details, see page 32. 
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Supply Firms 
Promote Industry 
On National Scale 


Pure-Pak Formally 
Introduces New 
Pitcher Pour 
Container 


January, 1954 


Several supply and equipment firms have 
embarked upon extensive national advertising cam- 
paigns directed at consumers of milk and dairy 
products. Although there are not enough firms doing 
this to call it a trend, nevertheless,the weight 
of advertising that those firms already engaged in 
the activity do has a definite impact. 


The purpose of the advertising programs 
is to promote the product of the firm buying the 
space, naturally. However, the basic theory on 
which these programs rests is that the more milk 
and associated products consumers buy, the better 
it is for the industry, and consequently for the 
people supplying the industry. Firms engaged in 
this type of advertising are primarily those firms 
that supply some item that is associated with the 
product that the consumer buys. Such things as 
containers and bottle caps are good examples. 


Several firms are doing an outstanding 
job in this field. Pure-Pak has ads in leading 
national consumer magazines, as well as national 
radio and television shows. 


Green Spot has developed an ambitious 
program for its dairy orange, using television, 
radio, newspapers, and a select list of national 
consumer magazines. These magazines include Ladies’ 
Home Journal, Woman's Home Companion, McCall's, 
and Saturday Evening Post. The role of the milk 
dealer in the distribution of Green Spot is the 
central theme. 


Sealright Company has also been active 
in consumer advertising. Using similar media, the 
firm has promoted several nationwide contests 
involving milk. 


There are rumors here and there that 
some of the glass bottle people are thinking 
of developing consumer advertising programs. 


After extensive field trials, Pure-Pak 
Division of Ex-Cell-0 Corporation has announced a 
new disposable milk container. Making use of the 
natural fold that occurs at the familiar gable on 
the Pure=-Pak container, a pitcher spout has been 
incorporated in the package. This spout opens out 
when the consumer pushes outward and then inward at 
the top of the carton. An excellent pouring 
device results. 


Introduction of the new container is a 
little complicated by the necessity for making 
physical changes on over 2,000 Pure-Pak machines 


19 





New York Dealers 
Really Had Their 
Troubles 


located in all of the forty-eight states. Although 
these changes are easily made, they do involve a 
certain amount of time and money. Because of the 
large marketing areas served, this has been a dif- 
ficult problem to whip. Apparently, however, the 
difficulties have been overcome. During a recent 
trip to the far west, we came across pitcher pour 
Pure-Pak containers in regular use in several dif- 
ferent markets. 


Pure-Pak officials plan to promote the 
container among consumers with large scale adver- 
tising in consumer media. This will be done on a 
national level with local tie-in material avail- 
able. 


New York dealers will subscribe to the old 
maxim that it never rains but it pours. During 
the last week in October, the market was shut 
tighter than the proverbial drum by a week-long 
strike of routemen and plant employees. No sooner 
was that affair settled than they were confronted 
with a strike threat from the over-the-road truck 
drivers who move milk from country plants to the 
city. This dispute was arbitrated. At about the 
same time, press, radio, and television erupted in 
a rash of anti-milk industry programs that assured 
the premise that milk is too high and then went on 
to castigate the milk industry as the villain in 
the piece. This uproar was topped off by a strike 
in plants of the American Can Company that serve 
the New York market with single service containers. 
New York uses American Can containers almost exclu- 
sively and, since this type of container comes 
already formed, dealers have only day-to-day sup- 
plies on hand. When the container plants shut down 
dealers were hard put to find anything to hold 
their milk. Some containers came in from New Jer- 
sey plants of the American Can Company. These were 
handled by union labor in the milk plants despite 
the strike, because the Canco union is a C.I1.0. 
organization, while milk plant labor in New York 
and in most other markets is A.F. of L. By impro- 
vising and carefully husbanding what they had, 
dealers were able to weather the storm, although 
the process was not at all conducive to restful 
nights. 


As a sort of frosting on the cake, New 
York's Commissioner of Investigations, who hasn't 
yet gotten the Class I price and the blend price 
straightened out in his own mind, judging from his 
public statements, is demanding a continuing inves- 
tigation of the milk industry. 


You should live so long. 


American Milk Review 
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The ABC’s 


of Higher 
Dairy 
Profits! 





PRODUCT 











To Insure Continuing 
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Good Business, You Must 


First Have a Good Product! 
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‘or over 33 years, the makers of 
Green Spot have specialized in the 
development of top quality orange 
juice concentrate for sale as 
orangeade through dairies. Green 
Spot is made from the finest 
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oranges, processed in ultra-modern 
sanitary facilities, and shipped to 
the dairy under constant 
refrigeration. At the dairy, it is 
handled just like other dairy 


products. These precautions, 
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combined with careful mixing, 
means that Green Spot is delivered 
to the customer with all the full, 
fresh from the grove flavor 
carefully retained. These are the 
reasons why Green Spot is the best 
tasting, highest quality orangeade 
on the market today. 
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It Is Impossible to Make 
Big Profits without Big Sales 
— at a Good Markup! 


Green Spot sales per dairy are 
now the highest in the history of 
the company—and this orangeade 
is one of the best profit items 

in the dairy business! 

At the same time, dairy expenses 
in handling Green Spot have been 
kept at a minimum. No extra 
equipment is required—Green Spot 
can be run through existing dairy 
plant facilities. Low Expense, 

High Markup, Big Volume mean 
Big Profits! More than 3500 dairies 
throughout the United States can 
testify to Green Spot’s high 

profit sales appeal! 
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PROMOTION > 


To Sell People, You First 


Have to Tell People! 





Before any of your customers 

can become regular Green Spot 
buyers, they have to try it! Tk 
Green Spot helps you make that 
first sale—then maintains a 
strong, continuing effort to keep 
your customers buying! 

Liberal sampling allowances are 
made. Green Spot also offers 
cooperation in driver sales contests, 
bottle hangers and leaflets, 
premiums, store signs, streamers, 
truck and store decals, and 

other special promotions. ‘These 
time-proven sales aids 

are specially tailored for the dairy 
industry. They help you sell 
Green Spot in volume—in Winter 
as well as Spring and Summer! 

In addition to all this, a hard-hitting 
national advertising campaign is 
run the year ’round. ‘This includes 
four-color page ads in such major 
consumer magazines as 

Saturday Evening Post, 

Woman's Home Companion, 

McCalls, and Ladies’ Home Journal. 
Green Spot’s fully experienced 
staff of advertising-merchandising 
held representatives are ready 

at any time to personally help you 


solve your local problems! 
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The Censorship of Competition 


1g 





January, 1954 


Kk HAVE BECOME somewhat concerned of late with an increasing 

tendency on the part of industry, not just the fluid milk industry but 

industry in general, to be unduly sensitive to criticism. Unfortu 
nately, there is some justification for this sensitiveness, because adverse 
criticism can be reflected in a declining sales curve. As a result of this 
fact, the tendency is to stifle criticism and evaluation wherever possible 
The inevitable result of the successful development of this policy is stag 
nation and decay. 


The unhealthy effect of this tendency to censor is illustrated by an 
episode which took place within recent weeks. We will forebear men- 
tioning names, because we can see no particular good that would be 
gained. This is what happened. 


An organization in the dairy supply and equipment field wished to 
buy time on a television program to advertise its product through pro 
moting the consumption of milk. Another organization, not in the supply 
field but in the dairy industry, already had purchased part of the time 
that this particular program was on the air. In its contract with the broad 
casting network. there was a clause which gave the sponsor the right to 
disqualify any prospective purchaser of the remaining time, if the sponsor 
deemed that purchaser's use of the same show, even though on the air at 
a different time, detrimental to its own interests. 


The supply and equipment firm, after careful consideration, decided 
to buy a part of the show. They sent in their order only to have it returned 
by the broadcasting company as unacceptable. The other dairy organiza 
tion, exercising its right of veto, had said, “No.” 


The supply firm that wished to purchase time was in no way com 
peting with the organization already on the air. Yet the reason, absolutely 
the only reason, that organization vetoed the idea of the other party 
having any part of the same show was because it feared that the appear 
ance of the supply and equipment firm on the same show, even though at 
different times, would be construed as a tacit endorsement of the supply 
firms product. The result of such a construction would be the ill-will 


of manufacturers of competitive supplies and equipment 


It sounds ridiculous. but it is true 


We can sympathize with the dilemma in which the organization 
already on the air found itself or imagined itself. It was damned if. it 
did. and demned if it didnt. Nevertheless. we are inclined to believe 


that it would have gained more than it lost by a bold nnequivocal stand 
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that welcomed all segments of the industry to the air. We, of course, 
do not have a couple of million dollars involved, so it is quite easy for 
us to be objective. 


But dollars or no dollars, this industry is not going very far if it lets 
competition become its master instead of its servant. Such a ridiculous 
episode should not be allowed to happen again. However, the only guar- 
antee that it will not happen is the development of a broad type of 
thinking that will enable people to distinguish between the important 
and the unimportant. 


Censorship, even though done in the name of competitive equality, 
is an ugly thing. 


The Self-Help Plan 


LEASURE AND DISAPPOINTMENT are closely mingled as one 
reads the National Milk Producers Federation proposal for a. self- 
financing price support program. 


It is a pleasant and encouraging experience to explore the method 
whereby dairy farmers propose to accept the financial burden of price 
supports for their industry. It is doubly refreshing to see this powerful 
organization making a positive step forward. For too many years, the 
outstanding characteristic of the Federation was a monotonous “No” to 
practically every approach to the “dairy problems.” 


Under the present scheme, farmers would pay their own price support 
way through an assessment against themselves per hundredweight of milk 
produced. This makes sense. It not only relieves the taxpayer of an 
onerous burden, it also makes the farmer more production conscious and 
consequently more responsible than under a government price support 
program. 


The program is disappointing, because it does nothing about the basic 
cause of the surplus; namely the inability of butter to compete price-wise 
with vegetable fats. The price of butterfat does not need to come down very 
much in order to reach a point at which supply and demand would be in 
balance. It may be, however, that such a point cannot be reached without 
scrapping the idea of a parity income. 


Despite its failure to find a solution where perhaps no solution exists. 
the Federation’s proposal has much to recommend it. We believe that its 
principal attribute is its positive character. It is for something rather than 
against something. That, in itself, makes it worth thinking about. 


American Milk Review 
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there’s no strain when it runs at high speeds. 
Cemac turns out filled and capped bottles 
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UNION SEEKS TO ARBITRATE 
*100,000 DAMAGE SUIT 


By NORMAN MYRICK 


AKING REFUGE behind a bar 
ricade about eight vears too late 
Local No. 3S of The 
Brotherhood of Teamsters is 
calling for arbitration in 
effort 


Dairy Company 


Interna 
tional 
an apparent 
Norman 


local anal 


to prevent the suit of 
agaist the 


the International from coming to trial 


1 
Dairvs action is. the 


Phe Norman 


outgrowth of a bitter, vicious strike 
that took place in July, 1945 The 
strike arose out of the dairy’s refusal 
to sign a new contract with Local 


No OS to 
then in effect 


supersede the contract 
The dairy argued that 
the contract was to run for a period 
of one year and since that vear had 
not Clapsed and the existing contract 
was satisfactory, it saw no reason tor 
ionew one Phe union attempted to 


persuade the dairy by using what is 


politely termed CCOMOTNE pressure 
consisted of 


Norman 
pickets 


Phe economic 
pie keting the S on 
with 
flared in the 


a beating or two 


pressure 
Y-man 
hundred 


plant several 


Violence form of 
trucks 


and threats of additional violence 


upset 


slashed tires 


Faced with the choice of signing 


what he considered ith illegal Con 


tract under duress, resisting the strike 
with the very real possibility of fim 
ther bloodshed, o1 closing up his 
plant, Abraham Norman 
Norman's Dairy, decided to close up 
Chis he did. For fom 
the plant did not operate. At the end 
of that time, Mr. Norman 


production without a contract Phe 


ownel ol 


shop months 


resumed 


damage to his property as the result 
of the strike and the loss of business 
during the four-month period when 
the plant was shut down cost the dairy 
$100,000. It is this loss that Mr. Non 
man seeks to recover through his suit 
ivainst the union, which he holds re 


sponsibl 


28 


The suit was instituted in 1947 


after the Connecticut legislature had 


enacted a new statute that made it 
possible for organizations doing busi 
State but 


outside of the 


having head 


State to be 


ness in the 
quarters 
served on the 
local. Din 


served. Papers were 


International as well as the 


ing the six vears that have elapsed 
since the action was instituted puistice 
has ground almost to a halt Delay 


ifter delay has characterized the pro 
clied Ith 


1953 


ceedings Phe ittorme,s 


1945 In the last 


when the case 


union 
months of 
came up for a_ pre 
trial hearing, a new lawver for the 
union Was named at the last minute 


although more than four vears had 
elapsed since the death of his prede 


asked for a 


might 


law Vel 


order that he 


CeSSOI The new 
delay in study 


the case arguing that since he was 
newly appointed he had not had time 
to familiarize himself with the details 
This request was not granted, but it 
is an excellent example of the 


attended Mr Nor 


have his day itt 


VICcIsS 
situdes that have 
Inans attempt to 


court 


The case is scheduled for January 


5, but the 


tion to. stay 


union has instituted a mo 


proceedings until there 


has been arbitration. The union con 
tends that since the original contract 


and Local No. 338 


for arbitration 


between the dairy 
contained a provision 
of, “Any and all dispute s and contro 
versies arising under or in connection 
with the terms and provisions of this 


should be 


matter mto 


agreement . arbitration 


tried before bringing the 


court 


The dairy contends that the time 


for arbitration was eight vears ago 
when the union tried to force it to 
contract At that 


sign a new time, 


the union was unwilling to arbitrate 


Now later, the 
willing to but, the 
asks, “Arbitrate what?” 
obviously concerned the new contract 
that the 


place of the existing contract. By the 


eight years uUnlon 1S 


arbitrate, dairy 
rhe dispute 
union wanted to have’ in 
union's refusal to abide by the arbitra 
tion terms of the old contract, by the 
action of the strike, by the passage of 
tin ind by the fact that all 
cial obligations of the dairy unde the 
were fulfilled, the 
off and the plant closed, the contract 


finan 


contract men paid 


ceased to exist. The old contract ver 


sus the new contract is not an issue 


the dairv contends. The sole issue is 
damages and the 


This, the 


included in the 


responsibility for 
amount of compensation. 
dairy savs Is not 
arbitrable 


even if it 


issues under the contract 


were still in existence. 


Phe union says that the complaint 


alleges an issue that is referable to 


arbitration and claims further that the 
refused to 


dairv has neglected and 


arbitrate the matter while the union 
md willing to proceed with 


Po this the 


Is re ady 


arbitration. dairy savs in 


effect ‘Horsefeathers” and asks again 
What is there to arbitrate?” 
There the matter stands until the 


Whatever 


the ruling. the prospects of turther de 


court rules on the motion. 


lav are considerable It the court rules 


igainst the union, the union can exer 


cise its right of appeal. In that event 
the case will be delaved pending the 
ippe il Such a development could 
const inother six months If the 
court rules in favor of the union, the 
cause may neve come to. trial 


It seems rather ridiculous that after 


eight vears of tortuous legal naviga 


tion the case could be postponed in 


definitely by this motion for arbitra 


tion long after the original dispute 


ceased to exist 
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New 1954 Chevrolet Trucks 


New Power! New Economy! New Features you want! 


New Chevrolet trucks for 54 are here to do your 
hauling or delivery job faster, more efficiently and 
more economically. 

To begin with, they bring you thrifty new power 
in all models. You save time on every trip with 
extra reserves of high-compression horsepower 
under the hood —and you enjoy greatly increased 
operating economy as well. 

In addition, these great new Chevrolet trucks offer 
new and even greater dependability with increased 


In another great advance, new Chevrolet trucks 
offer you the last word in no-shift driving ease and 
convenience. With proved truck Hydra-Matic 
transmission* you can drive all day and make 
door-to-door deliveries without shifting or clutch- 
ing. Fact is, there 7s no clutch! 

These are some of the many big new benefits 
awaiting you in the new Chevrolet trucks for '54. 
Why not plan to get the whole money-saving story 
at your Chevrolet dealer’s soon! Chevrolet 
Division of General Motors, Detroit 2, Michigan. 


ruggedness throughout the chassis. You'll find 
heavier axle shafts in 2-ton models .. . bigger, 
more durable clutches in light- and heavy-duty 
models... more rigid frames in a// models. Pickup : 
and stake bodies are plenty rugged, too—and Most trustworthy trucks on any job! 
they’re roomier for ’54! 

But that’s only the beginning! You enjoy new cab 
comfort, convenience and safety. Instruments are 
easier to read ... controls are easier to reach. A 
new one-piece curved windshield gives you greater 
visibility. The new Ride Control Seat* lets you drive 
in relaxed comfort hour after hour, over all kinds 
of roads. Seat cushion and back move as a unit to 
“float” you over bumps without back-rubbing. 


ADVANCE-DESIGN TRUCKS 





THREE GREAT ENGINES — The new “Jobmaster 261” engine* for extra heavy hauling. The “Thrift- 
master 235” or “Loadmaster 235” for light-, medium- and heavy-duty hauling. NEW TRUCK 
HYDRA-MATIC TRANSMISSION* —offered on '-, 44- and 1-ton models. Heavy-Duty SYNCHRO-MESH 
TRANSMISSION —for fast, smooth shifting. DIAPHRAGM SPRING CLUTCH —improved-action engage- 


CHEVROLET 
ADVANCE-DESIGN 
TRUCK FEATURES 








ment. HYPOID REAR AXLE—for longer life on all models. TORQUE-ACTION BRAKES—on all wheels 





on light- and medium-duty models. TWIN-ACTION REAR WHEEL BRAKES—on heavy-duty models. 
DUAL-SHOE PARKING BRAKE—greater holding ability on heavy-duty models. NEW RIDE CONTROL SEAT*—eliminates back- 
rubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND PLATFORM STAKE BODIES—vyive increased load space. COMFORTMASTER CAB 
—offers greater comfort, convenience and safety. PANORAMIC WINDSHIELD — for inc reased driver vision. WIDE-BASE WHEELS —for 
increased tire mileage. BALL-GEAR STEERING—easier, safer handling. ADVANCE-DESIGN STYLING —rugged, handsome appearance. 
‘Optional at extra cost. Ride Control Seat is available on all cab models, “Jobmaster 261” engine on 2-ton models, truck Hydra- 


Matic transmission on 1-, 4- and 1-ton models. 


MORE CHEVROLET TRUCKS IN USE THAN ANY OTHER MAKE! 
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Disturbingly Ignorant People 


Lambaste Industry Over T-V 


IVE days after the milk 
strike that tied up the New York 


market for six davs had been set 


vreat 


tled, that great good band of socialls 
conscious citzens known as moulders 
of public opinion went to work on th: 
milk business. Not knowing much a 
bout anything but expounding like au 
thorities on everything, the gentlemen 
of the microphone and the typewriter 
verbs and went into 


unslung their 


action. How much public opinion 
they moulded is open to question but 
there is no denying the fact that they 


gave it the old college try. 


Radio and_ television panels blos 
News 


casters casted and news commentators 


somed like wild apple trees. 


commented. Hot shot editorial writers 
hotter. Irate 


letters to the editors. A foot-loose trade 


grew citizens wrote 
association executive without an asso 
ciation screamed his way into’ the 
headlines with the ever popular ery 
And that flower of the 
New York political world, the Com 


missioner of 


of “monopoly.” 


Investigations launched 
vou've guessed it, an investigation. It 
tree for all, 
childish 


and generally disillusioning. One won 


was a wild and woolly 


rather nauseating, extremely 
sometimes if these 


ders people are 


ever going to grow up. 


“Between the Lines” 


lhe most ambitious venture into the 
public welfare bonanza was a series of 
panel discussions over radio and tele 
the broadcasts were 


vision. Two of 


on a_ television program called “Be 
tween the Lines.” The radio program 


was called “Report to the People.” 


The format of all the programs was 
about the same. A panel of three on 
four people representing various points 
of view discussed the milk business 
under the direction of an impartial 
moderator. The panel on the televi 
sion program, “Between the Lines,” 
was composed of James Sheils, Com 


missioner of Investigations, New York 


30 


City, Jack Kranis, Councilman from 
Brooklyn, Sol Chalek, General Man 


ager, Associated Food Stores, and 
Harry Polikoff, counsel for certain 
milk producers and = dealers. Ben 


tele- 


vision personality, was moderator. 


Grauer, well-known radio and 


The panel discussion idea is a vastly 
overworked device. It is good when 
it considers a simple idea with which 
the panel members are completely 
familiar. The panel members on these 
programs considering the milk busi 
ness were not completely familiar with 
With the exception of 
Harry Polikoff who acquitted himself 
rather well, the rest of the 
simply did not know what they were 


talking about 


their subject. 


panel 


They Just Don’t Know 
Mr. Kranis, the City 
said he 


Councilman, 
wanted to investigate the 
spread between the “nine and ten cents 
paid the farmer and about twenty 
seven and twenty-eight cents paid by 


York ( ‘lass 


I price at the time was a little over 


the consumer.” The New 


13 cents a quart. The price of homo 
genized milk in paper at the store was 
24 cents. 

Mr. Shiels, the Commissioner of In 
vestigations, not only could not seem 
to grasp the reality of the Class I 
price, he was also downright insult 
ing. One of the panel 
brought up the subject of bread. Mr. 


Tit mbers 


Polikoff recited some statistics com 
paring milk prices to bread prices 
Mr. Sheils said, “. . . we seem to be 


getting off on the subject of bread 


which is probably a very clever de 
vice upon the part of the people who 
are engaged in the distribution of milk 
to divert the interests and attentions 


from the subject under discussion.” 


Tip-off on the nature of the program 
came in the introduction. Before the 
members of the panel had even been 
presented the fluid milk industry had 


been charged with preying upon con 


sumers, had been tried and found 
guilty of making “suckers” out of the 
public and had been threatened with 
whatever action an aroused public 
could be induced to take. Little won 
der that industry representatives were 


loath to participate. 


This Was the Introduction 
“During the past month we experi 
enced here in New York a Milk Strike: 
That was quite an experience. You 
and I must pay a cent more now on 
bottle of milk that we buy. 
Why? That’s the big question. Some 


of us must now 


every 
consider milk as a 
luxury when it is really a vital neces- 
sity. Must we, as consumers, always 
be the prey? What's behind the high 
price of milk? Several months ago, | 
devoted an entire program to the idea 
of milk and the milk question, to get 
at the facts of this problem, but un 
fortunately the milk was sour. Ow 
legislative representative on the pro 
gram, Councilman Jack Kranis. intro 
duced a measure into the City Coun 
cil calling for an investigation of the 
milk problem in New York, and more 
recently Commissioner of Investiga 
tions Sheils started his own investiga 
tion. Now must we call in a govern 
ment agency to clean up this mess? 
What's the 
forever be 
ers? Why must we pay 
the price that the milk 


pay the farmer for our milk? 


storv? Are we going to 


suckers—we, the consum 
three times 
distributors 
Who's 
getting the cream off the top? I'm 
determined to see that you get the 
invited 


facts and that’s whv we've 


several people here today to discuss 
the milk problem with you. We in- 
vited 


several representatives of the 


large dairies. However, they begged 
off, unfortunately. We do have the 
counsel for a large group of dairies 
with us today and several other peo 
ple, and therefore I give you Ben 
Grauer to get vou the “Between the 


Lines” story.” 


Enter the Lions 
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“BULK” BUSINESS BECOMES BIG BUSINESS 


a Ay ---in Lily Tubs! 
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as a 
C?CCS- 
ways 


high 






go, | 


idea 





Here's pictorial proof that “bulk” cottage 


» gel 
f oun 
Our 
pro and easy to get. . . in these four sizes of Lily* Tubs 
und (2 lb., 3 Ib., 5 Ib., and 10 Ib.) 
oun 
f the 
more 
stiga sample of the many, many dairies coast to coast that 
stiga 





cheese business is worth catering to... 





Of course, these four industry leaders are but a 


are making the “bulk” market pay-off (and are 


vern 
ness? getting powerful brand identification too) 
ig to 


by putting Lily Tubs to work for them. 


Sum 





times 

alae Further proof, plus full information 

Vho’s 
I'm . . . . . 

t the selling is yours, without obligation. 


about the booming market for “bulk” 


wited Just write us on your letterhead. 


IsScUSS 
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PASTEURIZED 
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SOTTAGE : cH ; 





peo 


} Ben LILY-TULIP CUP CORPORATION 
n the 122 East 42nd St., New York 17, N. Y. 


Chicago * Kansas City * Los Angeles 


San Francisco * Seattle * Toronto, Canada *T.M. Reg. U.S. Pat. OFF 


ewureet 
aun anes 


>view January, 1954 31 





YIIM 





Foremost Dairies and Golden State 
Await Stockholders’ Verdict on Merger 


N A DEAL which 
rank 


or four 


if consummated 


will them among the three 


largest dairy concerns. in 
of Golden State 
California Foremost 
Jacksonville, Florida 


approved by the Boards ot Directors 
of the 


the nation, a 
Co. Ltd. of 


Dairies of 


mereet. 
and 
WialS 
respective concerns. The an 
nouncement was made jointly on De 


San 


, 


cember 8 in Francisco by J. R 


Little, President of Golden State, Paul 
Reinhold, Chairman of the Board of 
Foremost, and Grover Turnbow, Pres 
ident of Foremost. 

The proposed merger now awaits 
the action of the stockholders. Con 


stockholders in 
both companies will take place in New 
York San Francisco on 
27. IE stockholders 


merger bec omes a 


current meetings of 


January 


and thi 


and 
approve 
fact, the resulting 


company will be truly one of the 
viants in the industry with YrOSS sales 


of nearly 300 million dollars 


Mechanics of the merger involve an 
exchange of Foremost stock for that 
held by Golden State stockholders 
Golden State has approximately 484 
000 shares of Common stock outstand 
10.000 shares of 4 per 
cent cumulative preferred stock 
Under the holder of a 
share of $100 par 4 per cent cumula 
tive preferred stock of Golden Stat 


ing as well as 


exchange, the 


would receive one share of $50 pai 
value 4% per cent cumulative pre 
ferred, and a $50 par value 4 pei 
cent convertible subordinated deben 
ture in the new corporation. Each 
$100 of such debentures would bi 
convertible initially into three shares 


ot Foremost) common 


Holders of Golden 


stock will receive, under the proposal 


State 


CODON 


65-100ths of a share of common stock 


and al | pel cent convertible subordi 


nated debenture of $15 in the new 
corporation 
Foremost securities would) remain 


the same, except for a change in the 


cumulative pre 


$50 par 6 per | 


ferred ol 


outstanding 


cent 
which 37.735) shares are 


For each such share, the 


32 


holdes would FeECccIvne: Olle half shraure ol 


cent convertible 


$25 and 


$50 pal value 44 per 


subordinated debentur ol 
one-half share of common stock in the 


continuing operation 


Owned by Californians 


Golden State is owned almost ex 
clusively by ( alifornians. rhe firm 
was founded in 1904 by Aage Jensen 


Humboldt County. Cali 
Headquarters were subse 


San 


in Ferndale 
fornia 
quently moved. to Francisco 


Three 


names. In 


times the firm has 


1912, it 


changed 
became known as 
California 
1923. the changed. to 
Golden State Milk Products ¢ Opa 
and in 1930, it became Golden State 
Co., Ltd 


Central Creameries. In 


Tht die WalS 


Phe company employs 4,800) peo 
ple who produce and sell S86 different 
products to more than one and a half 
million people 
California. It 


branches. Net sales last vear amounted 


located) principally in 
has 50 plants ind 


to approximately 117 million dollars 
Profits were up 40.8 per cent over the 


veal before 


Golden State 
veloped Many WewW produc ts and proc 
Some the method 
of making butter 
the Gray-Jensen spray process of mak 
ng powdered milk is well as. the 
Golden State Golden 
State has also ploneer din the 
milk 


fee ding con 


has originated and de 
esses, ot the S¢ ire 


from sweet cream 


spra pl CCSS 


Vita 
nutrition 


min improvement of 


research, and scientific 


trol methods tor produc Wmv ri her milk 


Foremost) Dairies, one of the na 
tion's fastest growing dairy chains 
serves 122 communities in 22. states 


dairy products to 


States military 


It also supplies 
United 


plants in Japan, Hawaii, Okinawa, and 


forces through 


Guam. In the United States, its plants 
part, in the South 
Midwest 


are, for the 
Southwest 


most 


east and 


No management changes are con 


templated if the merger takes plac 
report Phe 


will 


iweccording to the present 


officers of Foremost emain in 


their Some of the officers 


ol Golden State 


capacities 
officers I 
Littl tor 


as President of 


W ill BY COTM 
the new corporation Mii 
example, will continue 
Golden Stat but 


Vice-President of 


will also become 
Fis ( 
Board of Di 


will 


Foremost 
members of the present 
Golden State 


members of the Board of 


rectors of become 
Directors of 
Foremost The new board will be 
composed of these five Golden State 
men and the present members of the 


Foremost board. 


Reinhold Sees Bigger Market 


Nir he inhold said MMe rue. ol 
Golden State with our company will 
contribute importantly to the stature 
of Foremost as a national and inter 
national enterprise. Golden State will 


extend our market coverage through 


whic h leads 


today. It 


out California, the state 
will 


both 


the nation in growth 


iso add to our diversification 


as to market areas served and as to 


products The co-ordination of Golden 


State's operations with those of Fore 


most in the broader aspects of its 


nationwide and will 


add 


industry.” 


overseas activity 


greatly to om position in the 


Mr. Little hailed the merger as an 
ction that “will make our company’s 
operation part of a vigorous and grow 


Ing enterprise 


He said, “Becoming part of such an 
undertaking also makes available the 
idvantages of Foremost’s national dis 
tribution 


und PCS ich 


ind promotional facilities 
ibility 


Phere ire ipparenth no immediate 
plans for either COMpPany to distribute 
thy products ot the thes Both by und 

vill be retained Both com 
Panes will continue to Operate au 
tonomously ind Golden State’s “sun 
burst” svmbol will continue to adorn 
ill the firm’s products and properties 

However, should the Board of Di 
rectors approve the merger on the 
presently proposed basis, there is not 


much doubt as to who will be in the 


drivers seat 
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Capped—sealed! With 
just one impact, the Seal- 
Hood capper readies your 
bottles for market. And 
the capper never touch 


the bottle top. 





~ / 


Production savings. You have no need for a 
separate hooder. Single-operation Seal-Hood 
does it all caps and seals in one fast motion. 


This means vour workers do more in less time. 


Breakage savings. With single-operation 
Seal-Hood, profit-cutting “second-operation” 
bottle breakage and milk loss are eliminated. 
Your milk gets sure protection from dairy to 
doorstep thanks to Seal- 
Hood's long-skirted closure. 






And because the full closure 
















per minute. 


SEAL-HOOD 
OFFERS 


snaps snugly on and off in home use. your milk 


stays sanitary down to the last drop. 


Maintenance savings. Qur standard Seal- 
Hood lease includes complete maintenance by 
our trained service mechanics — at no extra cost 
to you. Run-down or damaged parts are quickly 
replaced. Smooth efficient machine operation is 
assured. Get the full story on how Seal-Hood 
and Seal-Kap closures can help you save. Today, 
write to us for all the facts —or ask to have our 


representative call at your place of business. 


Trade-mark Reg. U.S. Pat. Off 


Fast-working poir — these Seal- 
Hood installations are in opera- 
tion at White Bros. Milk Co., 
North Quincy, Massachusetts. 
They each cop up to 110 quarts 


SINGLE-OPERATION 


TRIPLE SAVINGS 








National Mith Producers Federation Proposes 





A Self-Help Price Support Program " 


By NORMAN MYRICK 


During the last system of medieval Europe with its the dairy surplus problem is to cut 


Wwe vear, the United closed shop and controlled production Government supports down to a point 


States Government was a form of price support. How where it will no longer be profitable 
purchased the ever, for sheer size and complexity to produce more than the market de 


equivalent of 3. bil probably no other support program in mands—or better yet, to cut them out 
lion pounds of milk. all history has equalled the one in entirely 
This milk was stored which we, as a nation, have been en Despite these extremes in attitude, 
in the form of but gaged for the last quarter century price supports are essentially o solu : 
ter, cheese, and milk powder. The Few people are able to look at tion to a problem The basic ques 
purchases represent a total cost to price supports objectively. The lin tion is this: Who is to absorb the loss 
the public treasury of $340,000,000 of cleavage is sharp Chose who ben which inevitably occurs when more 
The activity was carried out accord oie hein price supports naturally tend goods are produced than the market 
ing to law under the government's to advocate them strongly. Those who wil thn ot « profitabl price? 


{ 

familiar, but probably poorly under 
I | do not obviously benefit from price 

stood, price support) program. 


Two Schools of Thought 


supports are likely to Oppose them. 


Price supports or price stabilization For example, when wheat farmers One school of thought savs_ that 
programs are not new. In one form were asked to vote on the question of those responsible for the surplus 
or another, they have been pr icticed price supports, even though the sup should absorb the loss. They argue 
for centuries. The Biblical tale of port program involved production that in times of shortages when prices 
famine and plenty was an expression control, they were 9 to | in favor of we high, the producer reaps the har 
of the problem. The Romans pu price supports. Conversely Scripps vest of high prices; therefore, he 
chased large quantities of grain for Howard newspapers last month ran an should also accept the low prices 
the public granaries. The rigid guild editorial which said, “The answer to when surpluses prevail. This is a sim 


es HOW THE MILK WAS USED IN 1953 



























































FEO TO CALVES ON FARMS 3.5 BILLION POUNDS 
CONSUMED ON FARMS sie ET ee 
> 9.5 BILLION POUNDS 
AS MILK OR CREAM REARS. T 
th 
CONSUMED ON FARMS - 
4 BILLION POUNDS " 
AS BUTTER A 
or 
CONSUMED AS FLUID MILK 2 
AND CREAM h 
IN COMMERCIAL CHANNELS 
" ns CONSUMED AS : 
dy | wanuFacTURED PRODUCTS [50 BILLION POUNDS | . 
tui poues 50 BILLION POUNDS ac 
TTC IN COMMERCIAL CHANNELS Of 
BOUGHT AND HELD 2 = 
AS SURPLUS 6 BILLION POUNDS . 
2 th 
A major problem in developing a reasonable support program is on an estimated production of 118 billion pounds and consump- ( 
estimating probable production and probable consumption. The tion of 115 billion pounds. The 3 billion pound difference is what 1€ 
plan set forth by the National Milk Producers Federation is based the producers will have to absorb under the self-help program Yr 
34 American Milk Review Je 
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ADHESIVES FOR PURE-PAK CONTAINERS 


— WITH THE NEW POURING SPOUT 


ARE AVAILABLE THROUGH THE 
NATIONWIDE ORGANIZATION OF 


10 ARABOL 
PLANTS AND WAREHOUSES 


T. the Ex-Cell-O Corporation . . . to 
the Converters who make Pure-Pak 
Containers ...to all Milk Processing 
Plants using Pure-Pak Equipment... 
Arabol offers sincere congratulations 
on the introduction of what has al- 
ready been hailed as one of the most 
significant advances ever made for 
the delivery and use of milk. 

Arabol is privileged to serve the 
leaders in a hundred industries. In 
69 years of pioneering, some 10,000 
adhesives formulas have been devel- 
oped in our five laboratories. 

In no industry are the demands 
more exacting than in the packaging of 
milk. We fully recognize Ex-Cell-O’s 
responsibilty to its customers — and 
the fact that adhesives for Pure-Pak 
Containers must be worthy compan- 
ions to the high grade equipment and 
methods employed in the fabrication 
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of these containers. We are happy 
to serve both container makers and 
dairymen — with adhesives made to 
Ex-Cell-O’s most exacting specifica- 
tions. 

Today—wherever your dairy may 
be located—you can call upon a near- 
by Arabol plant or warehouse. You 
can be sure of prompt service on all 
regular requirements and efficient help 
in meeting new requirements. In the 
event of disaster or economic need in 
one area, you are served from another 
plant. At all times you are sure of 
uniformity of quality and service. 

If you are not already using Arabol 
Adhesives, we invite the opportunity 
to submit adhesives samples for you 
to test in your own plant—under your 
particular working conditions. Your 
inquiry to Department 88 will bring 
a prompt response. 






THE ARABOL merc. co. 


.@ nationwide organization 


serving major users of industrial adhesives 
EXECUTIVE OFFICES: 110 E. 42nd ST., N.Y.17,N.Y. 


CHICAGO e SAN FRANCISCO « LOS ANGELES 
ST. LOUIS* ATLANTAes PHILADELPHIA * BOSTON 
PORTLAND, Ore. « ITASCA, Tex. e LONDON, Eng 
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CREAMERY BUTTER 
AVERAGE WHOLESALE PRICES OF 92-SCORE AT CHICAGO 
PRICE PER POUND 


(CENTS) 
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ra 
The influence of the immediate postwar years and then the Korean War on butter prices is 
clearly shown by this chart. Notice how the flush that hit in the fall of 1952 is reflected 
in a sharp price decline 


CREAMERY BUTTER 
AVERAGE WHOLESALE PRICES OF 92-SCORE AT CHICAGO 
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With the exception of a slight price rise last fall, butter prices have followed the support 
level almost exactly since the surplus wave hit in 1952. 


ple solution to the problem, particu iwricultural operations, the production 
larly popular in this country among control exercised in industry cannot be 
urban Consumer groups and the more exercised in agriculture. Furthermore 
shallow thinkers among the champions because agriculture deals with living 
of tree enterprise things subject to a wide range of 


growth factors, production control 
The other school of thought focuses I 
cannot be exercised with the preci 
its attention on three aspects of the 
sion that is characteristic of a factory 
problem. This group points out that . 
i operation. A large factory may have 
economic depressions are usually pre : 
| I 10.000 employees, but the decision on 
ceded by a decline in farm prices é 
; production will rest in the hands of 
Kor example, from 1919 to 1929 farm : 
one man or a small group of men. In 
prices declined steadily and drasti 
an equivalent agricultural enterprise 
cally. This process of wasting away, 
; i thousand farmers may be involved 
which afflicted an important part of ; 
with a thousand different production 
the CCOLOTMIC body. eventually at ° ° 
decisions. Since the family-type farm 
tected the whole body and = culmi ‘ 
is desirable for sociological reasons. 
nated in the disastrous depression ot 


: the independent freeholder idea, then 
the ‘thirties. 


logically it is a legitimate function of 


Secondly, this group declares, that government to correct the disparity 
because of the family nature of most between industrial and agricultural 
36 


prices by exercising production con 


trol through price support 


\ third argument that one finds 
points out the violent fluctuations in 
price that prevail in a free market 
For that reason, the term stabilization 
or, as Henry Wallace put it, “the ever 
normal granary is constantly associ 
ated with price support programs. The 
dairy industry, which requires a con 
siderable period of time in order to 
get mto production is a good example 


of why stability is desirable. 


What these considerations boil 
down to is this; A healthy agricul 
ture based on small units operated by 
independent farmers producing a 
steady flow of agricultural commodi 
ties is necessary for the economic and 
social health of the nation as a whole 
Consequently, it is incumbent upon 
the government to see that such a con 
dition exists. One of the tools tor 
achieving this condition is through a 


price support program 


Chis line ot reasoning has been inh 
the ascendancy since the davs ol the 
Coolidge administration. The Hoover 
idministration developed a price sup 
port program which was vastly ex 
panded under the New Deal and is 
with us today more prominently than 


ever 


The Nature of Price Supports 


Most of us in the dairy industry are 
familiar with the form that the price 
support program has taken. It should 
not be confused with marketing o1 
ders, which, although related to price 
supports are primarily devices for or 
derly marketing and fair pricing. The 
price support program. is simply the 
vovernment’s standing offer to buy all 
quantities of butter, cheese, and dry 
milk at a specified price. At the mo 
ment, the support price tor 92> score 
ranges, according to various sections 
of the country, from 65% cents to 
66% cents a pound Fresh cheddar 
cheese has a flat support price of 37 
cents. Nonfat milk powder has a sup 
port price of 16 cents for spray and 
14 cents tor roller. This is the mini 
mum price which is supposed to in 
sure the farmer an income equal to 
YO of the purchasing power of agri 
cultural commodities enjoved during 
the period 1910-1914. 


As long as surplus commodities do 
not get too plentiful, the program 
works fairly well. When they do get 


so numerous that the cost to the goy 
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we salute PURE-PAK’s brand new container 


a new way to package your profits 
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FREE TECHNICAL ASSISTANCE 


January, 1954 


Here is one of the most significant design 
changes in milk containers in years. The 
brand new Pure-Pak package that pours 
like a pitcher. 

Its convenience and simplicity make it 
more attractive to the consumer than ever 
before — a natural for making greater 
profits by increasing sales. 

Penola is ready for the new markets this 
fine container will create. 


use... 


Penola 


DAIRY WAX 
(TERVAN 2850) 


Approved for use in milk packaging ma- 
chines by the Pure-Pak Company, the 
leading manufacturer of milk packaging 
machines. 

Penola Dairy Wax offers all these ad- 
vantages: good appearance, freedom from 
leakage, minimum bulge, excellent resist- 
ance to cracking, good machine perform- 
ance, purity and cleanliness and consistent 
high quality. 

Shipped in easily handled containers from 
nearby storage centers. 
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Editorial Comment 


Pro 
THE DAIRYMEN LEAD THE WAY 
MIERICAN INDEPENDENCE is not dead 


nation’s dairymen’s determination to cut loose from govern 





as attested bv the 


ment purse strings and work out their own salvation 


It is stirring news that 1,000 delegates to the International Milk 
Producers Federation meeting at Houston, Texas approved unani 
mously a resolution authorizing the federation’s officers to draft a law 
which would provide for a direct deduction from every dairyman’s 


milk check to pay the cost of a price stabilization program. 


It is the intent of the organization to have the bill introduced in 
the next session of Congress, and it is hoped that it will become effec 
tive in 1955 

The bill would call for the 


committee by 


naming of a 15-man administration 
President Eisenhower from a list of forty-five candi 


dates elected from the ranks of active dairy farmers. This group 


would be empowered to borrow funds from the Commodity Credit 
Corporation to launch the price stabilization pool. These funds would 
carry interest at current Commercial rates and would be replaceable 
from money reccived from farmers by deductions from farmers’ milk 
checks. Onee the 


there would be no need for additional financing from the public treas 


plan is in operation, according to its designers 

ury. Nor would the public be required to support any over produc 

tion by the industry. The dairvmen have led the wav back to self 

help and. self-esteem. Other similarly minded agriculturalists would 
| 

be expected to follow. This kick in the pants to paralyzing socialism 


IS Precise ly what this countrv has needed for a good long time. 


Cou 


UBLIC 


( heese 


iu 


Cleveland Plain Dealer, Nov. 14, 1953) 


MILKY FANTASY 
RESENTMENT 
in Government storage has been so great this vear that 
Apparently fearing that the 
current gravv train has not long to run, it asked for time to formulate 


a plan whereby the dairy industry would solve the surplus problem. 


over piling up of surplus butter and 


even the dairv lobby was disturbed. 


Now it has come up with what it calls the “self help plan.” 


According to the President of the National Milk Producers Fed 
eration, it will benefit the dairy farmer as well as the consumer. 


It may benefit the dairy farmer right enough, but it behooves the 
consumer to read the fine print. 


The plan would appear to place milk production under a “dairy 


stabilization board” composed of 15 dairymen which would estab 
Although 
the Board would be put into business with a government Joan, it 
would pay its way with assessments on all milk and butterfat sold 
by farmers. 


lish its own price support level and purchase any surplus 


So far it reads like a way to keep from producing too much milk 
since the greater the surplus, the greater the assessment and the lesse1 
the chances of a profit on the surplus. 

But here’s the kicker for the taxpaver. In any vear in which 


a volume of domestic 
dairy products equivalent to the amount imported—and—a volume 


there is a surplus the government must buy 


equal to whatever dairy products occur on acreage newly diverted to 


dairying because of other acreage allotment 


programs. 
This would give the dairyman a “closed shop” tighter than any 
Please Turn to Page 93) 


ernment and consequently to the tax 
hostility t 


the price support program always ce 


payer increases markedly 
velops On two previous occasions 
onee in the late ‘thirties and again it 
1951, just when it appeared that. the 
program was getting out of control 

war came along. Almost overnight the 
situation changed from one of su 
plus to one of scarcity. Government 
stocks were eagerly and easily ab 
sorbed and the pressure on price sup 
ports was removed. Beginning in the 
fall of 1952 and continuing unabated 
through 1953, surplus production has 
been an outstanding characteristic in 
nearly every field of agricultural enter 
prise, but particularly in the dairy 
industry. Consequently the wisdom of 
price supports is being questioned 


once again. 


The questions are not directed so 
much at the philosophy or goal of the 
price support program as they are at 
the method. Consumers do not like 
the double taxation aspect of price 
supports. They have to pay the dif 
ference between the price in a free 
market and support price every time 
they make 


they have to provide the money for 


a purchase. In addition, 


the price support) program through 


taxation. 


Secondly, it is quite illogical to 


many people that in view of nutri 
tional deficiencies that are known to 
exist in this country as well in most 
of the world, huge quantities of high- 
lv nutritious food should be removed 
from consumption channels. In other 
words. people are saving. “It does not 
seem reasonable that we should pay 
for the privilege of depriving ourselves 


of food.” 


Thirdly, consumers and taxpayers 
are asking, “Where will all of this 
end?” Price supports, by their very 


nature, are 


supposed to return the 


farmer a reasonable profit for his la 


bor. As long as it is profitable to pro 


duce these commodities, the farmer 
will produce them. As long as there 
are price supports, it will be profit 
able, and there will continue to be 


surpluses, and we will continue to pay 


twice tor what we buy 


Finally, the question is asked,“ Are 
not price supports aggravations rather 
than solutions?” As long as prices are 
artificially high, will not consumption 
be artificially low due to the relation 
ship between price and purchasing? 


As long as butter remains at 75 or 8O 
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cents a pound in the store, consume 


tion will continue to decline and ever 
larger quantities of butter will have 
On the othe 


butter went 


{ bye purchased hand 


the price of down 
Wel pounds of milk would be pro 
consumed 


uced and more would be 


until supply and demand came mto 
| lance. 

It has been apparent for some tim 
that these questions have reached top 
idministrative levels In) government 
Secretary ol 
Agriculture Charles Brannan proposed 
debated Plan in 
which agricultural commodities would 
market—the dif 


ference between the market price and 


nd industrv. Forme 


the much Brannan 


he sold on a_ free 


the support price to be made up m 


the form of a direct government 


subsidy. 
One of the first 


tary Benson did when lhe 


things that Secre 
took office 
vas to set up a series of industry con 
better 


method of achieving the goals that the 


ferences designed to” find a 
present price support program is sup 


posed to reach. 


Milk Producers Have a Plan 


Fhe latest and, in 


the most inter sting alternative to ex 


many respe¢ {ts 


isting support programs is one pro 
posed by the National Milk Producers 
make this 
The milk producers 
their 
Further 


important 


Federation. Two things 


proposal unique 
want to set up, and administer 


own price support program 


more, and possibly most 


they want to pay for the program 
themselves. Under this proposal, dairy 
products would be supported at 90 


per cent of parity, but the program 


would not cost the 


nickel. 


occur from surplus production are to 


government a 


The burden of whatever losses 


be borne completely by the producers 
To be 


a higher price for dairy products than 


sure, consumers will still pay 
the products would command in a free 


market when there are surpluses But 


the second cost, the taxation cost 
would ho longer be t COonstmct obli 
gation. That monev would come from 


the farmer 


The plan is based on the assumption 


that in 1955. when it will go into 
effect if authorization is secured from 
Congress, there will be a surplus of 


approximately 3 billion pounds of milk. 
To handle this surplus a fifteen-man 
board elected by dairy farmers would 
This board 


at its disposal i fund of $500.000.000 


be created. would have 


January, 1954 


Commodity Credit 
Board 


interest on this loan, just as any 


loaned to it by the 
Corporation. The would pay 
other 
commodity 


organization granted a 


credit loan would pay interest. 


The function of the board would be 


to determine the parity price and 


through the use of the funds avail 
able, dispose of surplus dairy products 
in such a manner that the farmer 
would receive 90% of the parity price. 
This would be done in the customary 
manner of buying surplus goods when 
level. 


When the price is above support, in 
other 


the price reached the support 


words when shortages exist, 
moved 
It might be 


that all of the goods purchased in the 


goods SO purchased could be 


back into trade channels. 





about 14 


there were a LOO% loss in the support 


cents a hundredweight — il 
operation. The big difference between 
the present price support program and 
National 


Producers is that 


this one proposed by the 


Milk 


matter of absorbing the loss. 


Federation of 
Instead 
of making the taxpaver responsible for 


it, the producers propose to pay for it 


The producers feel, however, and 


there is a great deal of logic in their 
position, that they should be respon 
sible only for the surpluses that thes 
Accordingly 


cifies that the 


create the proposal spe 
government should buy 
surplus products equal to the amount 
of imported dairy products, plus an 
additional amount equal to the pro 


duction coming from farms that went 


WHAT WOULD THE FARMER GAIN aE 


GMS «DIFFERENCE FROM 90% OF PARITY 
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80% OF PARITY 


66 CENTS 


44 CENTS 





The bars on this chart that represent the loss to farmers under varying percentages of 

parity are the difference between the per cent of parity indicated and 90 per cent of parity 

At 90 per cent of parity, the farmer would receive an estimated $3.92. At 85 per cent of 

parity, he would receive $3.70. The difference is 12 cents a hundred, which is what the 
chart shows. 


support operation could be sold back 


It might be that only half of them 
could be moved. It might be that 
none of them could be moved Ke 


whatever th 
original $500,000,000. find 
kept intact through 


gardless of the situation 
losses, the 
would be iSSCSS 
against all 
States 


would be 


ments 


United 


produce rs in the 
assessments 

Board 
Internal 


hese 
determined bv the 
and collected by Bureau of 
Revenue. 


National Milk Pro 


figuring on the 


According to the 
ducers Federation 
basis of al 


Q0OT of 


3 billion pound surplus and 


assessment w ould 


parity the 


run from about 3% cents a hundred 


weight if there were a 25% loss to 


into dairving as a result of a govern 
ment diversification or acreage reduc 
tion program. For example, if, to the 
118 billion pounds of milk that the 
American 


in 1955 


dairy farmer will produce 
is added a half a billion 
pounds ol imported milk and anothes 
half a milk 


farmers who went into the dairy 


their 


there 


billion pounds of from 
busi 
acreage ol 


then 


assuming consump 


ness because usual 


wheat, let us sav, was curtailed 


the total surplus 


tion to be in the neighborhood of 115 


billion pounds, would be 4_ billion 
pounds instead of the estimated 3 bil 
lion pounds. The additional billion 


pounds of surplus would be the result 
of factors bevond the control of dairy 
result of 


men and the direct govern 
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Big Country, 


RUSSELL S. WALTZ 


NE ASSOCIATES BIG 
NESS with the Northwest 
Big mountains, big dams 
hig timber, big horizons, big ideas 
This is the land where the first 


hold 


ning tresh whole milk was under 


commercial venture in can 


taken. This is where bulk tanks 
are going in at the rate of nearly 
a thousand a vear. This is fresh 


countrys new country venturesome 


country. 

It is not surprising that the self 
help proposal made by the Na 
Milk 


coincide 


Federation 
with the 


tional Producers 
election 
Northwest. to 


the presidency of the organization 


should 


of a man from the 
For this plan, impertect though. it 


mav be, has about it a freshness 
and a vigor that sends one’s hopes 
soaring, that opens up new bright 


prospects 

One of the figures in 
the self-help 
Russell S.) Waltz 
General Manager of United Dairy 
Seattle and 
President. of 


Fed 


leading 
thre development of 
idea has been 


Association = in 
November, 
the National Milk 


eration 


mens 
since last 


Producers 


Younger than his vears, possessed 
of a driving, relentless energy, Mr. 
Waltz has placed the stamp ot a 


big comupers md a big mind on 





Big Thoughts 


Federation 
about. the 
self-help program. It calls for a 
half billion dollars worth of 


It embraces every milk pro 


the philosophy of the 
There is nothing small 
finan 
cing. 
visualizes 
the world as a market. It reflects 
thinking of oa 
who handles an operation that runs 
from Alaska to California and from 
Montana to the Philippine 


Mr. Waltz brok 


business thirty-five 


ducer in the nation. It 


in short, the man 


Islands 


milk 


vears ago when 


into the 


he went to work for an evapor 
ated milk manufacturing concern in 
Seattle. This was in 1918. and Mh 
Waltz was hired as Assistant Sales 
Manager. He moved up to the post 
of Pacifie Coast Sales 
charge of sales in Western Canada 
\laska, the Hawaiian Islands. and 
the Philippines In 1927, he hitched 


horses with one of the largest man 


Manager in 


produc ts m 
later 


Dairvmen s 


ufacturers of dairy 


the world. A vear he joined 
the United Association 
and subsequently moved up to the 


top spot in that organization 


United Dairvmens Association is 
i federation of forty manufacturing 
ind bargaining cooperative associ 
membership 


\\ ashington 


ations with farmer 
Oregon 
Montana 


in Seattle 


chiefly in 
Idaho and 


offices are 


Its principal 


Pacoma, Port 


land and Los Angeles. It does 
business principally on the Pacific 
Coast. but also serves Alaska 


Hawaii, the Philippines and othe 
markets. It handles fluid 


milk and ice cream, and all major 


export 


manufactured dairy products 


Phroughout the vast 
United Dairy men’s 


empire 
where operates 


it is an axiom that von don’t 
monkey around when vou work for 
Russ Waltz. But there is 


in the organization that comes when 


i lovalts 


men work for a leader who de 


have but 


than he asks 


mands the best that they 


who GIVES far more 


Perhaps the best measure of Rus 
sell Waltz is the self help plan. It 
than 
that the 


who help themselves 


testi 
Lord helps those 


savs better volumes. of 


THON 


ment action. Therefore, the producers 
argue, the government should accept 
the responsibility for the surplus whic 


it created 


Political Hazards 


{ 


There are two specific aspects ¢ 


the proposal that may cause trouble 
In order to finance the support opera 
tion, the milk producers ask for 


loan of $500.000.000. They do not 


ask for a grant or a subsidy, they ask 
for a loan on which they will be re 


quired to pay the standard rate o 
legitimate 
The troubl 


is that it would be subject to misunder 


interest. It is a perfectly 


and reasonable proposal. 
standing and distortion in the public 


mind. It would inevitably be re 
garded as a handout by many peopk 
despite the fact that it is nothing of 
the kind. This could be 


a good public 
but it would take 


overcome by 
information program 


SOM doing 


An even greater hazard to favorable 


Congressional action is the business 


of the assessments [he assessments 
would be nationwide, involving every 

milk or butterfat in the 
assessments would be col 


Bureau of 


Revenue and failure to pay 


producer of 
land. The 

lected by the Internal 
would bye 
subject to a penalty in much the same 
manner that penalties are applied fo 


income tax delinquencies. 


dith 


convince 


It could conceivably be 
cult fo 
themselves that it was good_ politics 
i bill that would turn the 


mcome tax collectors loose on a spe 


quite 


Congressmen to 
to vote tor 


cific group of voters in order to col 
lect a special tax that nobody els« 
pavs and which is turned over to a 
organization over which Con 
little control Of 


this characterization of the issue would 


privat 
GTess has COUTSE 
have to be weighed against the fact 
that the 


other 


Congressman could offer his 


constituents the possibility of 


lower taxes because the farm group 
Was accepting the burden that for 
merly rested on all citizens. In addi 


tion. if the farmers were convinced 


hat they would derive rreater bene 


fits trom the proposed plan than thes 


lo under the present system then the 


Congressman would have nothing to 
ibout Phe however 


that the 


WOrry point 1s, 


terms Bureau of Internal 


Revenue, minority special tax 


ill fight 


American politics. The 


group 
ind private corporation are 
ng words in 


in which some 


Please 


manner 


politic al high 
Turn to Page 98 
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The amazing potency of vitamins is dramatically demonstrated 
by these two pictures. Photograph at left shows a pigeon in con- 
vulsions and close to death from beri-beri. 


Beri-beri is a vita- 


min deficiency disease. Within an hour after the pigeon had been 
given vitamin B;, it was back to normal as shown in the right- 
hand picture. Vitamins meant the difference between life and death 


WHAT ARE VITAMINS? 


More 

hundred and thirty 

c b, sve vears ago. British 
naval authorities 
learned that by the 


simple practice of 


than | 


bd adding limes or lem 
ms to the diet of 
sailors, the scurvy that had preved 


upon seartaring men since time im 


memorial could be completely elimi 
Their Lordships did not know 


Oct urred 


nated 


why such a happy result 


Fhev only knew that men in the last 
bitter stages ol the dreadful disease 
could be restored to health and duty 


completely cured simply by eating 


lemons 
When most of vou who read this 


article were born, rickets was a com 


mon lise ase among children Through 
the ages parents had watched in help 
less dismay the development of bent 
twisted limbs and pathetic pigeon 
Poday rickets 


United 


chests in thei offspring 
Is pl ictically unknown in the 
States Che difference was the ib 


sence or the presence of a minute 
magical material which we call vita 


nin D 


What are 


Vitamins? 


We weave them glibly into our sal 
talks We speak of 


thiamine 


riboflavin and 
ind niacin. We fortify 
vitamin D. We add both A and D to 
nonfat milk. Yet what are vitamins 
What do thev look like? Where do 
What do they do? 


with 


from? 


they come 
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When you are in the 
engaged in 
tastes good and because 
have atte mopted to tell the 
these 
selling. We 


know the 


ansicers to 


what you are hope 





milk business you are 
elling taste and nutrition 
it is highly nutritious. In this article, we 
fascinating 
they? What do they do? What do they look 
questions 
that in reading this article you will 
find a deeper understanding of your responsibilities. We 


you will also find a justifiable pride in what you have already achieved 


fundamentally 
People buy milk because it 


story of vitamins. What are 


like? You 
afte) all that is 


ought to 


by CAUSE 


hope that 








- 


material present: in 
food This 


present m the food 


Vitamin Is a 


Vel small 


- 


quantities im 
material must be 

ind taken into the body in the proe 
ess of eating if the body is to pel 
form certain essential functions prop 
erly rhree elements stand out in this 
definition of vitamins. It is a material 


minute 


It is present in foods i 
tities Phi 


qian 
body must have it in orde1 
to perform certain functions proper] 


\ vitamin is a material that has 


form, weight, and substance. It is a 
physical thing, just as lead or iron o1 


Although the 


vitamins is extremely, 


coal are physical things 
chemistry of 


complicated thev can be produced in 
Vitamin B: crystals 
look something like drag 
stals look like 


arranged in a sort of 


crystalline form 
for ex umpl 
onflies B cr \ pine nes 


] 
dles COMpass 


rose with the butts touching at the 
center of the rose and the pomits radi 
ating outward. Vitamin D ervstals 
look like splint TS S¢ attered indisc rin 
Vitamin A 
crystals are cubical in shape and look 


for all the world like a child’s build 


mie bloc ks 


1 
nately hither and yon 


scattered over the floor 


Once vitamins were isolated, chem 


ists were able to determine. thei 
Trii¢ il ct mposith 08 It WilS found 
Lor exampl that vitamin B: contains 
sulphur, which other vitamins do not 
Vitamin D is an alcohol. Vitamin (¢ 
IS al icid iscorbic ind 1S composed 
ot carbon hy ly gen and oxygen 
Because they are composed of dif 


ferent elements and because thev aré 
differently 


] 
varving chemical properties 


vitamins have 
Some 
taumins are fat soluble,” that is the 


put toe ther 


American Milk Review 





i 


XUM 





i been 
right- 
death. 





at the 


Ss radi 
rystals 
scrim 
iin A 
d look 
build 
floor 
chem 
their 
found 
mitains 
oO not 
nin ¢ 
posed 
yon 
of dif 
Vi are 
, have 
ne vi 


thes 


view 


YIIM 





: ay ne 2 Sng Pn. iy 
BUFLOVAK Double Effect Milk Evaporator. BUFLOVAK Spray Dryer produces the highest quality 
Greater savings in steam and cooling water of spray dried milk at lowest production cost 


obtained through recompression of vapor. 


MILK EVAPORATORS and SPRAY DRYERS 
an unbeatable combination! 


Compare these BUFLOVAK features. You will find 
them an unbeatable combination for making the best in 
evaporated and dry milk products ... at a profit! 

® Highest quality milk 

® Continuous high production 
® Wide flexibility of product 
® Easy to operate 

© Reduced cleaning time 


®@ Small space required 





© Lower costs give greater profits 


For Greater Profits from Milk 
Products send for a copy of 


these BUFLOVAK catalogs: 
BLAW-KNOX COMPANY “wi eesoc's 


Unit Type Milk Evapora- 


BUFLOVAK EQUIPMENT DIVISION tors, No. 361 
Roller Dryers, No. 344 
1627 Fillmore Avenue Buffalo 11, N. Y. Spray Dryers 
January, 1954 43 
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These are microphotographs of vitamin crystals. Picture at left 


shows ascorbic acid crystals, or vitamin C. Picture at right shows 
vitamin B,;. Vitamin C is found in 








lemons. It is the lack of this vitamin thot causes scurvy. Its 


presence in lemons (Englishmen mistakenly called them “‘limes”’) 


citrous fruits, particularly was the reason the fruit was so effective in curing scurvy 


will dissolve when mixed with fat 


vitamin material present in food baf fore the trees can become houses, they 

Other vitamins are “water soluble’ fled investigators for many vears must be converted into a usable form 
they will dissolve in water. Bi will Mhey could separate foods into car ind transported to the building site 
dissolve easily in water as well as in bohvdrates. protein, and fat, and ap That involves saws and planes and 
iwcohol and most acid solutions B parently have nothing left over. Yet hammers and nails and carpenters and 
will not dissolve in fats Vitamin A when they fed animals on a diet of trains and boats—a host of different 
ind D will dissolve in fats but will pure fat, protein, or carbohvdrate, the tools. Similarly with food. A diet 
not dissolve in wate For that rea creatures withered and died. Some mav be most appetizing, mav_ taste 
son, vitamins A and ID are found in thing obviously was missing. By delightful. may give a respectablh full 
whole milk but not in skim = milk weight evervthing ippeared to be stomach. but unless the tools for uss 
When the fat has been removed from present Yet. if evervthing was pres ire there. unless the vitamins are pres 
milk. the vitamins A and D> which ent, why did the animals die? The ent, it is just so much gustatory pleas 
were dissolved in the fat are also re mswer, of course, was that the vita ure and nothing else. If the vitamins 
moved mins so necessary to life were miss ire present then the bodv can. take 
Once the chemical composition and ing from the synthetic diets. But. so the food and convert it into bone and 
properties of vitamins were under small were the amounts of vitamins tissue and blood, and we live. Other 


stood, the final triumph was achieved present or missing that they ippar wise, we can eat our heads off to no 

they were made synthetically in the ently made no difference in the total vail. There will be only one end 

chemistry laboratory. Today, of weight ind that end is death 

course, synthetic or manufactured vi Small as they may be quantita The vitamin deficiency disease of 

tamins are produced and sold com tively, vitamins are powerful almost rickets furnishes one good example of 

mercially beyond belief \ sailor lying at how vitamins function. Rickets, as 
Probablv one of the principal rea death’s door with scurvy could be 


vou probably know is a clisease ol 


completely cured in a few davs with 
added to his diet \ pl 
to death 


sons) for the slow de Ve lopment of become de 


the bones Phe bones 


know leduc concerning vitamins is the lemon JULICE formed legs are bowed chests get all 


tiny amounts in which they occur. It geon in convulsions and close 


mit of shape, heads become enlarged. 


is fantastic that such infinitesimal from beri-beri can be restored to It occurs at all stages of growth, but 

. ' healt : 0 t Ing , 
quantities of material exercise such iealth within an hour after being particularly among voung. children 
tremendous influence. The minute given vitamin B:. Indeed, a physician 


ind pregnant women. The bones be- 


other day that an 


Ucoholic gripped by delirium tremens 


quantities of vitamins that are essen told me just the 


malforma 
illustrated by the 


ome soft and subiect to 


tial is graphically tion because of 


; in insufficient supply 
can be brought back to normal in a 


matter of 


Vitamin D concentration in cod liver 


if phosphorus ind caleium at the 


int of tise The 
vitamin D Vitamin B the | 


‘ 
( 


oil. Cod liver oil is a prime source of minutes by an injection. of 


blood fails to bring 
Vitamin D. In other words 


ones enough of this essential 


is found naturally in cod liver oil in What is it that gives these tim material. The function of vitamin D 
great quantities. Yet a tablespoonful quantities of material so much dyna is to raise the level of these two ele 

4 cod liver oil, which is a large dose mite? What is their magic charm? ments in the blood which it does by 
for a child, contains less than one mil What do they do? helping the body absorb and_ utilize 
lionth of an ounce of vitamin D. One Basically, vitamins are tools or in them from the food that the bods 
third of an ounce of pure vitamin D is struments that enable the body to per receives. Thus the effect of vitamin D 


enough to supply t daily dose for a form certain essential functions. One is to lower the amount of phosphorus 


million children 





Phe unimaginably small amounts of 


4 these is the utilization of nutrients 
\ forest is a beautiful sight, but be 


ind caleium excreted from the alimen 


tury tract and so lost to the body 


and 
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Name your shape 
Horizontal, Vertical, Rectangular. 


which 


Name your size 


500 through 7000-gallon capacity. 
Other sizes available. 


storage 
tank 


best meets 


Name your refrigerant 





Cold wall for ammonia, freon, sweet 
water. Submerged coil. Spray jacket. 
Plain insulated. 


Name your special needs 








your needs? 
Single Shell + Air Agitators * Extra 
Manhole Doors + Special Agitators 
Liquid Gauges * Heavier Insulation * 
Special Outlets and Inlets 





.and then name C rry-Burrell 





Cherry-Burrell has—or will make—the 
tank that can solve your storage prob- 
lem...no matter how typical or unusual 
it may be. See your Cherry-Burrell 
representative for further details...or 
clip coupon. 


Prompt Delivery 
from two Factories 





1 CHERRY-BURRELL CORPORATION 1 
1 Dept. 102, 427 W. Randolph Stree | 
| Chicago 6, IIlinois 5239 | 
Send further storage tank information [] 
ak 
{ Have Representative contact me [] ] 
RKY-BURRELL CORPORATION | 
427 W. Randolph Street, Chicago 6, Ill. , ! 
l Company Lbavsscarvennes iseunnessedet asain on 
J BD cc cusssrvectiveatdetaccssscectecscesdeamseeaes ! 
FACTORIES, WAREHOUSES, BRANCHES, OFFICES I ] 
OR DISTRIBUTORS AT YOUR SERVICE IN 56 CITIES 1 ME oc we dole yee: OT 2 1 
I i 
_— ee ee ee ee ee ee ee ee ee ee ll el 
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to raise the amount of cal 


conversely, 


cium and phosphorus in the blood and 


hence to bring enough to the bones 


so that they may caleify properly 


When measures are taken to cure 


rickets, the first change that is noted 


is a rise in the mineral content of the 
blood. Once this has taken place, 
then the bones start to” heal The 
bone cannot start being calcified 
properly until a sufficient concentra 


tion of “building material” is brought 
to it by the blood. 

It is important to note that a per 
son suffering from = rickets could) be 


taking in plenty of calcium and phos 
phorus through the diet and still con 


tinue to have the disease For ex 


ample, a child could drink milk until 
it was blue in the face and have 
rickets, despite the fact that milk is 
a splendid source of calcium. Not un 


til vitamin D is included in the diet 
can the calcium in milk be 
the body and the 


the blood stream to the 
Whether we 


were 


utilized by 
material carried by 


hone S 


understood what we 


doing or not, the dairy industry 
can take pride in the fact that by pro 
ducing and 
milk, it 


agencies in 


the list of 


vitamin D 
than all othe 
rickets 


childhood diseases 


distributing 
has done more 


eliminating from 
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thetic vitamins. 


Jersey 


The Journal of the American Medi 
cal Association said in April, 1952 
high 


early twen 


who remember the 
rickets in the 


ties and before, the 


To those 
incidence of 
present situation 
in which there is almost a complete 
United States 


short of 


absence of rickets in the 
as a whole is little miracu 
lous 

Growing children need vitamin D 
as do infants, and in simi 


As the 


vond the close watch of the physician 


tS much 
lar amounts. child grows be 
the importance in his nutrition of an 


iuitomatic source of vitamin D = in 
vested regularly with the food is great 
While it 


facts do not 


realized that these 
prove that 
milk has been the caus 
rickets almost to the vanishing point 
believed that the back 
ground of this development justifies 
the assumption that vitamin D = milh 
effective health 
Phe cooperation of the milk 


must be 
vitamin D 
of bringing 


it Is broad 


has been anh public 
PIC aASUre 
industry as a whole is deserving of 
high praise.” 

The role of 
good example of how vitamins work. 
Leslie J. Harris in his book, Vitamins 


in Theory and Practice 


vitamin C is another 


savs, the ani 


mal body is often compared with a 


furnace. Material derived from food 





Knowledge of vitamins was gained, and is still being gained, 

only as the result of the most exacting scientific investigation. 

Even after vitamins have been isolated and their properties 

understood, the task of manuaftcuring them in adequate quanti- 
ties is far from easy. 


These photographs give you some idea of the extensive equip- 
ment and high chemical skill involved in the production of syn- 
Picture at left shows a vitamin B, purification 
operation at the Stonewall plant of Merck & Co., 


Rahway, New 


Photograph above shows equipment used in the manu- 
facture of synthetic vitamin A 


is continually being burned away all 


over the body, in millions of minute 


cells of which the body is composed 


This GIVeS the necessary heat and en 


ergy for the multifarious work of the 
living being as a whole. It is in this 


process of respiration, or oxidation 
that vitamin C 
the balanced chemistry of 
In the 


C, certain cells are 


plays a role, i.e. in 
oxidation 
reduction. absence of vitamin 
no longer able to 
perform their various functions prop 


erly, and this is why in scurvy the 


blood 


bleeding 


vessels become too weak and 
teeth 


normal 


why the 
their 


diseased.” 


results, and 
ilso, for example, lose 


1 
structure and become 


Vitamin A 
tions One is 


many fune 
to enable the 


to respond to dim light 


performs 
retina of 
Defi 
night 


thr eVe 


ciency of vitamin A produces 


blindness. Vitamin A is 


also IN olved 


the ability of the eve to discern 


Vitamins are measured in terms of 
Actu 


weight 


units and in terms of weight 
related, the 


being simply the equivalent of a speci 


ily the two are 


fied number of units. Units are deter 


mined in the laboratory. A unit is 


the amount of a vitamin required to 


produce a particular imount — of 


crowth or cure a disease in 


al specific 
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Take your pick of these 2 outstanding waxes 


for the ()AIRY INDUSTR - 


GULF REFINED WAX 


for those Pure-Pak operators who 
prefer a wax without additives. 


€)> cuit DAIRY WAX 


containing a microcrystalline wax ad- 
ditive for those who prefer a pre- 
blended wax. 





Both grades are available in 
55-pound cartons and 2000-pound 
pallets. 


[erfek 


YOUR PERSONAL MILK CONTAINER 


Gulf Oil Corporation - Gulf Refining Company 
Gulf Building - Pittsburgh 30, Pa. 
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type of laboratory animal. A labora 
tory animal is fed a diet completely 
free of vitamin D, let us say, to pro 
duce rickets. A known quantity of 
vitamin D is introduced into the diet 
The extent to which this quantity of 
vitamin D cures the disease is care 
fully measured by X-rays. Thus there 
ire two known quantities the amount 
of vitamin D in the diet and the ex 
tent of cure resulting trom the addi 
tion of the vitamin D. This becomes 
the standard; so much vitamin D is 
required to prevent or cure the dis 
ease. That is the unit. Now a thou 
sand of these units thus determined 
may weigh a milligram. Consequent 
ly, it is correct to speak of vitamins 
in terms of weight, recognizing that 
these weights equal a specific number 
of units 

\ vitamin unit becomes official and 
standard when it is published In cel 
tain official volumes. One of these is 
the United States Pharmacopoeia. The 
initials are usually used in describing 
the units so that we get USP units 
The Food and Nutrition Board of the 
National Research Council recom 
mends 5,000 USP units of vitamin A 
as the minimum daily requirement. A 
quart of whole milk contains about 
1,500 USP units of vitamin A. In the 
production of vitamin D> milk, 400 
USP units of vitamin D are added 

The vitamin story will never be 
complete. Kesearch in a thousand 
laboratories is Constantly revealing 
new information on this fascinating 
subject. Up to the present time about 
twenty five vitamins have been dis 
covered, a remarkably large number 
of which are found in milk. Milk is 
known to contain vitamin A, vitamin 
Bi, vitamin B 


pantothenic acid, vitamin ( 


niacin, vitamin B 
Vitamin 
DD, vitamin E, and vitamin K. The 
degree to which these vitamins are 
present in milk varies. There are, for 
example, fairly large quantities of vita 
min A present in milk fat, and con 
sequently in whole milk. There is only 
a small quantity of vitamin D_ pres 
ent in whole milk which is one of the 
reasons for fortification 

It is impossible to evaluate the im 
portance of vitamins to mankind. One 
might as well attempt to evaluate the 
importance of lite itself. So small that 
their presence in tood can be detected 
only by the most delicate experimenta 
tion, they are capable of immobilizing 


armadas and bringing empires to thei 


knees. “For want of a nail, the shoe 
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The Fluid Milk Industry 
Can Be Proud of Many 
Things. One of Them Is — 


THE CONQUEST OF RICKETS 


\ scant twenty-five years ago, one of the scourges of 
childhood and even of adulthood was the vicious disease 
called rickets. This disease was caused by a lack of calcium 
and phosphorous in the bones. The failure of the bones to 
get this material was due to a deficiency of vitamin D. The 
result of the disease was horribly twisted bodies, deformed, 
ugly, pathetic. It was particularly common in geographical 
areas that had a good deal of cloudy or foggy weather. 
Rickets were very common in England, for example, 
countries along the 


relatively uncommon in the = dry 


Mediterranean 


Today, rickets is a disease almost unknown in the 
United States. One of the principal reasons for the dis 
appearance of this disease, according to no less an authority 
than the Journal of the American Medical Association, has 
been the addition of vitamin D to milk. Discussing the 
addition of vitamin D to milk, the Journal said in part 
1 it is believed that the broad background of this 
development justifies the assumption that vitamin D milk 
has been an effective public health measure. The coopera- 
tion of the milk industry as a whole is deserving of high 


praise. 


This magnificent achievement. established in irrefutable 
fact, stands in sharp contrast to the disgusting barrage of 
verbal brickbats constantly hurled at the industry. It occurs 
to us that we have here an antidote that, if used properly, 
might effectively counteract and silence those irritating 
accusations of profiteering and public disregard to which 


we have been so often subjected. 


It is a story that must not be told boasttully. But it 
can be told with quiet pride, for it is a fact. The conquest 
of rickets was due primarily to the cooperation of the fluid 
milk industry. That superb accomplishment, unmatched by 


any other industry, belongs to vou, and to vou alone 





vitamins. For want of the life-giving 
property found in the minute quantity 
of vitamin B present in a husk of rice. 
the mighty Japanese navy suffered 


more casualities than it did from en 


specks of vitamin C, European sailors 














bodies. In all the proud story 


lost For want of a shoe, the died by the thousands. For want ol 
horse was lost. For want of a horse t few pennies worth of vitamin D 
the kingdom Was lost za So it Is with ct unite ss generations ot children grew 


up with twisted legs and distorted 
ot 
mans endless struggle for food, there 
is no more thrilling chapter than the 


discovery of this remarkable material 


action. For, want of precious which is so very close to the great 


enigma of life and death 
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PRESSURE TREATED 





STOP 


4 () : a 20-Quart Case for Paper Milk Containers 


THE WOOD PARTS IN ANY CUMBERLAND 
CASE CAN BE PRESSURE TREATED 



































CUMBERLAND was AN EXCLUSIVE 
NEW FEATURE THAT SAVES YOU MONEY! 


WOOD PARTS 


WITH A FUNGICIDE 


If wood rot, which is caused by a fungus 
(mold), is a problem, the life of the 
wood in your Cumberland Cases can 
NOW BE MULTIPLIED SEVERAL TIMES. 


Quart 3x4 Case for Square Glass Milk Bottles 


The wood is impregnated with an effective fungicide. This is done 
under high pressure. Resin is added to this solution to lessen the 
absorption of moisture. This keeps the weight of the case at a minimum. 


Experience has shown that treatment If wood parts are not lasting as long 
under pressure gives greater protection as metal parts in your cases, this new, 
than any surface coating. For years exclusive Cumberland pressure treat- 
this has been exemplified by the treat. ment can mean important savings to 
ment of crossties and telephone poles. _ you. Full information on request. 


This is another reason why 


YOU GET MORE FOR YOUR MONEY WHEN YOU BUY CUMBERLAND PRODUCTS 


CUMBERLAND CASE COMPANY 


CHATTANOOGA, TENNESSEE 


ENGINEERED PRODUCTS 
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This truck represents a sizable investment. How will it stand up under the heavy 
chore of hauling milk thousands of miles each month? The question of initial cost 





When Youre Guying “Suche 
Give Pleuty of Vhought to 
USE COST vs. INITIAL COST 


By EDGAR 


The first cost of a route truck is 


a mere 2% or 3% of vour total costs for 


Cuchusi 
pay and commissions of the salesmen 
fratahe drivers during its life. The average age 


ol scrapped trucks is now fourteen years 
. 


its operation, maintenance and the base 


Therefore, you need a long-lived chassis 
and a long-lived body to cut repair fre 
quency to a minimum; a truck that will save time and 
fatigue in loading, getting through traffic, delivering. ete. 
Also, a truck that will require minimum space per payload 


at the loading platform and in the garage 


With today’s short work week and the high costs of 


salesmen and mechanics, a new conception of deliveries 


and delivery equipment selection is essential. The old 
haggling over first cost or trade-in allowance without duc 
regard to the relative efficiency of the different trucks and 
bodies can be fatal to economy in operating and maintain 
ing trucks. It can even preclude selling more volume pet 


route in less time and at lower cost 
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PARKER 


In buying a new route truck. you guarantee, m effect 
that for 14 vears you will do the following 
|. Pav for all the gasoline it will take to operate it 
perhaps $5,000 to $7,500 worth, depending on 


route conditions. mileage. number of stops, et 
Z Pav tor probably eight—or more—sets of tires 


3. Pay for relining of brakes, new clutches, spring 
replacements new he wings, new king pins, new 

H | verhaul 
spindles new valves, engme overhauls, painting 


license tees HWIStrAanece VaAaraging et 


!. Pav the living costs for 14 vears of the salesman 


Ol salesmen who perat if na whose ethic 1wenic\ 
depends on our Wise choice ! chassis and bod, 
> Provide tools and the ga re labor to use them 


and the parts and accessories such as new bat 
teries, generators, starters, wipers, transmissions 
pistons, water and oil pumps, ete., plus such rou 
tine items as inspection, lubrication, washing, tire 


chains, ete 
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spring Quality stitching wire manufactured to exact speci- 


cs fications for Ex-Cell-O machines. Wrapped on fiber 
Mme 


throw-away spools for ease of handling...snugfit... 


fast feeding without binding or tangling. 


‘Sthad 


TWenICY 


body 


Sizes—21 gauge and 23 gauge + Finishes—galvanized or liquor 





them 
bat 
STOTIS 


MID-STATES STEEL & WIRE COMPANY 


Crawfordsville, Indiana « Jacksonville, Florida 


1 rou 


x. tare 





January, 1954 51 


6. Prevent corrosion or else replace corroded pan 500 Ibs. each, that makes 3,000 lbs. the max 


els, tap out dents, replace locks and door han mum weight you can carry on the rear. If th 

dles, remove racks to make repairs, ete. rear chassis weight is 1,000 lbs. and rear bod 

7. Accept as your “reward” the profit or loss on the weight is 1,800 Ib., together they total 2,800 Ibs 
truck’s use, depending on how well you have and regardless of the G.V.W. rating, that means 
chosen, operated, maintained, and manned the you cannot carry more than 200 Ibs. of racks and 

truck. pavload on the rear without exceeding the 3,000 
Summarized briefly, the first cost of a truck is like the Ibs. rating of the rear tires. Exceeding that rat 


; ’ - a” Ing means high tire costs and voids the chassis 
ante in a card game—it lets you in, but it’s only the begin 


, maker’s warranty. To illustrate this point, a us« 
ning. Whether you come out ahead or a loser depends 


bought a truck rated at 6,600 Ibs. with maximum 
on what kind of a deal you bought into and your judg ‘ 
; ; tires. His chassis, body and racks weighed 6,100 
ment im playing the cards you bought. ¥ a 
; Ibs. empty so that he had only 500 Ibs. left for pay 
The ABC’s of truck buying and the best use of youn load and driver. He proceeded to overload his 
salesman’s time at the lowest cost to you are as follows truck and had bald tires in 6,000 miles, so his 
\—Determine your maximum payload needs in terms extra tire costs will far exceed his so-called sav 
of pounds, cubic feet of loadspace, and dimen ing in first cost. Besides that, he reports yearly 
sions of loadspace to fit your crates, shelves, racks denting and corrosion costs of more than $200 a 
pallets, cartons or tubes; on the shortest possible year, fewer miles per gallon of gasoline, and 
wheelbase (to save time in traffic). higher repair costs. 
B—Determine body height need so that salesmen Ek—To avoid excessive operating and maintenance 


can save time and avoid bending fatigue in load costs, ascertain the exact weight you can carry in 


ing and working the load, and the body width actual payload, including driver and racks, and 
calculate what percentage that pay 
load is of the total loaded vehick 
weight. Experience shows that the 
permissible payload (without over 
loading the rated capacity of axles 
springs or tires) ranges from 34% to 
53% of the loaded vehicle weight. The 


more dead weight of chassis and body 


= ¥— : . you have to pay for moving, the highe: 


el Reon nn 
mathe dy : I! TUE Mai ii 


_ vour delivery costs per dollar of pay 
- Wy. oo load delivered. Naturally, the more 


- i 
Samet “ 


payload you can deliver per truck, the 
lower your delivery cost, if you do 
not overload tires, axles or springs. 
F—Ascertain the service brake 
area of the truck you are thinking 
of buying, the parking brake area 
the clutch size and surface area, the 





Route trucks with their constant stop and go operation present a specific kind of mainte- 


nance and use problem. The cost of running a truck over a period of years is many times king pin diameter, the spindle di 
its original price. Losses in this area can overshadow differences in purchase price. ameter, the bearing ratings (especially 
the rear axle bearings), and the 

needed for quick, easy accessibility to any part specifications of the transmission components. 

of the payload. Some route trucks have far more braking servic 


than others, and you need plenty in frequent 
stop deliveries in congested areas. A small clutch 
, has to be retaced or replaced twice as often as 
ity rating of front and rear tires, front and rea 
role an oversize clutch. King pins in route trucks 
springs, front and rear axles, the load distribu 


: range from about %” to 1k” diameter, the large: 
tion percentages on front and rear, and the G.V.W 
sizes lasting two to three times as long. Over 


C—Ascertain front and rear weight of the chassis, the 
front and rear weight of the body, and the capac 


ratings of the chassis with standard tires and with 
, ; A, SIZE spindles also give longer life. It isn’t. the 
inaximum tires. In connection with body weight 
; ; : : : mere cost of the brake linings, clutches, king pins 
bear in mind that some bodies weigh more than , 
or spindles—it’s the labor cost involved at today’s 
lbs. per cubic foot of loadspace, while others 


TI high rates that make it advisable to check thes 
ie 


weigh only 3 Ibs. per cubic foot. greatei 


\ points in buying. Rear axle bearings are espe 
body weight per cubic foot of payload space 


cially important if you operate big routes—over 

means paying more for transporting dead weight : 

loading will show up m the rear axles and that 

makes it doubly advisable to check axle bearing 

ratings to avoid more weight of body, racks and 

D—Determine the weakest link—usually it’s the rea payload than the bearings can 
tires, but sometimes it’s the rear springs or rea is 


and reduces the permissible payload that can be 


carried without overloading tires, axles or springs 


stand. 
Krequent stop service soon collects tribute from 


axle. For instance, if the rear tires are rated at operators of trucks that are overloaded. due to 


52 


American Milk Review 





YUM 


laX 

th 

ody 
lbs 

Calis 
and 
000 
rat 
assis 
us¢ 

nui 
100 
pay 
| his 
) his 
Sa\ 
early 
OO a 


and 


ance 





ry in 
and 
pay 
hicle 

the 
ovel 
ixles 
»% to 
The 
body 


ighe: 









pay 





more 
Ss the 
ul do 


. This isa 


4 i. 


( STORE| BOTTLE 





on 


S. 
brake 


nking 








area 

, the ¥ 

e di 

cially There is a constant, heavy demand for Lamb 

| whe store bottles -- and for very good reasons. 

nents. Only the glass bottle provides dairies with 

rvice profits on container use because dairies get 

juent the lowest container cost per trip with glass. 

‘lutch Profit-minded store owners realize the advan- 

en as tage of using a milk container that has no 

‘rucks leakage-loss, with time spent in mopping up 

larger iceboxes or the direct loss resulting from re- 

Over Te aE ap eee ie A:) 

. te placements due to defective containers. Milk 
packaged in glass enables the consumer to 

y pills 7 } " 

as see what she buys because glass displays 

tod and preserves milk in all its natural goodness. 

pie Milk is better in bottles because of economy, 

le profit and better merchandising. 

1 that 

-aring 

S and 

on THE |, ALIVIIB Grass COMPANY « Mount Vernon, Ohio 

ue to 

33 YEARS DEVOTED EXCLUSIVELY TO SERVING THE DAIRY INDUSTRY 
>View 
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The 


cooling svstem takes its toll in burned and cracked 


excess deadweight, excess payload, or both 


valves. Gasoline mileage pel gallon drops, oil 


consumption increases, ring and piston jobs fol 
low, and more time spent in the repair shop cu 


tails deliveries or boosts spare truck requirements 


In checking spring ratings, some springs are fig 
ire d On a Sprung weight basis othe rs OW a ground 
weight rating. The ground rating is approximately 
50% more than the sprung weight rating. In com 


puting front springs particularly, bear in) mind 


that vou are thinking in terms of a truck standing 
still on operating under normal road conditions. 


truck 


curve, the 


{ sharp 
loac ra 


throws a strain on 


Hlowever, if you hits a rut on 


downgrade momentum of the 
body and the thrust to one side 
the front springs and on the front mounting points 
of the 


result 


body tar in excess of normal conditions. The 
broken broken 


mounting points, with the jamming 


may be a front spring o1 


he avy body 


against the front ends of the chassis side. rails 


Hence, the importance of watching body weight 
and sprung ratings 

Check the he ight of entrance st ps and the load 
space floor level from. the 


ground. Excess height 


increases routeman’s fatigue. In one case, a reduc 
tion of 9” in height of floor level increased sales 
than 40% 
The combination of a lou 


fle Ol 


man's volume mor on the same route 
entrance step, a lou 
body has led to vol 
100% 
pared with route trucks with high floors and low 


trucks 


level and l manhigh 


~=/\c 
increases of 50% to as much as com 


ceilings, and compared with rout with 


small 44%’ high payload spaces 


Check the 
thes 


width of the driving compartment 
about 24” to 33” \ 


skimpy side doo opening hinders the 


doors vary trom 


salesman 


with his basket, crate or armful of payload, and 
means lost time and increased fatigue. Obvioush 
working the load from the front takes less. tim 
than working from the rea 

Check the gauge of me tal used in the body pan 
els exposed to denting contacts—it varies from 


about 1/20th of an inch up to 1/8th of an inch in 


thickness. Obviously, denting frequency is— far 


greater with thin metal than with thick bod) 
metal. This is important if it is necessary to re 
move racks and the body linings to get at dents 
Denting also boosts painting costs and even re 
sults in fracturing of the body metal requiring 
welding to seal the cracks 

Check up on the corrosion repairs and body panel 
replacement costs of your old trucks over the 


Vears Theis total will convince vou of thi 


Mmpor 
tance of eliminating corrosion as a 


Phe 


denced by the increasing number of 


major mam 


mance expense. necessity for this is) evi 


body anit 


facturers who now paint or undercoat concealed 


It is further confirmed by 
the shift to thick but lightweight non-ferrous al 


surfaces of their bodies. 


loys that offer prolonged protection against rust 
pitting and corrosion It also accounts tor CX rl 


ments with plastic & 


) 


— 


If your license plate fees are based upon. the 


weight of your truck, calculate the saving in fees 
over the life of your truck if you can reduce thi 
1.000 Ibs. by 


Also, check the possibility of using 


weight as much as using light 
weight bodies. 
a lighter chassis on big routes if vou can get maxi 
mum loadspace and still save deadweight bv the 
use of light allov bodies. 


than 2,000 Ibs. de 


Some users report sa 


ings of more ad weight in this 


Way. 


Review your loading platform conditions and limi 
loading 


vour loading time. The 


tations to see if vou can increase vou 


volume and decrease avel 
Y 9” tall with his shoes on 


body to 


age salesman is about 


he needs al manhigh load big volume 


quickly. He 


big volume in on 


handk 
this 


needs a large loadspace to 


» illustrate 


trip a day. 17 


point, it is possible with a 48-foot platform to 
load about 2.600 cubic feet of pavload in SIX 
¥-ton route trucks with high bodies compare d 


with about 1,000 cubic feet of payload in seven 


conventional pane Is on the Sallie wheelbase. 


Check vour loading methods 


lets ol 


crates, cartons pal 


tubes to see how many of your units can 


be fitted into the body vou are considering. There 
is considerable variation in bodv width and height 


as well as length 


if garage space is at a premium with you, it is 


cheaper to raise its capacity by the use of higher 


wider bodies) than by building o1 


renting more 
garage space Allowing about a foot between 
trucks, it is possible to garage 3 cubic feet of 
loadspace to each square foot of Garage space 
occupied by the right route trucks. Some users 
are Garagimg less than 2 cubic feet of pavload pel 


square foot of garage floor space occupied—a seri 


ous loss of efficiency in garaging 


rhe repan shop has to service one chassis to ever 
150 to 200 cubic feet. of small 
every 360 to 440 teet ol 


loadspace with big manhigh bodies on short light 


pavload with 


bodies, against cubic 
maintenance 
that 


route trucks 


duty chassis. If vour manpower, fa 


cilities, or space is limited situation should 


be reckoned in s« lecting Hew 


A low center of gravitv is desirable on curves 
high-crowned roads, hills, ete. Hence, the impor 
tance of woiding eXCeSS weight tel high bodies 
In judging prices of different units, be sure the 
comparisons are on equal values. It is advisable 
to check on whether the list price includes square 
wheel housing rlass in the rear doors root insu 
lation including cab section, undercoating. E-Z 
Eve or other satety glass in the windshield, roller 


tvpe windows in the side doors, foam rubber in 
the driver's seat, also a safetv check to keep the 
driver's seat from pitching forward with possibl 


+] 


injury to vour driver in the event of a collision 


eficiency of the 
Sonn 


The sturdiness and protection 


front and rear bumpers should be checked 


Please Turn to Page SY 


American Milk Review 


YIiM 


ome 
rf 


Ja 


on the 
in tees 
ice the 

light 
f using 
t maxi 
by the 
rt say 


in this 


dl limi 
oading 
eC AavCI 
CS On 
volume 
handle 
te this 
rm to 
Ith SIX 
npared 


scoen 


iS pal 
its can 
Ther 


height 


1, it Is 
higher 
r more 
etween 
feet of 
space 
users 
ad pei 


a seri 


» eVer\ 
small 
feet of 
light 
yer, fa 


should 


Curves 
Inport 


bodies 


ire the 
visable 
square 
ft insu 

E-Z 
roller 
her In 
ep the 
ossible 


lision 


of the 
Som 


leview 


YUM 


ACT leleiai- 


CHEMICALS 





Wyandotte jobber 
is aman you can depend upon 


for — 


faster, better cleaning! 


Your 








The Wyandotte line of special- 
ized cleaning products is handled 
hy leading jobbers everywhere. 
The recommendations these job- 
bers make to you are not “off- 
the-cuff” suggestions. They are 
proved, practical recommenda- 
tions, made with full knowledge 
of your local cleaning needs. 
the 


coordinated, high - quality, low 


They are based on well- 
“use-cost” Wyandotte - planned 


cleaning program. 





yandotte 
CHEMICALS 


Helpful SCOTUICE representatives 
in the United State 


in 138 cities 


and Canada 


eee 
Largest manufacturers of specialized 


cleaning products for business 


avd industry 


January, 1954 





reduced cleaning costs! 





This Wyandotte program will 
cut your costs, save you man- 
hours, reduce your cleaning prod- 
uct inventory! In addition, you'll 
get faster, better cleaning and 
sanitation than you ever thought 
possible! 

Services of topnotch Wyan- 
dotte jobbers are available to 
every business and industry, re- 
gardless of size or location. 
Adopting a well planned clean- 
ing program, designed for your 


individual needs, can mean many 





benefits for you: Tremendous 
savings through bulk purchases, 
better cleaning results, lower 
shipping charges, simplified pur- 
chasing, reductions in inventories 


and savings in storeroom space. 


Send the coupon below for the 
name of your nearest Wyandotte 
jobber. He will survey your needs 
and make helpful recommenda 
tions to you without cost or ob- 
Wyandotte Chemicals 
Corporation, Wyandotte, Mich. 


ligation. 


Also Los Angeles 12, California. 


| | 
| | 
| Wyandotte Chemicals Corporation, Dept. 2155 | 
| : | 
| Wyandotte, Michigan 
| = | 
| Gentlemen: | would like information on the nearest jobber handling Wyandotte | 
| Products for | 
| type of cleaning or washing | 
| | 
| Name | 
Firm 
| Address | 
| | 
City Zone State 











Rat Census 


INDUSTRY 
PROBLEMS 





Cream Plug Problem 


RAT CENSUS 


QUESTION—How can we deter- 
mine whether rats are present in 


our plant? Is there any way of 

knowing how many are present 

and how much damage they do? 
—P. S., Indiana. 

ANSWER-—An experienced person 

can tell the rat 


signs in the area the approximate pop 


from observation of 


ulation density of these rodents. 


A bette: 


the use of 


method for the layman is 
bait 


have free access to a palatable food. 


stations where rats 
An accurate record of the weight of 
food consumed is a close measure of 
the rat will eat 


about 10% of their weight each night. 


population as rats 
The average adult wild rat will weigh 
about 12 ounces. 

A third method, and one which not 
only counts but reduces the popula 
tion, is poisoning (as with 1080) and 
counting the rat bodies. This poison 
should be used only under the super 
vision of a trained exterminator be 
cause of its extreme toxicity 

\ much safer rodenticide, one which 
can be used by the layman, is warfarin 
This material is relatively non-toxic to 
The 


rapidly, however, and it may not be 


other 


species. rats do not die 


56 


then. 
This does not limit the use of warfarin, 
because it is a very effective killer and, 


unlike other poisons, the rats continue 


possible to get a good count 


to consume warfarin after manv have 
died from its effects. 


A suggested method for determin 
ing whether a building is free from 
rats is to place dust patches on all 
actual or potential rat runs. These 
are smoothed over each evening and 
checked each morning over a three- 
day period for the 


tracks. 


presence of rat 


Rodent control can be accomplished 
by existing plant personnel where a 
plant or a group of plants have a 
sanitation staff capable of the work 
Otherwise, food 


every establishment 





Dr. Robert F. Holland and Dr. 
James C. White, both of the De- 
partment of Dairy Industry at 
Cornell University, conduct their 
question and column 
month in the 
Questions should be addressed 
to either Dr. White or Dr. Hol- 
land, Department of Dairy In- 
dustry, Stocking Hall, Cornell 
University, Ithaca, N. Y 


answer 


each “Review.” 











should have a responsible and skille: 
pest control service continuously main 
tained. Such service cannot be effec 
tive unless it is coupled with a com 


plete plant sanitation program. 


CREAM PLUG PROBLEM 


QUESTION—We are pasteurizing 
milk from about thirty cows. The 
milk is milked and cooled down to 
about 40° as it is milked and held 
in cans in a walk-in box set at 38° 
until it is pasteurized. We pas- 
teurize one day and deliver the 
next morning, in order to cut down 
overhead. 


While pasteurizing, we use 
N.D.G.A. antioxidant. We pasteur- 
ize in a 200-gallon Cherry-Burrell 
pasteurizer (Sentinel control), hold 
it for 30 minutes at 144°, then cool 
to 95°, separate 20 gallons for 
cream and put skim back in to 
standardize to about 4.2% fat. 
When the milk is cooled to about 
85° or 90°, we run it over a 6-foot 
cooler, water on top half, brine on 
bottom. Brine is set at 32°. The 
milk is bottled at 40°-50°, then 
put in cooler and delivered the next 
day. Our bacteria usually run 
about from 10 to 20 thousand on 
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For Protection Against 
Bulging and Leaking... Use: 


CONOCO DAIRY WAX 


Specially tailored to meet the flexible needs of the new Pure-Pak* 
milk carton, Conoco Dairy Wax saves you time and money because 
it’s designed to stay on cartons—stay off machines. Reduces to the 
absolute minimum your downtime for cleanup! 





Conoco Dairy Wax is a blend of waxes, including microcrystalline 
. . all in one ready-to-use wax! 

For firm, attractive saleable milk cartons — you can always count 

on Conoco Dairy Wax! 











For Further Information about og 
Conoco Dairy Wax, call or write: ICONOCO) 


Vv 


Continental Oil Company —Albuquerque, 
Butte, Chicago, Denver, Fort Worth, 


Houston, Kansas City, Lincoln, Los 
Pen ty iow Tock, Ohisheena City, C O N Tl N E N TA L Ol L Cc oO M PA N Y 


Salt Lake City, or Ponca City, Oklahoma. COPYRIGHT 1954, CONTINENTAL OIL COMPANY 
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WERE MADE CREAM IN THE 
ONITED STATES IN 1952 


Now HAS A 
FOOD VALUE 
OF 


42 CLNTS 


\n OTHER WORDS 
IT WOULD 





FOR THE SAME NUTRIENTS 
AT CORRENT 
PRICES OF THE MOST 
LOGICAL ALTERNATIVE 
FOOoOS 


















N THE 
UNITED STATES 
THERE WAS 


EVERY 5.4% AERSAVS 
IN 1925 
A RECENT SURVEY SHowS THAT 
IN 1952. 


THERE IS STULL QHWE Cow 


ENERY 
3.6. PERSOWVS 








pasteurized and 50 to 70 thousand 
on raw. 

The problem is that the cream 
on the milk sets up, especially after 
a day or two, and won't mix up 
smoothly with the skim. The cream 
when stirred seems to run in chan- 
nels and looks almost like soft 
curds of cream, sometimes appear- 
ing as though it were sour, or kind 
of lumpy. The milk tastes good, 
and we won a score of nearly 95 
at the dairy short course. It was 
worse in June and July. If you 
put your finger on this substance, 
it dissolves smooth, showing a 
combination of milk and cream 
together. 


We are selling milk from a pure- 
bred registered Jersey herd and 
have been pasteurizing for 10 


58 


years and have had no trouble 
before. 


We would appreciate any sug- 
gestions as to what to do or how 
to correct our problem. 

—D. N., Utah. 

ANSWER~—The problem which you 
present IS not an Uncommon one and 
to the breakdown of the fat 
emulsion in your milk caused by 
Only 


Situation at 


it is due 
your 
method of processing recently 


ve had this same a dairy 


N. ¥ 


In the production of 
milk, 


mental principle 


in Elmira, 


a high quality 
there is one funda 
that should be ob 
that is to agitate the milk onl, 
as much as IS absolutely necessary 
The holding of milk at 95° F. 
during the separation period followed 
in the 


beverage 


served 


vour 


by standardization and cooling 


vat to 85° or 90 

main source of your trouble. 
Correcting this situation may caus: 

but [ be 


in ordet 


you a bit of inconvenience, 


lieve it may be necessary 


eliminate your difficulty, especially at 


certain times of the vear when it 


probably more pronounced. IT would 


suggest the following procedure 


1. Standardize 
the milk 


and pasteurize on! 
needed for bottling. 


2. Cool this immediately ovel 


bottled milk should 


above 40 


a Stil 
cooler. The 
not be at a 


F. when it 


face 
temperature 
leaves the capping ma 


chine or at any time later until it. is 


CODSUTTN d. 


3. After the 


bottling has been withdrawn from thi 


milk that is needed for 
pasteurize the remainde: 
milk, cool in the vat to 
about 70° to SO | 


This will ¢ 


pasteurizer, 
of vom raw 
and separate 
ive you an excellent quality 


of bottled cream 


1. Now cool your skim milk to 
about 37° F. and hold it in the coole: 
until the next dav when it mav_ be 


used for standardization. In view of 


the small amount of milk that vou 
separate, it is possible that you may 
be able to handle this on an every 


other day basis especially In view of 


the cooling facilities that vou undoubt 


available 


An alternative 


re would ay 


edly have 


to the above proced 


to utilize your previous 
routine except that milk to 
should bye 


as pasteurization 


processing 
be separated withdrawn 
from the vat as soon 
1S complete and passed over the coole: 
turned on. The 


milk should then 


with only the water 


temperature of the 


be about right for separation and 
could go to the separator at once This 
would avoid the long period of agita 


tion in the vat and should be helpful 
vour difficultv. The mill 


in be during sep 


In correcting 
in the vat ¢ cooling 
tration but should not be 
drop below 120 | 


to ly ttle 


illowed to 


before starting 


Phere mav be other places In vour 
where 


the milk 


ve it 


processing tine 


igitation = o1 


pumping ¢ Cali be reduced 


If so, I belie 
Phe feed of the 
of the 


tation seem 


id isable 
and the 


is the 


vould be 
COM season 


vear as well stage of lac 
an effect on 
milk to cream 
is little that we 


things, 


also to have 
the susceptibility of 
| he re 


some of 


plug formation 


can do about these 


howeve r. 
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ee The Industrial Metal Fabricators Company extends to the Ex-Cell-O Corporation 
, heartiest congratulations on the development of the new Pure-Pak carton, the 

na 

alia sensational new milk carton with a built-in pouring spout that “pours like a pitcher.” 
ve 

al We are proud to serve Ex-Cell-O as a supplier of sub-assemblies. Illustrated below is 
\ 0) 

bt the Ex-Cell-O Pure-Pak machire and three of the many sub-assemblies supplied by 
mit 

the Industrial Metal Fabricators Company 

¢ ed 
vious 4 Stainless steel sealing 

a es mechanism, for cartons. 
raw 
ation ‘ Stainless steel, insu- , 
o0le1 - ” lated, paraffin radiator. 

The 

then 

and 

This 
ita 

Iptul 

milk 

sep 
‘d to 

rting 

your 

i Or 

i¢ ed 

able 
— Stainless steel, steam 
F lac jacketed, paraffin tank. 
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al 
ream INDUSTRIAL METAL FABRICATORS CO. 
it Wwe 
ings, 8820 LYNDON °* DETROIT, MICHIGAN 
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OW 
to talk 


tion or gasoline 


IS AS GOOD a time as any 
fuel 


mileage, be 


about consump 
cause with the onset of cold weather, 
no fleet is going to do as well as it 


did during the summer. 


Obviously the weather is something 
no fleet 
about 


can do anything 
the 


report is not going to be as good as 


operator 


However, since gasoline 


it has been in recent months, it is 


going to have more. significance to 
management. It is easily possible that 


it will be looked 


diced eve and the whole loss blamed 


upon with a jaun 


upon the shop 


rhe engineers who design and build 
trucks are elated if they can produce 
that 


more miles pei gallon than the model 


a_ vehicle will give 5 per cent 
it replaces. They certainly cannot do 
that often. The 
turn for the engineering 


pended to produce more miles pei 


very amount of re 


effort ex 


gallon IS 


puny compared with th 
same amount of effort directed to 
wards driver control and education 


within the operator’s organization. 


The shop can do certain things to 
maintain a vehicle so that it will give 
its optimum fuel mileage. These pro 
cedures are pretty well known, and 
their limits are pretty well known. No 
shop can make spectacular improve 
fuel 
tenance has been badlv abused. Inci 


belief. 


trucks do not consume more gasoline 


ments in mileage unless main 


dentally, contrary to popular 
as they grow older if they are properly 
maintained. In some cases, they actu 


ally improve 

Chis the 
where the greatest improvement can 
The 


can be as 


leaves driving as area 


be made. variation between 


drivers much as 40 


per 
cent in fuel mileage, and the drivers 
of multi-stop route trucks are in posi 


tion to reach the maximum variation 


60 


rhe very nature of their work empha 


sizes their handling of the truck. 


First among the driver habits that 
ruin the miles per gallon score is jack 
rabbit starts. Since route truck drivers 
are constantly starting and stopping. 


they have more opportunity than the 


average to give away gasoline by 
senseless, quick getaway. Accelei 
ating a truck takes a lot of power 


the faster the acceleration, the more 


fuel it takes 


As a 
driver should be shown what happens 
truck. Show 
is a simple job. Just take a 
truck the air 
Then, with the truck stand 
ing still and the engine running, have 
the driver look 
air intake while 
the engine. The accelerating mechan 
the 


gasoline into the manifold. It is an 


matter of education, ever, 


when he accelerates the 
ng him 
and 


standing remove 


cleaner. 
down the carburetor 
someone accelerates 


ism of carburetor simply pours 


impressive demonstration. 


Associated with rapid acceleration 
habit of leaving the truck in 


intermediate when 


is the 


gear driving in 


heavy traffic. The purpose is to ob 
tain better performance, which in 
heavy traffic cannot be used. This is 


a form of laziness which attempts to 
make truck take the 
place of alertness or the lack of ambi 


performance 


tion to make the necessarv gear shifts 


Next in the 
ness is letting the engine idle when 
Undoubt 
edly there are many stops where the 
driver hops off the truck and is back 


on and 


category of wasteful 


the driver leaves the truck. 


ready to go in short 


No 


a driver should alwavs shut his 


very 


elapsed time. will contend 
that 


engine off at every stop. 


But when a 
driver pulls up to an apartment house 
with multiple deliveries that are going 
to take the 


running, wrong. 


engine 


Like 


time and leaves 


something is 


Gasoline 
Economy 


around 


wise with drivers hovered 
coffee stop where they may spend 30 
minutes swapping lies with colleagues 
or the waitress, a running engine is 


expensive. 


In addition to costing money in 
the 


idle is 


excessive gasoline c¢ ynsumption, 
engine 


cuts the life 


practice of letting an 
hard on the engine. It 


of the engine considerably When 
idling, the gasoline washes the evlin 
der walls removing the lubricating 
oil. In the process of doing so, it di 


lutes the oil, causing poor lubrication 


throughout the engine. 


rec ord 


The 
will 


gasoline consumption 


show which drivers have good 


habits and which ones have bad ones 
The 
anything about it. 


records themselves will not do 
This takes positive 
steps by the management. These steps 
taken the 
records are up to date and are studied 
Talking to 


last month’s gasoline consumption is 


can be only if gasoline 


promptly. a driver about 


a pretty poor way to spend vour time. 


If the drivers are well informed and 
are really trying, there are one or two 
mechanical steps the shop can_ take 
that are not routine maintenance. One 
This 


can be done by installing higher tem 


is to keep the engine warm. 


perature thermostats or automatic ot 


manual radiator shutters. In some ex 


cold 
worthwhile to jacket the oil pan. 


tremely climates, it might be 


Such steps help in cold weather 


Still, the burden of getting the 
most miles falls on the drivers 
It may seem strange, but it has been 


checked many times in many places 
the 


The same drivers who waste fuel ar 


and it alwavs comes out sam 


the drivers whose vehicles need _ the 
most maintenance and repair. Thess 
drivers are also the ones who have 


the poorest accident records 


American Milk Review 


XUM 


Fro 
come 
turing 
tem oO 
more 
route: 
tanks 
advan 
offers 
and 
startli 
men ft 
lution 
and ¢ 
they | 

Ne\ 


new < 
with | 
lution 
tion 

10-Ga 
Pione 











Janua 


gues 


the 
le is 
- life 
Vhen 
vlin 
ating 
it di 


ation 


cord 
good 
ones 
t do 
sitive 
steps 
oline 
idied 
ibout 
on is 


time. 


1 and 
r two 
take 
One 
This 


tem 


ither 

the 
vers 
been 
laces 
Salt 
p] are 
ds the 
Thes 


hav 


>View 





YUM 


Heil Farm Pick-w 
Nation-Wide Fron 


Advantages Featured as 
Bulk Milk System Gains Momentum 


from Coast to Coast 


From all sections of the country 
come local press news stories fea- 
turing the benefits of the bulk sys- 
tem of moving milk to market as 
more and more dairies establish 
routes and put Heil farm pick-up 
tanks into service. Invariably the 
advantages that the bulk method 
offers to farmers, haulers, dairies 
and consumers, come as_ such 
startling innovations to lay news- 
men that they laud them as revo- 
lutionary rather than the orderly 
and evolutionary development 
they actually represent. 

Newspaper accounts hail each 
new adoption of the bulk system 
with banner lines such as: “Revo- 
lution Taking Place in Transporta- 
tion of Milk,” “Demise of the 
10-Gallon Milk Can,” “Local Dairy 
Pioneers Bulk Milk Pick-up.” 






COLORADO 


January, 1954 


“Key to Modern Milk Handling is 
Giant Thermos Bottle on Wheels.” 

Naturally, these news stories 
place principal emphasis on the 
advantages of the farm pick-up 
method to consumers. This makes 
them valuable as publicity for the 
dairy. 

Typical feature article is one in 
the Denver Post, announcing adop- 
tion of bulk pick-up by Lucerne 
Milk Company and the Garden 
Farm Dairy, both of Denver. It 
was headlined, “Milk Collection 
Revolution Hits the Denver Area,” 
and described the plan as the latest 
scientific development in progres- 
sive farming and dairying. 

“Already the revolution has 
started nine of the Denver milk 
shed’s largest haulers planning a 
$750.000 haulers’ co-operative to 


oa 


CALIFORNIA 


p Tanks are 
t Page News 


take advantage of the new meth- 
od,” says the Post. “President of 
the hauler’s group said the move 
is a matter of survival as Denver 
dairies already are beginning to 
demand farm pick-up tank milk 
It is expected that at least 50 farms 
will have refrigerated tanks with- 
in a few months.” 

Most stories are illustrated with 
interesting photos of Heil farm 
pick-up tanks and cite advantages 
of increased speed and efficiency 
in the transportation of milk with 
less time, labor 
and money for the farmer and the 
dairy, and a higher quality of milk 
for the consumer. 


labor, saving of 


For complete de- ay 
tails about the 
benefits of this 
modern method of 


handlina nill ry 
write for the big owt = 
new Heil booklet — i] 


“The Bulk Pick-up 
System of Market- 


— 
ing Mill % 


The HEIL CO., 3035 W. Montana St., 
Dept. 


Milwaukee 1, Wis., 3514 
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This Madrileno with his shiny pitcher and measuring cups is a milk vendor in Madrid 
From this store in the heart of the city, he sells the milk from 42 cows that are kept in 
a stable adjacent to the store 


60 Neu Milk Plants Called for, as 
Spain Builds a Dairy Industry 


By HARRY LUND 





This attractive facade is the front of the milk store whose interior is shown 

above. The second door on the right is the entrance to the stable. If you 

look carefully at the right-hand picture, you will be able to see one of the 
cows just inside the door. 
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PAIN’S MEDIEVAL milk distri 
bution system is slated to go 
according to a law that provides 
for sixty new dairies in’ peninsular 
cities of over 25,000 people. The plan 
will be completed by 1960, and 
Madrid will have six more of thes 
centrales lecheras, as the units ar 
called in Spanish. The country has 
only one at present. Milk has been 
and still is, sold in tin pails over the 


counter, 


The public and small milk stores 
object to the revolutionary step in 
herent in the plan, because thev be 
lieve that milk in bottles will cost 
more. Up to now, the natives hav 
not cared much for milk or dai 
products. The per capita consump 
tion in this land of Cervantes—and 
wine—is only 60 liters per yea \ 
liter is slightly more than a quart. Be 
cause it may lose present marginal 
profits the milk store wants things the 


way they are now. 


Spain specializes in bulk milk sales 
today Many stores have a counter 
in front and animals in the back, wit! 
the milk often going straight fron 
cow to customer. Though the system 
is not efficient or sanitary 70% ol 


Madrid’s milk is sold this wav. 
The Spaniard likes fresh, ever 


warm milk, but he has been annoyed 


by the adulterations. Thev have mack 
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Tank cars and trucks characteristic of Spain’s proposed new dairy 
industry are sharp contrast to the scenes shown on the previ- 
ous page. This picture shows the receiving deck at the Poch dairy. 


lull milk sales costly and have caused 
the death of it. Madrid’s dairy in 
spectors report that 84 per cent of the 
milk but 


now only 25 per cent of them do. Cen 


stores once watered down. 


tralized inspection of modern dairies 


will eliminate the practice altogether 


However, the small milk store which 
has no Cows has be ell forced to SC ll 
water instead of milk because of its 
small margin of profit. The govern 
nent has been severe with violators 


nd has closed 131 adulterating stores 


n Madrid during the last vear. which 


indicates that the change to modern 
lairies will not come easy 

Nobody has said what will becom« 
the unstabled cows. There are 7.000 
in Madrid now and 13,000 in’ the 
province, and their owners are asking 
the government for a plan of action 
The new law savs cities over 150,000 
must have modern dairies by 1955 


25.000 by 1960. Prob 
Madrid will 


ind towns ove 
tbly 


stay where they are 


the cows stabled in 


The miik vendor with his own catth 
suffer by the 


Producers who sell to a dairy get onl 


may not new system 


l or 2 pesetas per lite \ peseta is 


worth about 2% cents If this pro 
ducer sells in his own store. he gets 
3.5 pesetas, and from cafes or res 
taurants 4 pesetas—about a dime 
Many of these merchants in Madrid 
have cows stabled next to their store 


Under present laws, thev can easily 


meet sanitary regulations by going 
ver the stable quickly ind by k ep 
ing the tin cans washed. Milk sales 
men without cattle will go out of 
business, because their profit is small 
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Such a vendor is hardly a specialist. 
He need how to fill the 
tin pail that his customer brings and 


keep the floor clean. Many take pride 


know only 


in their own stores, however, and_ if 
the watering down of milk had not 
become widespread the svstem and 
these stores might have run forever 

But modern dairies have been or 


dere d. Madrid has one of them now 
the only unit of its kind in all Spain 
and the government plan calls for six 
more. Each will produce 60,000 liters 
for the city's milk needs are estimated 
it 425,000 Each 
establishment will cost 25,000,000 
ibout $625,000 


Madrid dairy 
to follow It 


daily to its 


liters dailv. new 


pose tas. on 


Granja Poch, the will 
be the 
sells 


15,000 customers and is capitalized at 


model for thos« 


about 35,000. liters 


15,000,000  pesetas Poch buys its 
milk from Santander in the north 
which ships 325,000 liters daily by 
train to Madrid. The dairy has neve) 


found carton containers practical and 


today 1 peseta bottle for 100 


uses a 


trips; its cap costs 04 pesetas 


The 


mew 


machinery for Spain's 


be ng sold. 


SIXt\ 
Poch 


and IS 


dairies IS HOW 
was outfitted by the 
efficient 
will be 


ment 


Germans 
Phe 


financed either by the govern 


and modern new units 


private banks, or corporations 
iexperience indicates that they will not 
sell anything but milk, for Poch didn’t 
do well with cream and other 


dairy produc ts 


chee Mt 


Bureau of Animal 
Sindic ado Nac ional ad 
has long asked for the 


Spain's Hairs 


bandry Can 


aderia modern 


dairies and it will ipprove ¢ ich new 





Loading out a truck at Granja Poch, Madrid’s modern dairy and 
the prototype of the sixty to come. The milk is packaged in glass 
bottles that hold a liter, which is slightly more than a quart 


plant. However, it has never been 
greatly concerned with pasteurization 
hardly 
Adulteration 


sanitation is the 


know S 
than 
Spam 


and the public today 


what it is. rather 
ISSUE involved 


tried cooperatives once but they never 


worked well. It has a few large com 
panies for making chocolates and 
powdered milk. The French Nesth 
unit is one of them 

Since Madrid is far from its San 
tander source of supply, milk will 


probably continue to be sold 48 hours 
after milking Poch sells 


through its own somm 


normally 
ind 
When this 


aa ide 


stores 
times delivers at the hom« 


is done, collections are every 


15 days. Granja Poch is efficient and 
modern, so Spain can ¢ isily establish 


sixty other dairies like it 


wesl 
the 
worth 
Holstein 
areas can 
kilometet 
Because ol a 
of rainfall, Spain 


brings feed to the cow rather than the 


Cows do best in the north on 


of Spain because these areas get 
The 
a head 


Better 


10 cows per square 


rainfall 
$250 


most animals are 


tbout and the 
1s popula Yrazing 
support 
ind poor land only 25 


general insufficiency 


other wav around Thus big cities 
continue to allow. stabling of cows 
even if it is not sanitary 

Complaints about the new = system 


but 
When the Yo 


re being heard from all sources 


it 1s being accepted 
crnment announced its plan, European 
Madrid 


new dain If 


machinery salesmen WN ided 


Precisely who will own the 


ind how they will be operated Is a 
question that only time can answer 
When they are opened, Spain will sell 
milk like the rest of Europe 
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Every month, more than 2,000,000 peo- 
ple see this spectacular Golden Guernsey 
sign erected by Sanitary Farm Dairies in 
St. Paul, Minnesota. As far as we know, 
it is the first time that the 3-D technique 
has been applied to a dairy outdoor ad- 
vertisement. The two heads shown in the 
display are reproductions of a cow and 
bull owned by William Riedel, Secretary 
and Treasurer of Sanitary Farm Dairies 


The striking effect was achieved by actu- 
ally building in three dimensions instead 
of the usual two. The heads are made of 
papier mache. The head of the bull is 
10’ long and supports horns with a 12’ 
spread. Can’t quite get 42 axe handles 
and a plug of tobacco between them 


ANYBODY SEEN PAUL BUNYAN? 


EN FEET of bull’s head right 

smack dab in the middle of St. 

Paul, Minnesota. Shades of 
Johnny Inkslinger, it’s enough to turn 
Babe, the Blue Ox, green with envy. 
Not only that—just take a gander at 
the slick chick the big lug has along 
side. Making cow eyes at him like a 
love-sick heifer. Well | guess if you've 
got something good, you've got to tell 
folks about it. Still, seems as though 
they're stealing some of my thunder. 
Guess Tl go make a couple of rivers 


run uphill. 


What Paul is steamed up over is 
the new twist that Sanitary Farm 
Dairy of St. Paul has given to out 
door advertising. Faced with the 
problem of giving a boost to thei 
Golden Guernsey program, Sanitary 
Farm Dairy asked Naegele Advertising 


Company to design a spectacular dis 


64 


play. The result was the well-known 
Golden Guernsey picture in 3-D. 
The heads of the cow and bull were 
made for the advertising firm by Rob 
ert Johnson of Mache Masters. They 
were modeled after prize-winning cat 
tle owned by William Riedel, Secre 
tary and Treasurer of Sanitary Farm 


Dairy 


The first step in making the heads 
involved the creation of clay models 
about half the actual size. The models 
were used as guides in the construc 


tion of the display heads. 

Che display heads were made by 
using a wooden framework covered 
with wire mesh as a base. This then 


was covered with fiberglass impreg 


nated with thermo-setting plastic 


polyastic rosin). The detailed sculp 
turing of the eves and nose was ac 
complished with plaster. 


of the operation required a ton of 


his phase 


wet plaster. The halter strap was 
made from canvas impregnated with 
rubber and is 7” wide. The portion 
of the halter across the cow’s nose is 
2” plastic radiator hose. The links in 
the chain around the two heads ar 
made from plastic hose. If these links 
had bee li steel. it would have added 
in additional 150 pounds to the struc 
ture. The head of the bull is 10’ long 
ind the horns measure 12’ tip to tip 
The total weight of the two heads is 
TOO pounds 300 pounds for the cow 
uid 400 pounds for the bull. When 
the construction was completed, it was 
to saw the horns off the bull 


to get it out of the building. The 3-D 


necessary 


portion of the display is 12’ high and 


projects more than 6’ from the board 


The display IS located On i heavily 
traveled corner in St. Paul. The spot 
enjoys a daily circulation of about 
13.000 people 
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Some Observations on Bulk Milk 
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rj Systems in the East 


SET RE IS. TR LE TEE TTT 
) By A. C. WOODRUFF 
Mojonnier Bros. Co. 





ROM A MODEST start six years monly sized for every-other-day $—Location of outlet valve:—The 
ago in Hartford, Connecticut, pickup. A few processors are plan early bulk tanks were made with 
bulk milk has spread all through ning to pick up milk every third a plug type outlet valve in the 
peo- the Connecticut market. Bulk tanks day on the farm. Careful consid front of the tank. At the present 
nsey are used on farms now in all the New eration should be given to the time, the trend is toward a bottom 
os in England states. In the New York state maximum future production that outlet valve. The principal advan 
ioe market, where bulk milk came _ in might be possible on the dairy tages of the bottom outlet valve 
, ad- much later, at least 200 farms are farm in selecting the tank size. As appear to be that it is possible to 
F ce operating with bulk tanks and bulk is some of the all stainless steel bulk get better drainage in the tanks 
Pes spreading fast there. milk tanks have an almost indefi and a simpler type outlet valve 
iries Dropping down along the seaboard, nite life, tanks should be selected may be used. The principal objec 
at the present time there is a large with adequate capacity to accom tion to the common plug type 
actu- concentration of bulk milk in the modate future herd growth. valve as used in milk pasteurizers 
oe Washington, D. C. market where the 2—Tank construction:—Farm — tanks and storage tanks in processing 
sll is supply comes principally from farms are being offered with mild steel plants is that the ground joint 
a 12’ in Maryland and Virginia. Over 20% exterior construction either painted plugs nick easily when dropped, 
= of the supply is being handled in bulk or, in some cases, enamelled and it is difficult to keep them 
and one large dairy is receiving ove1 Others are being offered of all from leaking 
0% of their milk in bulk. there is a stainless steel construction. 5—Rate of cooling:—One of the prin 
great amount of bulk milk activity in 3—Shape of tank:—Tanks are genet cipal advantages of the bulk sys 
5 the Baltimore, Philadelphia, Trenton ally rectangular with either a flat tem is that it is possible to cool 
{ " a re are a substantial numbei aye or - one — bottom. mit very quicits and aye 
ie design should be one that prove the quality. With well de 
» Was B snag cg enema ‘ oe pose — ‘i a — ages Tee —n doe site 
| with eae the first bulk route in 1949. a tc a ee pees ae oe oe seta 
ith oe am oi ailil ut a : “i , A. a ay " cally by the end of the milking 
oan fe — ane oe wie a = draining and to Insure fast mi period. The compressor equipment 
of bulk tanks on the farms has con pickup without time loss and milk and tank design should be such 
nks in tinued to expand and additional routes loss ek Gila tc eeliin semen 
Is are have been started. yeaa 
» Beles if we are to produce high quality 
ohied Out of the broad trend toward bulk milk. Of particular importance is 
pit milk which has taken place in the maintaining the lowest possible 
ene eastern part of the country, certain blend temperature of the milk 
to tip serene of operation and equipment when mixing warm milk with cold 
ads is design have emerged. milk. It is desirable to keep this 
a an 1—Size of farm tank:—In milksheds temperature as close to 40°F. as 
When where there are a sufficient num possible to avoid producing off 
eee ber of producers with a daily pro flavors as a result of the activation 
—= duction over 200 gallons, the tank of the lipase enzymes by warming 
.e 3-D is usually sized for every day pick the cold milk of a previous milk 
th and up. This has been the pattern in ing. This type of off flavor result 
—_ the Washington, D. C. market ing from induced lipolysis has 
where the most common size tanks bee I oberved where the blend 
1eavil\ are 300 and 400 gallons. In other temperature goes as high as above 
ie spot areas where the daily milk produc rege 50°F. with slow cooling to 38°F. 
about tion is in the range of from 5 cans play Log. mye Page It is also desirable to keep the 
to 20 cans per day, tanks are com cussed by Mr. Woodruff blend temperature down in_ the 
feview January, 1954 65 
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lower 40's to avoid possible churn 


ing action when mixing warm milk 


and cold milk. 


Rapid cooling is also of importance 
where the tanker makes the pick 
up soon after the end of the milk 
ing period to insure the transfer of 
low temperature milk into the 


tanker 


Refrigeration systems: Farm 


tanks used in this part of the 
country are practically all of the 
cold wall type. A> refrigerant. in 
heat transfer contact with the 


stainless milk lining cools the milk. 
The way in which this cold wall 
principle is applied differs con 
siderably between different makes 


of tanks. 


In one general grouping 











employ either the direct expansion 


flooded 


freon 


principle or the 
freon principle. 

On the direct expansion or dry de 
sign, the liquid freon is metered 
into the channels attached to the 
lower portion of the tank, with a 


thermal expansion valve. 


In the flooded freon or wet design, 
the refrigerant is flooded through 
the channels attached to the lowe: 
portion of the tank in large volume 
by means of a “flooded control.” 


tanks, 


either the dry or wet system, em 


These direct freon using 


ploy il larger compressor which 


runs for a short period of time. 


The ice bank storage units, as used 
chilled 


with recirculation, 


wate! 


Don Jennings, Vincentown, New Jersey uses a Mojonnier tank with stainless steel finish. 
The cement beds in which the tank legs rest has proven to be a satisfactory method of 
anchoring the equipment. 


are tanks with channels attached 
to the lower portion of the milk 
with the refrigerant in) con 
trolled flow 


liner 


circulation through 


these channels or passageways 
Such tanks are usually refrige: 
ated with direct freon and t 
a lesser extent with recirculated 


chilled water. A second type uses 
the spray or water bath principle. 
Chilled water is sprayed down the 


sides of the inner lining. 


In either case, with chilled water 
bank 


method is usually used to generate 


circulation, an ice storage 


the chilled water. 


Tanks operating with freon in di 


rect contact with the milk lining 
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employ al smallet COMmpressol 
which operates over a long period 


of time. 
Accessory Stainless 


steel milk 


available 


equipment: 
strainers are usually 
with the units, or if a 
pipeline milker is used, the milk 
line connects directly to the tank 
One manufactures supplies stain 
less steel panel boards which are 
factory wired and include an in 
terval timer for operation of the 
controls independent of the ther 
This 


operation of the agitator and com 


mostat. permits automatic 


pressor independent of the ther 
mostat when warm milk is poured 
into a tank at 


ing. This same manufacturer sup 


a subsequent milk 


plies a stainless steel brush rack 


and brush for sanitizing the tank 


The Tank calibration: Vhe bulk 
coolers are weighing devices in dif 
ferentiation from the cooling and 
holding function they also serve 
and they are coming under the 
close study of the dairy industry 
and various weights and measures 


regulatory bodies. 


Stainless steel calibrated 


meastil 
ing sticks are used to determine 
the milk weight in cooling tanks 
and these are graduated in eithe: 
1/16th or 1/32nd 
The slightest shift in tank position 


milk 


readings. It is now recognized that 


graduations, 


can throw off the weight 
a shift in the position of the tank 
is a possibility on bulk tank instal 
lations either from a_ structural 
change in the tank itself or a shift 
in the milk house floor. Here in 
the eastern part of the country 
where we have small milk houses 
and where climatic conditions are 
such that those dairy houses do 
not dry out, the problem of corro 
sion bringing about. structural 
changes in the bulk milk equip 
ment, reflecting themselves in the 
accuracy of weighing, is a matter 
of concern both to the dairy farme: 


and the milk 


buver. 


A bulk milk tank, as 


device, must be expected to weigh 


a weighing 


as accurately in its tenth year o1 
twentieth year or thirtieth year of 
life as during its first week of op 
eration. Tank designers are com 
ing to recognize that bulk equip 
ment must have designed out ot 
them any conditions which might 
contribute to progressive deterio 


ration. 


milk 


accuracy: —On 


house 


Effect of 


floor on 


shift in 
weighing 
an installation with which we are 
a bulk tank was installed 
several years ago ind 


the farm. A vear later, the pro 
ducer dropped off the bulk rout 


familiar, 


calibrated on 


md temporarily shipped his milk 
in cans. It was noted that a con 
siderable discrepancy existed bi 
tween the measurement as taken 
from the stainless steel calibrated 


bulk 


at the dairy plant 


rule On the cooler and the 


milk weight 


The tank Was rechecked for cali 


bration accuracy, and it was deter 


American Milk Review 


YIM 





Jani 


the 


ISUr\ 


res 


Su 
nine 
mks 
ther 
nS. 
ition 
ight 
that 
tank 
istal 
tural 
shift 
e om 
mntry 
HISES 
» ire 
s do 
OrTrga 
tural 
juuip 
+ thie 
atte 


rime) 


hing 


eigh 


fF op 
COM 
yuip 
it of 
ight 


erio 


OUSE 

On 
: are 
alled 


d on 


pro 


outk 
milk 
con 
BY 
aken 
ated 
the 
it 


cali 


eter 


riew 





BULK MILK COOLING ?& 


CP MilKeeper, as used in pipeline milking. 








ILNEEPE 


The Complete Line That 





Matches Each Need Exactly 


CP MilKeepers are outstanding for fast, full-range 
cooling and dependable holding that protects milk 
quality...for quick, easy cleaning that saves work 
and promotes sanitation...for long life and sturdy 
construction that mean low, low upkeep. Built by 
the company that has made BOTH tanks and refrig- 
eration machinery for the dairy industry for gener- 
ations, CP MilKeepers are a guarantee of top value 


for every dollar invested. 


THE ( cere ty (RW AQAEeE MFG. COMPANY 


General & Export Office: 1243 W. Washington Blvd, Chicago 7, Illinois 
Branch Offices in 21 Principal Cities 
Creamery Packege Mfg. Co. of Canada, Lid., 267 King St. West, Toronto 2. Ontario 
The Creamery Package Mfg Company, Lid, Mill Green Rood, Mitcham Junction, Surrey. England 
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CP Self-Contained MilKeeper, 
with cover raised. 


OADEST SELECTION 


There’s a CP MILKEEPER 
to Fit Your Needs Best! 
TWO TYPES: Self-Contained or Separate 
Condenser Units 
WIDE CAPACITY RANGE: 
@ Self-Contained MilKeepers: 150 and 
200-gallons 
e MilKeepers with Separate Condenser 
Units: 300 to 1000-gallons 
FOR ANY HANDLING METHOD: Hand 
pouring or pipeline milking, can filling or 
bulk tanker hauling. 


PICK-UP: Every day or every-other-day. 


Many Uses in Proc 
MilKeepers can be 
'Ng raw milk, as bal 
a ance tanks gh 
rr $ ahead of 
ing and holding buttermilk, Gaul c 


essors' Plants, 
used efficiently for hol 


cP Too 


ding in- 
e fillers, 


milk, etc 


- J 


67 








Scribe Marks ce \ 


prd Bracket — 


+ 
(Welded to inner and | 
outer shells) | 
| 
Cord — _— 
Ee 
P A 
) 
Plumb Rob— \ 
Center Punch Mark- - ~~ oe | 
Marker- = Sse 





The problem of determining whether or not the tank is “in level” 

and consequently whether the measuring arrangements are re- 

porting properly has been met by several methods. Shown here 
is a plumb bob device. 


mined that the tank was out of the 


original calibration level 


It happened that the milk house, 


which was a very fine one, was 


constructed as part of a facility of 
The floor 


a fill required to 


a new. barn. concrete 


was made on 
bring the milk house level up to 
the barn level. An analysis of this 
installation indicated that the en 
tire milk settled. 


The same situation could occur be 


house floor had 


cause of floor heaving resulting 
from frost conditions. To meet this 
situation, some bulk cooler manu 
facturers attaching 
tank in a 

The top plumb bob 
the 


The lowe 


a plumb bob 
to each permanent 
mounting. 
is welded to inner 
liner of the tank. 


port which incorporates the center 


support 


sup 


punch mark with which the plumb 
bob aligns, is welded to a member 
integral with the inner shell. It has 
that 
most accurate method for leveling 
a bulk tank and it has the advan 
tage that the levelness of the tank 


been determined this is a 


may be visually checked in an in 
stant at any time by the tanker 


driver, the field man or the pro 
ducer. 

the Bureau of 
Standards Weights and Measures 
tanks 


them 


In Pennsylvania, 
is now requiring that all 


must have installed on 
plumb bob levels before being ap 


proved for use in the state. 
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pressor 
removal 





Many bulk tank installations have shown that placing the com- 
outside has 
of noise and heat are cited. 


its advantages. Free circulation of air, 


In smaller sizes these 


virtues must be balanced against the compactness and mov- 
ability of the packaged type in which the compressor and the 


3A Standard:—Th 
Association of Milk 
United 


Service 


11—Sanitary Inter 

and 
States 
the 


Committee, work 


national 
Food 
Public 
Dairy 
ing together, have recently 
lished 3A Sanitary Standards for 
Farm Holding and/or Cooling 


Tanks. These Standards have been 


Sanitarians, 
Health 


Industry 


and 


pub 


under consideration for some time 


and are a result of the study given 


the farm holding tank bv these 
organizations. 
The Standards have been set up 


as minimum requirements for 
manufacturers supplying equip 
the bulk milk 


equipment 


ment for system. 


There is available 
which has design standards far in 
the 


ments set up by thes 


excess ot minimum require 
groups. It 


3A Stand 


subject to revision at all 


is understood that thes 
ards are 
times, and we 


can expect to see 


changes from time to time as de 
sign improvements are presented 


° ] 
and are proven practical by 


the industry. 


Farm pick up operations impos« 
considerably heavier service on both 
the truck and the tank than straight 
over-the-road milk hauling operations. 
As a the trend 
select truck 


tank constructions. 


result, has been to 


heaviet equipment and 


to use heavier 


There has been a definite trend to 


baffles in the tanker to better control 


tank are a single unit. 


the effects of milk surging. One of 
the early tanke operators in the 
Washington, D. C., milkshed pu 


chased one tanker with baffles and one 
baffles. 
these units demonstrated the need for 
baffles to reduce and 
truck. brake 


was noted in particular on the unit 


without His experience with 


surging weal 


on the Excessive weal 


operated without baffles. 


At the present time, the preponder 
ance of the single compartment tank 
ers going into this Washington, D. C. 


milkshed are 


except, of course, in the case of two 


equipped with baffles 


compartment tankers where the com 


partmentation functions to control 


milk surging. 
One dairy in| Maryland 


machine cleans these baflled tanks sat 


company 


isfactorily using a rear inserted clean 


ing arrangement. Where tanks are 
hand cleaned, it is desirable that 
bafle S be of readily accessible design 

As the bulk svstem continues to 
vrow, it will receive further intensi 


fied study by various colleges and uni 
is well as elements in indus 
try As the bulk makes 


sible the production of a better qual 
itv milk, we 


versities 
svstem DOS 
would expect that dairy 


men and milk plant operators will give 


more attention to the type of bulk 
tank equipment available and its per 
formance in the future. 

(Paper presented at A.S.A.E. meeting on 


August 31, 1953 at Long Island Agricultural 
Institute, Farmingdale, Long Island, New York.) 
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EVEDORING 
MAKES MF F MILK COOLING 


OUT 0 








Ww 


eT 


Model ZT-250 
(250 gal. capacity) 
Also available 
in 120 gal. size 





a 
Wilson Bulk Milk Coolers 


HERE’S THE MILK COOLER to recommend when asked about bulk 


milk coolers. Wilson Coolers are 12 ways better—do a better, faster, 


more economical job for the dairy farmer. Check these important 


advantages: 


12 WAYS BETTER 





1. Single Packaged Unit. Self-contained 
special water or electric connections. 

2. More Economical. Large ice bank and 
permits use of smaller refrigeration units. 


No need for costly 
water reserve 


3. Drop-In Refrigeration Unit. Easy to clean. Easy to service. 
4. Drop-In Circulator Pump. Easily cleaned and serviced. 


5. Water Spray Cooling. Prechilled water sprays over milk 
tank. Completely cools milk, but can’t freeze it. 


6. Automatic Milk Agitation. Keeps all milk chilled, keeps 
butter fat in suspension. 


7. They Cool Faster. Milk starts chilling the instant it enters 
the cooler. 


We would like 






to tell you more about 
Wilson Bulk Milk Cooler so )6you'll 
have all the facts. For complete FREE 
information, fill in and mail the coupon, 


REFRIGERATION, INC. 


(Division Tyler Refrigeration Corp 


114 Glenwood Avenue, Smyrna, Delaware 


January, 1954 


8. Easier To Clean. Seamless stainless steel milk tank. With 
the new super durable, gleaming white, easy-to-clean exterior 
finish! 


9. Can be used with either pail milkers or pipe line milkers 


10, 5 Ye ar 
complete 


Standard 
Additional 
sealed motor-compressor. 


Warranty the 


the 


one-year 


four-year 


warranty 
warranty 


on 


cooler on 


11. Modest Price 
small a cost 


No other bulk cooler offers so much for so 


32. Designed for the Dairy Farmer by 
of Farm Milk Coolers 


the proneer manufacturer 


WILSON REFRIGERATION, INC. | 
114 Glenwood Avenue, Smyrna, Delaware | 

| 
Please send me the f on Wilson Bulk Milk Cooler | 

| 
NAME | 
ORGANIZATIO 
ADDRESS | 

| 
CITY ZONE STATI | 








MANY TANKS — MANY DESIGNS é, 





Although Farm Tanks Are Basically the Same, Some Unique 
Differences in Shape, Type of Refrigeration, Details of 


Construction and Exterior Finish Give Them Individuality 






The Tanks Shown on this Page 
Are All “Packaged Units” 


One 
bulg 








Creamery Package Manufacturing Company has used the pack- 


age idea in some of their smaller sized models. This one is also The 
Packaged units with the compressor and tank as parts of a unique in its arrangement for holding up the cover. feat 
whole have been developed by several firms. This model is and 


manufactured by Emil Steinhorst & Sons, Utica, New York 








I : . 


The Groen Manufacturing Co. of Chicago has this stepped down 





Wilson Refrigeration Inc. favors a box type cooler. This pack- effect over the compressor on their packaged unit. Despite the 
aged unit carries the compressor on top in contrast to the end square appearance of the exterior, the interior has a decided its ¢ 
attachment employed on the two other packaged units pitch toward the outlet valve 
70 American Milk Review Janu 
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One of the most recent designs is this McHale tank with its 
bulging curves on the side and relatively low and narrow top. 
Note the base or bed which supports the tank proper. 





The upright tank built by Cherry-Burrell has several interesting 

features. Most obvious are the upper panel doors on the side 

and the cooling surface on the interior. Note that tank may be 
adjusted for canning off if tank truck is not available. 


“7 - a 





One of the most remarkable results of the farm tank has been 
its effect upon the milk house. This large Cherry-Burrell tank in 
a modern milk house is a good example 


January, 1954 


These bulk tanks, manufactured by Damrow Brothers, Fond du 

Lac, Wisconsin, illustrate two principal types of tank. The 

circular vat type at left is usually used in the smaller sizes. The 
half round type at right is used for larger sizes. 





Girton Manufacturing Company of Millville, Pennsylvania uses 
the rectangular sloping bottom. Use of milking parlors has grown 
substantially as result of farm tanks. Combination is a natural 


\ 





This 300 gallon tank, made by Groen Manufacturing Company, 
illustrates the use of built-in thermometers. Tank also has a built- 
in plumb bob bracket for “in level” purposes 
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Equipped with a Creamery Package bulk tank the level of sani- 
tation in the entire milk house has been raised. Notice the use 
of plastic covering for dust protection on the milking utensils 





Trucks, no less than tanks, have undergone changes as bulk 
handling has developed. This truck is equipped with a tank 
manufactured by Damrow Brothers. 


The Dari-Kool tank shown in this photograph is manufactured by 

the Dairy Equipment Company of Madison, Wisconsin. Note the 

stainless steel exterior used in this model. There is quite a strong 

difference of opinion on this point among manufacturers. Some 

favor the stainless steel exterior, others favor a mild steel with 
an enamel or other type finish. 


Use of baffles in trucks to reduce the movement of milk has proven 
effective. This rear view of a Mojonnier Brothers truck tank 
shows the pump and hose cabinet. 








Two models manufactured by Heil Company are shown here. 
The compact nature of the carrying compartments for pumping 
equipment and sample storage show how far designers have 
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come in a few years. Ability of tankers to move under adverse 
road conditions has quieted fears of many that tankers would 
not be able to traverse country roads in poor weather. 
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HE TRAINS HIS. DRIVER -SALESMEN. 


(EMPHASIZE CONVENIENCE WHEN ) 
TALKING TO HOUSEWIVES — 
| REMEMBER: THEY’LL BUY 
| MORE MILK AT THE DOOR THAN 
(THey’ LL BUY AT THE STORE. / 





ore 














HOUSEWIVES PREFER THATCHER T-SQUARES 100. 


THEY SAVE KEFRIGERATOR SPACE, 
ARE EASY TO HANDLE-NEVER LEAK 
OR ADD ODD TASTES. 








(i et 
~ 


YOU CAN SEE HOW - 
MUCH MILK IS sab - 3 
We 
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“* Builds up his retail business 








DANNY COMPARES WHOLESALE AND RETAIL MARKETS. 


(RETAIL SELLING IS SAFER— 
IF YOU LOSE A CUSTOMER, 
1 17'S ONLY A 4-QUART LOSS, 


NOT 200 QUARTS. go 
eneveens RET LSD 











it 















FOR HOME DELIVERY, HE CHOOSES THATCHER BOTTLES. 


(THATCHER TESQUARES ARE IDEAL 
FOR HOME DELIVERY. THEY’RE 
STRONG , LOW-COST GIVE YOU 
AS MANY AS _#_ SS 


(50 T 









































BUILD UP YOUR RETAIL SALES ) 


WITH THATCHER T2 SQUARES. 
CONTACT YOUR THATCHER 
REPRESENTATIVE < 9 








\)) 
A@ TODAY. 
S$ } ee 
— Me, 
Pr 
THATCHER GLASS MANUFACTURING COMPANY, INC., ELMIRA, N.Y. 
FACTORIES: Elmira, N.Y., Lawrenceburg, Ind., Streator, Ill. 


Representatives in principal cities 
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PRODUCTS AND & 


PROBLEMS 





W. S. Rosenberger and V. Il 
Nielsen, both Assistant Professor 
of Dairy Industry at Iowa State 
conducting each 
“Review” this 


question-and-answer department 


College, are 


month in the 


on problems which develop in 


dairy products manufacture 


Readers should submit their 
questions directly to either Prof 
Nielsen, 
Department of Dairy Industry 
lowa State College, 


Rosenberger or Prof 
Anu Ss, lou a 


CAUSES AND CONTROL OF SOME 
COTTAGE CHEESE DEFECTS 


QUESTION—We have been hav- 
ing trouble with our cottage cheese. 
Sometimes the surface of the car- 
toned creamed cheese resembles 
tapioca. 

This defect may appear in 1 to 
6 days after the cheese is creamed. 
The condition is especially bad, for 
in many cases the cheese reaches 
the customer before we are aware 
of the defect. 


It seems that we are unable to 
find the cause of this trouble so we 
will appreciate any help or infor- 
mation you can give us. 


We must get the trouble under 
control for our cottage cheese sales 
are declining rapidly. 


Cottage Cheese Maker—Mo. 


ANSWER 


pears in your cottage cheese is appai 


The defect which ap 


ently one which has been called 
tapioca, slimy, glassy, gelatinous on 
SCUIIY This defect is not uncom 
mon and can be controlled by using 
proper sanitary precautions in the 
manufacture and packaging of the 
product. ln many cases this detect 
has been accompanied by off flavors 
such as fruity, winy, rancid or bitte 


| hese olf favors 


when present, usu 
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lly appear in the late stages of spoil 
age. 

Certain bacteria cause this undesii 
able defect in cottage cheese. Ac 
cording to some authorities, these bac 
teria may come trom several sources 


milk, 


spoiled cheese, and from milkstone de 


is follows: water supply, raw 


posits on cottage cheese vats or pack 


aging equipment. 


Many cheese rake rs chlorinate the 
water supply for use in cottage cheese 
manufacture. It is especially important 
that the last wash water be = chlori 
nated. Chlorine is usually added in 
sufficient quantity to provide 5-15 
p.p.n. in the water. Most authorities 
agree that this concentration is ample 
to insure the destruction of all causa 
tive organisms in the water supply 
There is evidence that these organisms 
may be protected by the grit and 
iccumulate in water 
lines. Naturally thes 


he cleaned out betors 


slime which may 
water lines mus 
water chlorina 
tion can be practiced successtully. The 
causative Organisms may ilso be pres 
ent in water on Hoors and the batch 
of cheese may be mtaminated by 


means of strainers or other utensils 
which may have come into contact 
with the Hoor on splashed with wate: 
from the Hoon Many cheesemakers 
unknowingly contaminate a batch of 


by picking up a hose 


cheese which 
has been Iving on the Hoor and insert 
ing it into the cheese vat to add water 
I suggest you use a sanitary pipe in 
stead of the hose to add water to the 
cheese This mav be dismantled and 


( le ined d Lily 


Ihe fact that the causative organ 


isms may be present in milkstone de- 
posits on equipment means that you 
careful that all 


equipment is thoroughly cleaned each 


must be especially 
day. The company from whom you 
secure your cleaning materials will be 
glad to help you with this cleaning 


problem. 


Contamination Following Cooking 


We have had several opportunities 
to make a survey of cottage cheese 
aperations which were troubled with 
surface growth. Usually, we found the 


cheese to be relatively free of the 





causative organisms at the time cook 
ing was completed. The combination 
of cooking temperature and acidity in 
whey apparently destroyed most ol 
these types of organisms originally 
According to 


present in the cheese 


our limited experience, contamination 
following cooking was usually respon 
sible for the detect In 
contaminated cream contributed to the 
clete { 


ThinyY Cases 


We checked cans where wiginel 


mitaumination of the curd was vei 


light and no surtace growth ippeare cl 


mtil S r 1O day ifter the cheess 


reamed. In these cases we found 

important that the curd be 

tilled t least 45° | before it was 
] } } 


»| dsin Id room. We hav 
taken sample s from a batch of curd 
cooled to 65° I itter the final wash 
mie This cheese Was creamed and 
placed in 100 pound metal containers 
and placed in a cold room at 36° I 


from. the 
Please Turn to Page 115 


Phe cream used Was free 


Janu 
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THEY GO WELL TOGETHER 


...new Pure-Pak Carton 


‘It pours like a pitcher” 


... Sunoco Tight Seal Wax 


‘“A\ wax tailor-made for Pure-Pak machines” 





Sold exclusively by Pure-Pak Division, Ex-Cell-O Corporation, Detroit, Michigan 


INDUSTRIAL PRODUCTS DEPARTMENT =SUNOC 
SUN OIL compANy *SUNOCO> 
PHILADELPHIA 3, PA. + SUN OIL COMPANY LTD., TORONTO & MONTREAL 
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A familiar friend brings a touch of home to soldiers in a Yokohama hospi- 
tal. PFC William J. Stewart of Baltimore and Pvt. James W. Dunn of El Paso, 
enjoy ice cream made at an International Dairy Company plant in Japan 





In this rest and recreation center at Yokohama, milk is a standard item. 
These troops are probably the first troops in the world to be provided with 
fluid milk from plants set up in a foreign country for that purpose 


OLD, FRESH MILK, one of the 
most important of American 
foods, is now available daily 
in hospitals, troop messes, Post Ex 
changes, snack bars, and sales com 
missaries throughout Japan, Okinawa, 
and Guam 

The milk is the product of a re 
combining process developed by th 
Quartermaster Food and Containe 
Institute in Chicago, Ill. — the same 
laboratory which developed the Army’s 
C and K rations. In close coopera 
tion with entire milk industry, the 
Office of the Quartermaster General 
developed the unique, if not revolu 


tionary, process of the recombination 


The International Dairy Supply 
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Company 
Br. G. D. 
contract by the Quartermaster Corps 


under the leadership of 


Turnbow was awarded a 


allowing it to bring recombined milk 
and chocolate milk to the Occupation 


Forces in the Far East 


In September of 1948, the most 


modern stainless steel dairy equip 
ment available was sent to the Orient 
to be put in operation at seven newly 


constructed milk plants 


Since that time, recombined milk 
and ie cream have been made avail 
able to members of the Armed Forces 
and their dependents in Japan (at Sap 
poro on the northern island of Hok 
kaido; at Sendai, Yokohama, and 


Kobe on the island of Honshu: and 


Seven 
Plants 


Supply 
Army With 
Milk 
in 
Japan 


By PFC JERRY ADLER 


Photographs by William Hughes 


at Kokura on the island of Kyushu) 
it Okinawa, and Guam 


In each of the seven locations, ther 


IS i Sper ially 


designed milk plant 


vhere operations are caretully supe 


| 


ised by top-flight technicians with 


long experience in the dairy industry 


in the United States. Personnel of the 
lairies are also well trained in food 
chemistry, food bacteriology, dairy en 


gineering ‘tical plant operations 


prac 


ind technical tood handling 


Phe quality of milk is carefully pro 
tected by up-to-date procedures and 
laboratory techniques, as the Interna 
tional Dairy plants are equipped with 
equipment for heat generating, retrig 
eration, dairy 


product processing 
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OF PURE-PAK CARTON MANUFACTURING 
KNOW HOW IS AVAILABLE IN THE... 


Yeu Vilehin Pour 


AS ONE OF THE PIONEERS IN 
MANUFACTURING PURE-PAK CAR- 
TONS WE, AT DAIRYPAK AS WELL 
AS OUR PREDECESSOR COMPANY, 
THE GARDNER-RICHARDSON CO., 
MIDDLETOWN, OHIO, HAVE 
CONTINUALLY WORKED FOR 
yushu IMPROVEMENTS IN OUR 





(es reason a: mame (Om emeee 


CONTAINERS. WE BELIEVE THE 


: aod ) “IT POURS LIKE A PITCHER” 
PITCHER POUR” IS THE LATEST 


vst AND THE BEST TO DATE hom DAIRYPAK Gre. 


CLEVELAND, OHIO + ATHENS, GEORGIA + CLINTON, IOWA 


Ily pro 


res and 
~ DAIRYPAK 
ed with 


retrig 


Anoryporiiled 


GENERAL OFFICES ¢ 5250 BROOKPARK ROAD CLEVELAND 29, OHIO 
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One of the reasons for the success of this enterprise in a land Butterfat is added to milk in the pasteurizing vat at the Inter- 
where, for all practical purposes, no dairy industry existed, is national Dairy Company plant in Yokohama. Milk is shipped as 
the quality control program. Here a Japanese technician, powder from the United States. The possibilities that this opera- 
Shigemitsu Uehara, does a bacteria count on a milk sample tion has opened up in Japan were discussed by Brigadier Gen- 

Products must meet Veterinary Corps standards. eral Sams at the recent World Congress on Milk Utilization 




















a 
e | 
°. 
no 
e 
Not a great deal different from what we see in the United States. Milk is shipped by railroad car to distribution centers. The seven e 
Pure-Pak containers are used in this army milk program. Milk is plants supply milk to army installations on Guam and Okinawa 
supplied to army personnel and their dependents in Japan. as well as those located on the Japanese home islands. Japanese 
Seven recombining plants were set up children were introduced to milk through using it in fish chowder 
product control and analysis, also a fied dechlorinated water are pumped Continuous and batch freezers were 
power plant and a water-treating into holding vats where, after the ad used to freeze the basic mix made 
plant. dition of the liquid anhydrous fat, the trom dehydrated milk ingredients 
milk is pasteurized according to Fed Various flavors of ice cream were 
The fine equipment and competent papas . 
, eral specifications made and. stored at from 15° to 
personnel insure wholesome milk. The 
20° F. in hardening rooms before 
principal ingredients of the recom Homogenization is attained by put ;' : 
Ik hich i ; being issued to the Armed Forces 
ined mi which is produced are ting the milk under pressure so that 
anhydrous milk fat and nonfat dry no cream can rise in the finished con Buttermilk, chocolate milk, and c¢ 
milk solids. The new and improved tainer. The milk is then cooled to real cream have also been made avail 
method ot obtaining these ingredients 36° F. by pumping it over a surface ible to the soldier ind his dependents 
is through the separation of the fat oole , r tanks , 
: - A : ~ - ao cooler into holding tank The result Fe manufectese of ol tamelicat 
and nontat milk solids trom the whole 7 i } mu ‘d to t " 
. " ) aon int cold milk is then pumped to th used in all Blue Seal milk products 
milk at EVE ‘ ate " . 4 hi ; 
- ine ‘ evapo we of water by Fller on a Pure-Pak machine. The packaged in paper irtons is super 
le use of a new low-neat process filled containers are placed in milk ised and ippro ed bv the U.S 
These ingredients are put into air , : 
causes and transported on roller con Armed Forces Veterinary ¢ orps Fin 
tight tins and stored at cool te mpera x . , 
' vevors to the “reefer or walk-in re shed products are Care fully tested to 
Hires 
frigerator—rooms which are main issure that they meet the exacting 
his process takes place in the tained at approximately 40° F. specifications of the Corps. 
States The separated milk ingredi , | 
; ‘ ’ By utilizing the process of recom- } 
ents are shipped to the Far East Ice cream was added to the prod s é : 
. . ; : bining milk, and setting up by con 
where International Dairy branches ucts issued to the Armed Forces less ; : . 
— TP tract the seven plants in Japan, Oki 
pegin le process of recombination th; i , » F y ' . 
‘an six months after the Far East nawa, and Guam, the Armed Forces 
At the Far East plants, the ingredi inilk plants were put into operation have been able to bring the soldier 
ents of whole milk are recombined Here again, modern methods of manu one step closer to home by supph 
Phe nonfat milk solids and the puri facturing were used ing him with fluid milk 
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complete SHARPLES line 
* SEPARATORS 
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* STANDARDIZERS 


now available in 2 finishes 


e Stainless Throughout 


a e White Painted Steel Frame with 
inese . : 
canta Stainless in Milk Stream 
» were 
mad 
lients 
were Along with permanently balanced 
>» bowls, and direct drive, Sharples 
ve fore ' ° ° 
ad was first to provide the dairy in- 
dustry with the exceptional cor- 
1d CE 4 . 
avait rosion resistance and ease of clean- ry 
dents ing inherent in all-stainless Yi 
dients construction. - b 
ducts | 
pe4r 
ee £) 

U.S H 
Fin 








ed to 


icting 


com | 
con 


6: | THE SHARPLES CORPORATION 


‘orces dairy equipment division 
(Siarries 


sidier Centrifugal and Process Engineers 


pply 2300 WESTMORELAND STREET +» PHILADELPHIA 40, PA. 


January, 1954 
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On The Legal Side 
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Recent Court Decisions on Milk 


SUSPENSION OF PERMITS 


\ quart carton of milk bear 
ing the label of a dealer of the 
state of Washington was ana 
lvzed by a chemist of the agri 


culture department in that State 


ind found diluted with water. 


On the 5th of October, the 
Director of Agriculture in’ that 
State wrote this dealer: 


‘Milk offered for sale by youn 
dairy on or about September 
19th was found to be diluted 
by the addition of water. In view 
of the serious nature of this 
violation, vou ire hereby noti 
fied that your permit to sell milk 
or milk products in the State of 
Washington is suspended, effec 
tive October 10th. No milk or 
milk products are to be sold on 
offered for sale in the State of 
Washington by vou on or after 
that date.” 


Four davs later, this deales 
secured an injunction from the 
court forbidding the Director of 
\griculture from suspending this 
permit. Last July, the Supreme 
Court of that State set aside this 
injunction, holding that the 
dealer could not apply to the 
courts for relief until he had ex 
hausted the remedies provided 


by statute for his protection 


‘This dealer is a distributor 


of milk operating under a permit 


By ALBERT W. GRAY 


from the state Director of Agri 
culture and is subject to the con 
trols of the Fluid Milk and Fluid 
Milk Products Act. He was 
charged with offering for sal 
milk which had been diluted 
with water. In protection of the 
public, the Director of Agricul 
ture not only has the right but 
the duty to suspend permits 
when he has reasonable grounds 
to believe that provisions of the 


act have been violated.” 


The laws of that State prohib 
iting the sale of milk which is 
“diluted, misrepresented or non 
graded” provide that a permit 
may be temporarily suspended 
for a violation, with the further 
provision for a hearing on any 
protest by the dealer before the 


license 1S revoked 


In its decision setting aside 
this injunction because the deal 
er had failed to protest this 
suspension under this law, the 
decision by a 
New York court in a substanti 


court referred to a 


ally similar situation 


In that instance, the New 
York court said in relation to 
administrative orders of — this 
character in the milk industry: 
If the orders made under the 
icts in question are not arbi 
trary fiats, the courts will not 


interfere: and when a dealer is 


dissatisfied with an administra 
tive order made under the acts, 
he must utilize the administra 
tive remedy provided for in the 
statutes before resorting to suit 
for injunction to contest the val 


idity of the orders.” 


A statement of this law by the 
United States Supreme Court in 
another famous decision in the 
milk industry is to the same 
effect. “The statute contains 
provisions whereby a dealer dis 
satisfied with any administrative 
order may be heard in opposi 
tion or may apply to the Board 
to modify its ruling. This is an 
administrative remedy which in 
the one form or the other this 
dealer should have utilized be 


fore resorting to suit.” 


In its conclusion in the deci 
sion setting aside this injunction 
against the Director of Agri 
culture in the State of Washing 
ton prohibiting the supension of 


this permit, the court said: 


“When 


strative remedy is provided by 


in adequate admini 


statute, relief must be sought by 
exhausting that remedy before 
the courts will act. The doctrine 
involves a policy of orderly pro 
cedure which favors a_ prelimi 
narv administrative sifting pro 


CeSss. 





Sunny Brook Farms v. Omdahi, 259 
Poc. 2d 383, Washington, July 1, 1953 
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BULK 


ARE THE 









The low = of this 
150 gallon Mojonnier 
Bulk "ee tet 


Wiliam Mor Vitam Marka of Gi Seem, 


FIELDMAN’S CHOICE 


Fieldmen are critical judges of bulk tank performance, because they have daily contact with 
the specialized requirements of both producers and milk buyers. More and more fieldmen 
are recommending Mojonnier Bulk Coolers, because of these four important advantages: 


Tank Cross-Section 


ROUNDED CONTOUR OF 
MOJONNIER BULK COOLER 
MEANS FAST, EASY, 
COMPLETE CLEANING. 


] EASY TO CLEAN. Tank has large radius corners 
* and full rounded bottom. Cleaned with easy back 
and forth motion of brush. No hard-to-reach corners 
to collect milk stone. Covers hinge open or can be 


lifted off 


FAST 
COOLING 
TO 34°- 


369 F, 


of tank. 


HALF THE POWER COST 
WITH MOJONNIER DIRECT- 
COOLING COMPARED TO 
MANY OTHER TYPES. 


3 LOW COST 34° to 36° F. COOLING. Milk is cooled rapidly 


* to these safe, low temperatures, even in the hottest weath- 


er. Mojonnier Bulk Coolers use direct Freon as the refrigerant, 


cooling with about half the power cost of other designs. 


ss Scone et 


LG: Water ¢ 


Brush 





STAINLESS STEEL: 
SPARKLING APPEARANCE 
FOR 50 YEARS WITH DETER- 
GENT AND WATER WASHING. 


2 ALL STAINLESS STEEL. Mojonnier uses only stainless steel for 
* tank’s exterior, insuring minimum maintenance and shiny 
appearance in milk house. Stainless steel used for all internal 
bracing members, too. All stainless steel construction means life- 
time of service plus assured weighing accuracy over the years. 











MOJONNIER SHARPLY- 
PITCHED CONSTRUCTION 
AND BOTTOM OUTLET 
MEANS FAST DRAINING. 


4 FAST, CLEAN DRAINAGE. Sharper front to rear pitch and 

* rounded sides make Mojonnier Bulk Coolers drain fast 
and clean. Bottom outlet valve permits complete pumpout. 
No milk is left in tank. Speeds milk pickup. 


Write for Bulletin 290 showing complete range of models from 60 to 1500 gallons. 


MOJONNIER BROS. CO. 


¢ 4601 W. OHIO STREET * CHICAGO 44, ILLINOIS 


Mojonniea Bulk Milk System 
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Quality Chekd Thirteenth Annual 
Loaded with Power 


EVENTY member companies of the Quality Chekd 
Dairy Products Association met in Chicago for thei 
annual meeting, November 17-19. The Association is 
composed of independent ice cream manufacturers and 
dairies located throughout the United States 
Throughout the three-day session, the need for mem 
bership growth and unity of purpose among independent 
manufacturers was stressed by speakers as well as through 
dramatic skits and musical numbers rendered by a group 
of professional entertainers 
Harlie F. Zimmerman, Managing Director of Qualits 
Chekd stated, “The Quality Chekd organization is growing 
stronger every year. Today's competitive conditions empha 
size the vital need for independent companies to band to 
gether to maintain their position ind the more inde 


pendents that join forces, the stronger they will become. 


On Tuesday, the dav was devoted to a sales confer 
ence. Sales managers, salesmen, and route salesmen of 
member companies heard a series of ten-minute talks 
made bv fellow members on sales subjects of current 
interest. After each talk, there was a roundtable discussion 
of the subject. The morning session was devoted to milk 
and other dairy products, and the afternoon to ice cream 
and frozen products. Since Quality Chekd members are 
non-competitive, ideas and information were exchanged 


freely among the members. 


Among the milk topics discussed were: Promoting 
lwo Per Cent Milk, Selling Milk Through Dispensers 
Holding Sales Meetings, Merchandising Dairy Products 
in Food Stores, Sales Incentive Plans, and Retail Route 


Salesmanship 
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Ice cream topics included: Ice Cream Salesmanship 
New Approaches to Supermarket Merchandising, Met 
chandising Within the Ice Cream Cabinet, Promoting a 
Premium tee Cream, Maintaining Bulk Volume, a 
Dealer Identification, and Effect on Sales 


On Wednesday and Thursday, general sessions wer 
held and attended by plant owners, managers, and _ sales 


ind production personnel. 


Baily Martin, Vice-President of Outdoor Advertising 
Incorporated reported to the group on the excellent 1953 
sales performance of Quality Chekd members and traced 
i part of the success to the intensive 6-month, 24-sheet 
billboard coverage used by Quality Chekd members during 
1953. He reported that the Association's ice cream volumé 
records showed al marked sales increase of the product 
idvertised on billboards each of the six months, compared 
to the sales of the same products i yvear ago when bill 
hoards were not used. Sales of the billboard advertised 
products ranged from 4.0% to 28.8% above the average 
total volume level for the same period of time. Mr. Marti 
landed the members decision to expand their 24-sheet 
billboard coverage in 1954 to include milk and other dair 
products as well as ice ream. He also cited the benefits 
members enjoy in being able to purchase their paper for 
24-sheet billboards cooperatively and to advertise under 
the Quality Chekd brand name in all of their markets 


Panel discussions, including audience participation 
were held on ice cream sales problems, milk sales problems 
and ice cream and milk production questions. Panel mem 
bers were composed of experts in sales and production 


selected from member companies on a regional basis so that 


American Milk Review 
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expressions and experiences from one part of the country 


to an het could be exchanged. 

Norman Myrick, Editor of the American Milk Review, 
was the guest speaker representing the industry trade press 
Customarily, each year a different industry trade press 
representative is invited to speak. Mr. Myrick’s talk cov 
ered the subject, “The Problem of Today Is Tomorrow.” 


He told the group, “Often when you solve a business prob 
lem, it creates another problem in the future... but the 
Quality Chekd concept is one that provides a lasting solu 


tion for the advertising problems of independent companies. 


Kenneth MeFai 
land of Topeka, Kansas, educational consultant for Gen 


Featured professional speaker, Dr. 


eral Motors Corporation, delivered an inspiring address 
titled, “Thinkin’ Tall.” Dr. McFarland spoke about human 
relations in business. He stated that a company which 
serves the people better than its competitor is the one 


that will succeed, and that’s free enterprise in action. 


Among the other reports and presentations given to 
the group were: a talk by G. Stanley Morgan (the Asso 
ciation’s Western Field Representative) on ways of elimi 
nating multiple brands of ice creams in dealers’ stores 
lr. G. Maynard (the Association’s Midwest Field Repre 
sentative) offered — this proved formula of success to 
the members: “Intelligent Management plus aggressive 
planned selling plus application of the Quality Chekd 
merchandising and advertising plan will equal increased 
sales of eight per cent on the average.” Based on perform 
ince to date, Quality Chekd members as a total are ex 


pected to end 1953 with an eight per cent increase in 


ce cream volume, compared to 1952 


Clinton Hentrich 
Mithun, Inc 


signed to put more selling powell behind sherbets in 1954 


Account Executive of Campbell 


presented the members with a plan de 


Recognizing the rapidly growing importance of sherbets 
the Association presented to its members a new, far 
advanced method of meri handising sherbets. More details 
of the plan will be released at the time the program. is 


put into effect, according to Harlic | 


Mrs. Elaine Norden Association s 
Product Development Research Department, told th 


Zimmerman 


director of the 


members of the past vear’s work in testing product. in 
gredients, experimenting with various formulas in_ the 
Quality Chekd test plant and the making of consumer 
surveys to help assure members the finest possible prod 
ucts that are tested on the production level and are pre 


tested for consumer acct ptance 


Irving B. Weber 
Sidwell Ice Cream Company. Iowa City. lowa who was 
re-elected President of the board A. R 
Dodge Creamery Company. Fort Dodge, Lowa, First Vic 
President; and L. A. Perkins. Armstrong Creamery Com 


pany. Wichita. Kansas. Director 


I 


Three directors were re-elected 


] OOMIS Fort 


, 


Other directors of the Association are: R. P. Touton 
Shurtleff Ice Cream Company, Janesville, Wisconsin. Se 
ond-Vice-President: P. C. Carver. Carver Ice Cream Com 
panv, Oshkosh, Wisconsin. Secretarv: L. T. Potter, Potter 
Waterloo. lowa. Treasurer: C. A 
Carver, Jr.. McDonald Ice Cream Company, Ann Arbor 
Michigan, Director; W. Fred Atkinson, Ideal Pure Milk 
Evansville Director; and Mark A 
Fuller, French-Bauer Company, Cincinnati, Ohio, Director 


lce Cream Company 


Company Indiana 


January, 1954 





PERFECT FIT FOR ALL 
SIZED PAPER BOTTLES 


United’s new SBR 509-23 Case carries 

E all the different sizes the average 
|N dairy bottles, from gallons to '2 
GAl pints. And they all fit perfectly too 


Regardless of changes in consumer 
demand for different sizes, this case 
carries them all. Cut case inventory 
by standardizing on this one case for 


all bottles 


FOOLPROOF 
IDENTIFICATION 


Your name permanently embossed in 


the corner post, cannot be removed or 





defaced. Cuts down loss and pilferage 


STRONG AND EASY 
TO HANDLE 


United’s all purpose case is square, 
giving you the greatest carrying co- 
pacity with the shortest span between 
corners. This adds greater strength 


and rigidity to the case and permits 





stacking and handling any side front 


"IT POURS LIKE A PITCHER” 


SEE YOUR JOBBER 
FOR PRICES AND 
SPECIFICATIONS 


Deliver your new Pure-Pak con- 
tainers safely in United Cases 
There’s a size for every need 





, | UNITED STEEL AND WIRE CO. 


137 FONDA AVE., BATTLE CREEK, MICH. 
Branch Plant: Wilkes-Barre, Pa. 
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Fort Wayne Can Filler 


AIR 
OPERATED 





APPROVED 
METHOD 
OF FILLING 








CLEAN 
FAST 
FILLING 





> | 
w 


FILLS 5, 8 AND 10 GALLON CANS WITH 612” 
OR 7%" NECKS 


UNILEVEL DRIP PROOF VALVE — FILLS ALL CANS 
TO THE SAME LEVEL 


STAINLESS STEEL FLOAT INLET VALVE — DIS- 
CHARGES AT THE BOTTOM OF THE TANK TO 
PREVENT FOAMING 


SIMPLE — RUGGED — EASY TO CLEAN AND 
OPERATE 


Manufactured By 


Fort Wayne Dairy Equipment Co. 
Winter Street and Wabash Railroad 


Fort Wayne, Ind. 


ESTABLISHED 1906 
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COMING EVENTS 


Ice Cream Manufacturers Conference January at Rut 
gers University 

North Carolina Dairy Products Association \nnual ( 
vention, January 20-22 at the Carolina Hotel, Pinehi 


Pennsylvania State University Ice Cream Conference | 


ary 22 at State College 


National Dairy Council—-\Vinter Conference, January 
at Peabody Hotel, Memphis 
Dairy Queen National Trade Association—-Annual Conve: 


) | 


tion, January 25-27 at the Citv of Miami Auditori 


Miami, Fla 
Plant Maintenance and Engineering Conference \m 


Meeting, January 25-28 at the Hotel Conrad Hilt 
in Chicago 
Kansas Butter Institute. Annual Meeting, January 27 at 1 


Broadview Hotel, Wichita 

Great Lakes Farm-Industry Show and Conference Janua 
27-31 at the Pubhe \uditorium, Cleveland 

University of Maryland Ice Cream Conference 4th \nnua 
Conterence, January 28 at College Parl 

Nebraska Ice Cream Manufacturers Association and 
Nebraska Milk Dealers Joint Annual Convention, Jar 


uarv 28-29 at the Hotel YVanees (grand Island 
Market Milk Conference January 20 at Rutgers Unive 
sity 
Dairy Plant Fieldmen’s Conference lebruary 4-5 at 


University of Wisconsit 


Ohio State University Dairy Technology Conference 


February 9-12 at Columbus 
Arkansas Dairy Products Association \nnual (onventio 
February 18-19 at the Lafavette Hotel, Little Roel 
Milk and Ice Cream Conference Hebruai IS-19 at 
Dairy Industry Building, University of ebraska 
Ice Cream Conference and Clinic Mebruary 24-25 at 


vinta Polytechnic [Institute 


Nutritive Value of Dairy Products —Dairy Vechnol Co 


ven 
ference, February 24-25 at the University of [lino 
Contact R. K Newton, Conterence Supervisor, [in 
University Ext... 725 So. Wright St.. Champaign. I 

Nebraska Butter Institute \nnual Meetin \larch 4 
the Dairy Industry Building, University of Nebrasl 


Cottage Cheese and Buttermilk Conference and Clinic 
March 17-18 at Virginia Polytechnic Institute 


Pacific Dairy and Poultry Association \nnual (Convention 
March 18-20 at the Hotel del Coronado, Coronade 
Cahfornia Contact Ii Glenn Olsor President 13 
last 7th St.. Los Angeles 

Iowa Milk Dealers Association Joint Convention with low 
Ice Cream Manutacturers Association, \pril 13-15 at 
Whe Hotel Fort Des Moines Des \loine 

New Dairy Products— Dairy Technology Conference, Apri 
1-22 at the University of Hlinois. Contact R. K. New 
ton, Conference Supervisor, Div of University Ext., 72 
Wright St., Champaign, Il 

Basic Materials Exposition — May 17-20 at the Internationa 


\inphitheatre, Chicago 





SHORT COURSES 
G. P. Gundlach & Co. 1201 West Sth St., Cincinnati, Ohi: 


\nnual Sales, Merchandisu nad ‘Te ological Chinn 
Ice Cream Clinic January 
Milk Clinic— \la: 30- Apri 

Milk Industry Foundation 1625 !:yve St \\ Vasl 
ington 6, D. | 
Sales Training Institutes /anua 5, March & Apri 
12, Mav 17. July | ( 
November 20 

Minneapolis-Honeywell Regulator Co ndustrial Divisio 
Wayne and Windrim Aves... Philadelphia 44, Pa 
Instrument Maintenance and Repair (Comprehensive 
February 15-May 21 
Instrument Maintenance and Repair Five-week short 
ourse, \pril 26 
Instrument Maintenance and Repair) Three-week short 


1 


courses, beginning lebruary 15, Mareh & April 5. at 


oto j \ ember SS. ane 


lune 7 
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ontact Dr. D. J. Hankinson 
\mherst 
January 25-kebruary 3. Bast 


and machinery 


University of Massachusetts ‘| 
lept. of Dairy Industry, 
Ice Cream Short Course 
anutacturing, specialties 


omprehensive 


Mamtenance 


Ohio State University ( t Dairy Pechnology 
(Columbus 10 
Ice Cream Short Course 


Milk Sanitarians Short Course 


ontact 1 e pt 


»»? 


15-19 


January 11 


March 


Pennsylvania State University Contact A. Leland Bean 


Director of Short Courses, School ot \griculture, State 

College 

Ice Cream Course for Plant Men January 11-23. Regu 
course in ice cream making. Registration fee $18.75 

residents); $28.75 (non-residents) 


January 25-kebru 


eXamination at end ot 
This course will not be given unless 10 or more 
January 18 


Market Milk and Milk Supervision 
irv © Babcock testers license 
oOurs¢ 
registered by Registration 


persons 


have 


ee $18.75 (residents); $28.75 (non-residents) 
Purdue University—Contact Prot. H. W 
Dairy Dept., Lafayette, Ind 
art or all of the program 


pleting entire 
fon 


Head 
Students may register for 
Certificates tor those 


Gregory, 


com 
program. Registration tee tor each sec 


Cottage “Cheese and Buttermilk 
Technical Control of Dairy Products 


Ice Cream and Sherbets 


January 18-29 
February 1-12 
February 15-26 


Rutgers University Contact Asst. Dean Westervelt Grit 
n, College of Agriculture, New Brunswick, N. J 
Milk Testing January 25-28 

University of Maryland— Contact \\. S. Arbuckle, Prot. o1 


Dairy Manutacturing, College ot Agriculture, College 


Park 
Ice Cream Short Course January |S-28 


Virginia Polytechnic Institute Dairy Industry 


Blacksburg, Va 
Dairy Laboratory Technician’s Short Course—Intro 


leprt 


ductory Course, Kebruary 8-13 
Dairy Laboratory Technician’s Short Course Ad 
anced, February 15-20 

* 


M.1.F. INSTITUTE GRADUATES 
TWENTY-SIXTH CLASS 


Certificates of graduation were awarded to members 
ft the twenty-sixth class of the Milk Industry 
Sales Training Institute at the Hotel Statler in Washington, 
D. C., November 20. Men from thirteen states and Canada 


Foundation’s 


were represented in this class which swelled the total 


Washington course to 454 


number of graduates of the 





Standing (Left to Right): Roger A. Gemignani, Golden Bell Dairy; 
C. H. Williard, Jr., Lindale Dairy Corp.; Mack D. Ward, The 
Borden Company; Leonard V. Haas, Akron Pure Milk Co.; Paul 
C. LaRosa, Pet Dairy Products Co.; Jack M. Magwire, Beatrice 
Foods Co.; R. F. Trenholm, Elmhurst Dairy, Ltd.; Joseph M. Koterba, 
Diamond Milk Products, Inc.; Jesse C. Hayes, Foremost Dairies, 
Inc.; T. W. Douglas, Educational Director; Louis C. Watkins, Barber 
Pure Milk Co. 


Seated (Left to Right): Michael Dennis, Producers Dairy, Ltd.; 

Burl Smith, Oak Farms; James E. Ryan, Carnation Company; 

B. J. Bathel, Babcock Dairy Co.; Ralph A. Arvesen, Deerfoot Farms; 

Rollie Wynn, Beatrice Foods Company; W. T. Callicutt, Forest 
Hill Dairy; Berkeley L. Clark, Bryant & Chapman Co 
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ANOTHER MONEY MAKER 


ORANGE JUICE BASE 


By 
United Extract Laboratories 
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IF DRINK 
% RICH IN VITAMIN "Cc" < 
q, LOW IN CALORIES ¢ 
©, SUGAR-FREE 





"“e5 ” 
% One «oF 


You have a long list of customers eager 
to be served with this new beverage 


because ,.. 
@ it is sugar free 
@ It is not fattening 
@ it is full flavored 
@ It is rich in Vitamin “C” 
@ It is low in calories 


Hundreds of your customers (many more 
than you think) will buy regularly and be 
thankful for the privilege. 


“Dalee” Dietetic Orange is high profit — 
about 200%. While not a substitute for our 
regular orange beverage, yet it is especially 
pleasant for those who must “watch the 
waist-line,” for overweight folks and for 
diabetics. 


You make extra money because of our 
vigorous advertising support and effective 
sales promotion. 


Wire, phone of write for complete details and 


samples of this fost selling money maker. 


DAIRY DIVISION 


UNITED EXTRACT LABORATORIES 


INC, 
1521 W. WALTON STREET, CHICAGO 272, ILLINOIS 
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MEMO TO: 











LUTHER A. KOHR 
DAIRY ENTERPRISES 


(Established 1949) 


P. O. Box 501 


Without obligating me in any way 


please send me details about: 


Monthly 


to pass out to Retail Trade, which News 


newspaper for Route Salesmen 


papel will help to sell ny by products and 


vive my customers a Chance to win $75.00 


in cash prizes every month, 


lraining program for Routemen 


Monthly 


accounts 


newspaper for my wholesale 


Newspaper advertising mats. 


Literature to get back empty bottles. 


Survey of customers to determine if they 


are satisfied with our service 


Letters appealing to brides, to newcomers 


to our city, to new mothers and ‘or to 


customers who quit 


book of ou 


sales and trouble 


Picture plant for increased 


shooting 


Your price on route torms 1.000 
) 5.000 10.000 25.000 
( 50,000. 
Name of person to whom data should be sent 


Name of Dairy 


Addr SS 
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York, Pa. 


KENTUCKY’S FIRST ANNUAL SHORT COURSE 


The First Annual Dairy Manufacturing Short Course 


held at the Kentucky in 
sponsored jointly by the Dairy Section of the University 
and the Dairy Products Association of Kentucky. 


University of November was 


In addition to staff members of the Dairy Section, 
included: Dr. E. O. Herreid, Food 
Dept., University of Illinois; Dr. T. D. 
Vechnology Dept., Ohio State l niversity 
the Borden Ohio; R. A. Weir 
Cherry-Burrell Corporation, Cedar Rapids, lowa; Wayne 
W. Wilke, McCarthy Fruit Products Corporation, Cincin 


Spe akers Techno wy 


Harman, Dairy 
J. Hoffman Erh, 


Company, Columbus, 


nati Philip Wilson, Ball and Company, Lexington, Ken 
tucky: and Clark Moore, Cowles Chemical Company 
Cleveland. Prof. H. B. Henderson, Head of the Dairy 


Department at the University of 


Georgia delivered the 


banquet address. 
Ninety 


conterence. 


students were registered tor this 
The first day to discussions of 


ice cream problems, and the second day to market milk. 


enthusiastic 


was devoted 


Seventeen ice cream plants brought samples for judging 


by the panel of experts. 


NDC NOMINATIONS ARE IN THE WORKS 


Nominations to the Board of Directors of the National 
Dairy Council are being considered by a special Nominat 


ing Committee headed by R. B. Wilhelm of Owens-Illinois 
Class Co 


Each of the six Committee members has in the past 
served as NDC Directors. Serving with Chairman Wilhelm 


are: O. E. Droege, Swift & Co., Chicago: Ridgway Ken 
nedy, Jr., Abbotts Dairies, Inc., Philadelphia; George D 
Scott, Ex-Cell-O Corp., Detroit; Wilbur J. Swayer, Pur 
Milk Assn., Chicago: E. W. Tiedeman, American Farm 


Bureau Federation, Chicago. 


The recommendations of the Nominating Committe 
will be proposed and voted upon at the Annual Member 
ship Meeting of the National Dairy Council to be held at 
Memphis, January 25 


COLUMBUS ASSN. ELECTS NEW OFFICER 


The Columbus Milk Association has an- 
nounced new officers for the 1953-54 period elected at 
their recent annual meeting. W. G. Elliott. General Mana 
ger of Westerville Creamery Company, Westerville, Ohio 
was named President to succeed John Marlow of Model 
Products. W. W. Wylie. General Manager of Bor 
den’s Hamilton Milk Company was elected Vice 
ind S$. C. Sherwood, General Manager of the 


of Fairmont Foods Company re-elected 


Distributors 


Dairy 


President 
local branch 
Treasurer. 

Elected to the Association's 
C. W. Allen, Allen Milk Co., Ray Eichenberger, Diamond 
Milk Products, Inc., W. R. Isaly, Isalv’s, Ine., Anton Kellet 
111, A. Keller & Son Dairy, Fred Pestel, Pestel Milk Co 
John Dawson, Young’s Dairy, David A. Borden's 
Moores & Ross Co., Fred Gabel, H. L. Gabel & Son Dairy 
W. H. Morgan, Beatrice Foods, Inc., Mr. Elliott, Mr. Wylie 
and Mr. Sherwood. 


Board of Trustees were 


Davis, 
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NEW DAIRY COUNCIL FORMED IN VERMONT 


\ new Dairy Council, the Dairy Council of Vermont, 


1 


has been formed and began its operations on November 1, 


+ has been announced by Glendon Orne, President. The 
consumer-influencing program is aimed at the entire state 
{ Vermont, an area containing about 377,000 population. 

Mir. Orne also announced the appointment of Miss 
Justine Bosquet of New Britain. Connecticut, as Executive 
Director of the Dairy Council of Vermont. The office of the 


Hew National Dairy Council affiliate is located in Mont 


pelier Vermont. 


Miss Justine Bosquet, Executive Director of the Dairy Council of 


and Glendon Orne, President of the 
of Vermont. 


Vermont, Dairy Council 


According to Milton Hult, NDC 
of the Dairy Council of Vermont raises the total population 


President, formation 
heing served across the nation by Dairy Council programs 


to more than 66 million consumers. 


The 
the Vermont Dairy Commission to carry on the milk pro 
1953 Vermont Legislature 
Milk Control 


Board tees paid by dealers and producers for the Vermont 


market 


Dairy Council of Vermont receives its funds from 


motion program set up by the 


wd supported by contributions from the 


Members of the Executive Committee of the Dairy 
Council of Vermont are: President Glendon Orne (dealer) 
Maple Farms, Brattleboro; Vice-President Allen Alfrea 
producer-dealer), Ethan Allen Farms, South Burlington 
Secretary E. H. Loveland of Stowe; Treasurer S. G. Judd 
Vermont Commissioner of Agriculture), Montpelier; Keith 
Wallace (producer) of Waterbury; and Roland Seward 
dealer), Seward’s Dairy, Rutland. 

Other members of the Board of Directors are: Roland 


\ldrich (dealer), Idlenot Dairy, Springfield; Frederick Bliss 
Bliss Dairy, St. Albans; Harold Corkum 
Billings Farm, Woodstock; L. P. 
‘aler), Lynholm Dairy, St 

Herbert Horst Horst’s Dairy, 
S. Palin (producer-dealer), Elmwood 

Robert Pike (dealer), H. P. Hood & Sons, 


producer-dealer), 
Goss 
Johnsbury Ctr. 
Bennington; A, 
Dairy, 


Burlington; 


producet dealer I, 
producer-de 
dealer) 
Newport; 


Alex 


Riddell (dealer), Jackson Dairy, Barre; Dr. Hugh Riddell 
Head, Dairy and Animal Husbandry Dept., College of 
\vriculture. University of Vermont), Burlington; Orin 
Phomas (producer-dealet Rutland; Henry Worthem (pro 


ducer), So. Burlington. 


1954 
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Only Damp-Tex among wet surface enamel brands 
offers a system of painting that meets 23 special 
conditions. Non-toxic surface without flavor taint- 
ing odor? New non-yellowing whiter white? Want 
30-minute drying? Extreme hardness and resist- 
ance to mildew acids and alkali? Just specify your 
special problem. The Damp-Tex System may give 
you the tailor-made answer. 


FOR SURVEY OF YOUR PLANT, MAIL COUPON BELOW 











CHAP SV S8%s AIM DM MA 


<3 shed 
< Please send representative to suryey /& oa 
<= our plant and recommend the most <>. 
=* advanced solutions without obligation. ©= 
= i> 
, E. COT. t et a q 
Bis VEELS FIM 6G, ve UIs V3 S. 
THE CREAMERY PACKAGE MFG. co. 
GENER I OFFICE Hid Ww Wash ton Bivd?, Chicane 
Al 1 mery ge Mfg. ¢ f 4 lAd., 
aT Kine BW. Toe 2 
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OFFER YOUR ROUTEMEN PRIZES LIKE THESE — 








WATCH YOUR SALES ZOOM 


with the exciting new 


GOLDEN GLOVES CONTEST! 


(YOUR GENERAL MILLS MAN HAS ALL DETAILS) 


Over 400 valuable prizes — but you 
don’t invest a cent in inventory! 


Here’s a sales contest created by General Mills espe- 
cially for dairy routemen. It puts every routeman on 
the alert for new customers and increased sales to 
regular customers. 

This contest is easy to handle! Every detail is worked 
out for you. All you have to do is follow the schedule 
and put it into operation. 

The Golden Gloves Contest also gets the support of 
the routeman’s family. The prizes, over 400 nationally- 
known items, are listed in a Golden Gloves prize cata- 
log from which routemen-—and their families— make 
a choice. You order merchandise at wholesale cost 
actually stretch your sales contest dollar and you 
invest not one cent in inventory. 

This promotion gives your routemen the incentive 
to work hard, plus the excitement of a contest. Pro- 
motions just like the Golden Gloves Contest have been 
successful in markets from California to New York. 

‘Take advantage of this sales contest promotion. To 
get full details contact your General Mills salesman 
or mail coupon below: 


General Mills 
SPECIAL COMMODITIES DIVISION 
Dept. C, MINNEAPOLIS 1, MINN. 


Please send me sample Golden Gloves Contest Kit 
and full particulars, without cost. 


Name 





Firm 


Street__ 


City . Zone . State_ 


Supplier of a complete line of vitamin concentrates 
for milk fortification 
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VIRGINIA FIRMS TEAM UP ON A 
PROMOTION PROGRAM 


Three competitive dairies, Richmond Dairy Co., Vii 
vinia Dairy Co., Inc., and Curles Neck Dairy, Inc. i 
Richmond, Virginia have banded together in a coopera 
tive promotion to boost the sales of a product distribute, 


by each of them, Golden Guernsey milk. 


Golden Guernsey, Inc. of Peterborough and the Vj) 
ginia Guernsey Breeders Association are also cooperating 


in the driver-salesmen contest. 


Top prizes in the sales contest are expense-paid 
week-end trips to New York for the three top driver 
salesmen and their wives. The top driver-salesman in eacl 


dairy will win this award. 


WYANDOTTE EXPANSION IN ORGANIC 
CHEMICALS 


Wyandotte Chemicals Corporation announced _ th 
bringing on stream of its new 300-ton chlorine unit, com 
pleting a broad expansion of its manufacturing and re 
search facilities in Wyandotte, Mich. 


As a result of the program, Wyandotte has increased 
its output of soda ash by 20 per cent and chlorine by 
75 per cent, enabling it to materially strengthen its 
service to glass, soap and detergent, and other major in 
dustries which use large tonnages of such products, and 
to meet needs which might be imposed by the nation’s 
detense program 


CLARK EQUIPMENT LEASING ON 
NATIONAL BASIS 


Clark Equipment Company, manufacturer of ma 
terials handling equipment, has established a low-cost 
equipment leasing program to operate through its dealers 
on a national basis, according to an announcement by 
W. E. Schirmer, vice-president. Financial arrangements 
for the program have been worked out with the Harris 
Frust & Savings Bank of Chicago. 


Low-Cost Plan 


Under terms of the program, the dealer is the owner 
and lessor, with Clark Equipment Company providing 
the direct financing. Equipment is leased to the customer 
for a three- or a five-year period, with each annual rental 
payable in monthly installments, being a declining amount 
based on the approximate rental value of a machine of 
varving age. Included in most lease agreements is the 
dealer’s regular Preventive Maintenance Contract. At the 
end ol the three QO} five Veal pe riods, the lessee has an 


option ot exte nding the lease on a vear-to-veat basis. 


“The Clark Leasing Program is attractive to the cus 
tomer because of the low direct cost of leasing,” Mi 
Schirmer said. “For the extra cost, the customer gets us« 
of working capital, which should earn more than the 
interest cost before taxes. The customer also receives a 
certainty of tax write-off in the three or five-year period, 
as well as protection for additional year’s use at low rental 
rates. The elimination of an option to purchase claus¢ 
we believe will prevent the lease from being a conditional 


sale for Federal tax purposes.’ 
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USE COST vs. INITIAL COST 


Continued from Page 54 


= New Pure-Pak 
2 bumpers are flimsy and afford no real protection. 


Rear bumpers should be checked especially for 


oe strength, depth of bumper step, safety treading 
an of step, and for distance the bumper extends rear 


ward from the body. These precautions will help 





he Vir reduce denting and collision damage materially. 


erating ' A FINE 


Phe ease of access to rivets, bolts or welding points 


should be checked, since it can save expensive CONTRIBUTION fv 
J 









e- pad labor time in making repairs. 


drive | TO DAIRY 


in eacl It is desirable to compute the relative life-time 
pavloads of the different units you get estimates PROGRESS 
on, and the life-time payload profits. If you figure 
your payload at $1.00 per cubic foot and your net 
NIC profit at a mere 2¢ per cubic foot, a route truck 
with 440 cubic feet of loadspace can earn $17,000 
more net profit during its long life than a truck 


ed sthe with «a 200 cubic foot loadspace, assuming both : 
: “ips are used to approximate capacity. 
LTi¢ re | 
\W—Distant routes require enough volume to justify 
ssenced the extra mileage cost. The extra time needed for | 
on te driving there and back has to be saved in load | 
—* ing, working the load, turning, parking and get 
rior in ting through traffic—all points to be considered in | 
ew selecting your new truck and body. | 
1ation’s \—Painting costs are basically good advertising. But rove pemsomay mie ComTAime® \ 
if frequent denting and corrosion necessitate paint “IT POURS LIKE A PITCHER” 
ing twice as often, that factor should be con 
sidered in purchasing new trucks. 
Y-Your first cost of a truck buys so many cubic feet A large proportion of the milk and cream 
f ma of loadspace. Figure the cost per cubic foot of chat will fill the mew Pure-Pak Milk Car- 
yWw-cost loadspace to see what you get for your money. In 
dealers computing the cubic footage, check on the meth ton (with built-in pouring spout) will flow 
ent by od of measuring loadspace length. Some measure 
ements loadspace length with the driver's seat in forward through A-P-C Fabricated Stainless Steel 
Harris position. In other cases, the driver's seat slants — Se 
back into the load compartment, thereby reduc Fittings and Valves. A-P-C Fittings are 
ee Se em honored by an international recognition as 
7Z—is the moral of this story—the wise buyer can get 
ownel!l 


his trucks for nothing by recovering his entire in the standard of quality excellence. 


widing vestment through the savings pointed out here. 

stomet He can also get a bonus in extra profits for his 

rental ; ; ' o . * * . » . 
wisdom in selecting a long-life chassis and a long 

mount 


lite body to ensure economies in operation and 





— . maintenance and the saving of driver time and ' And A-P-C is similarly honored 
is the fatigue. y : 
At the e because many of the important 
has an 
Ss FORM NEW VEGETABLE FAT FIRM components of Ex-Cell-O equip- 
1€ CUS Phe formation of a new company to sell vegetable fat S, ment are fabricated in stainless 
” Mr specialt lucts has bee ounced b Eugene §S 

~P WaAntY proc ti hal ¢ it sunin mice? \ gen en , : r ~ 
ts Use Wright, of Wilmington, Delaware. steel by A-P-C. 
in the 
ive hie name of the COMMpany Is Fable Brands Ine. and 

es a 

period home offices have been established at 508 Beneficial Build ALLOY PRODUCTS CORP 
satel ing in Wilmington . 
dicen a oe ee ee ke a es 1065 Perkins Avenue Waukesha, Wisconsin 
jitional lishe d by John : Bode, Vice-President in charge of Sales 

15 Ballas Lane, St. Louis, Missouri Craftsmen in Stainless Steel 
eview January, 1954 89 
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TOLEDO 
MILK RECEIVING SCALES 





Model 2631... 
one of a great new line of 
TOLEDO INDUSTRIAL SCALES 


44 Ways Better | 


Prougiy ... 








Toledo presents this new Milk Receiving Scale 
designed for modern dairies . . . one of the great new line of 
Toledos for industry! 44 new features added to the traditional 
accuracy and dependability of Toledo Scales include new 
double pendulum mechanism with one-piece sectors .. . dial 
can be installed to face any of eight directions ... new clean- 
line styling with durable, corrosion-resistant finish. 

You can handle milk receiving with speed and accuracy in 
heavy-duty service with this new Toledo self-contained Scale, 
model 2631. Designed to accommodate a wide variety of 
weigh can sizes .. . supporting legs can be raised or lowered 


between 3’ and 5’... extra width can be obtained for weigh 


, 





cans up to 61” wide by extending legs 
along two parallel pipes. Weighing 
mechanism carefully protected from 
moisture and steam. Dial head pro- 
tected by oil seal and rubber gaskets 
and contains heating unit which checks 
moisture condensation within dial 
housing. Write for bulletin 2001. 
luiedo Scale Company, Toledo 1, Ohio. 


Portable Scale 
Model 2181 


HEADQUARTERS FOR SCALES 
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AEC NAMES DIAMOND ALKALI 

The Atomic Energy Commission has approved the 
addition of Diamond Alkali Company for the purpose of 
expanding the activities of the industrial study team of 
Foster Wheeler Corp. and Pioneer Service & Engineering 
Company. These firms have been participating in the 
Commission’s nuclear reactor development program for 
the application of atomic energy to electric power 
generation. 


Diamond Alkali becomes the chemical partner of 
the group. This follows the original planning of the team 
to have an experienced chemieal company, along with the 
manufacturing experience of Foster Wheeler and _ the 
power plant design experience of Pioneer, to constitute 
a diversified group having a background in the various 
technical fields anticipated in the peaceful utilization of 
atomic energy. 


NORMAN KRAFT RETIRES AFTER 
50 YEARS OF SERVICE 


Norman Kraft, a leader in the cheese industry for 
almost a half century, and a brother of the late James L. 
Kraft, founder of the Kraft Foods Company, retired from 
the Kraft company on January 1, 1954. 


Two years ago, Norman Kraft resigned as a com 
pany vice-president and director and since that time has 
been acting as consultant and advisor at the Kraft Re- 
search Laboratories in Glenview, IIl. 


With the company marking its golden anniversary in 
1953, Norman Kraft has worked almost from the begin 
ning with four other Kraft brothers: the late James L., 
founder; John H., present Chairman of the Board; Fred, 
who retired as Director of the company’s overseas opera 
tions about a year ago; and the late Charles H. Kraft. 


Born in Fort Erie, Canada in 1888, Norman Kraft 
came to the United States as a young man and worked 
for about a year with his brothers, James and Charles, at 

cheese company in Buffalo, N. Y. before the present 
company was established. 


“Kraft’s obvious success in the food industry today,” 
he says, “has been due largely to those who—a half cen- 
tury ago—didn’t know the meaning of an eight-hour day 
and who accepted each obstacle as a challenge to their 
ingenuity.” 


In the early days of the Kraft company, Norman 
Kraft was among those who helped to inaugurate the clean 
milk program, an endeavor which contributed much to 
the government's standards on quality milk for cheese 
manufacturing. He was among those who worked most 
ardently to develop the program of sanitation for both 
milk and cheese-making equipment. “Our problem,” he 
says, “was to help improve the source of milk supply to 
prevent contamination and to insure uniformity and qual 
ity in all Kraft-branded merchandise. We did this in sup 
port and protection of the great advertising campaigns 
which the company was then beginning.” 


Mr. and Mrs. Kraft and their daughter, Marjorie, 
live at Northbrook, a suburb northwest of Chicago. The 
Krafts also have one son, James N., and three grand 
children. 


American Milk Review 
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MAYBE THIS WILL HELP SOME OF YOUR BOYS 


Veterans Administration has explained why some vet- 
erans are not receiving faster replies to their letters con- 


ming claims for benefits. 


VA said it is receiving an average of 1,500,000 pieces 
{ “mystery” mail every month—mail without proper iden- 


tification either of the veteran or of his claim. 


Since such mail requires a considerable search through 
cords to identify the veteran or his claim, delays result 
replying, VA said. 


The monthly average of 1,500,000 pieces of “mystery” 
ail is approximately 14% of the 10,500,000 pieces of mail 
received by VA monthly throughout the country. That 
eans 14 out of every 100 letters require some tracing 
ork to relate them to the right veterans and to the right 


laims 


For faster service, VA advises every veteran writing 
to VA concerning a claim for a benefit to follow these 


simple instructions: 


Give your full name and address, preferably printed 


r typewritten over your signature. 
Give your service serial number. 


If VA already has alloted you a “C” or claims number, 
vive that too. It is one of the most important numbers in 


VA’s filing system. 


Where GI life insurance is involved, you should also 
specify the policy number. 


In event you cannot remember or locate your “C” 
number or insurance policy number, be sure to give your 
late of birth and the period in which you served on active 


luty in armed forces. 


VA said this information will enable it to identfy 
your claim more quickly out of the millions on record and 


thus speed up a reply. 


* 
GOATS HAVE NOTHING ON THIS 


A by-product of wall-board manufacture has been 
treated with ammonia and successfully fed to dairy cat- 
tle, the Journal of Agricultural and Food Chemistry re- 


ports in its October issue. 


The cattle apparently are able to utilize the ammoni- 
ated material as a partial substitute for protein feeds 
without noticeable ill effects, according to N. D. Magruder, 
C. E. Knodt, and P. S$. Williams of the Pennsylvania Agri 
ultural Experiment Station, State College, Pa. After 90- 
lay feeding trials, the general appearance of the animals 
ompared favorably with those fed a normal diet. 


Although the report is based only on preliminary 
experiments, it suggests a new use for the waste prod 
ucts of many industrial plants which are now dumped 
into streams and produce serious pollution problems. Such 
materials, through ammoniation, may be made into eco 
nomical nitrogen and energy extenders for cattle and other 
ruminants to the benefit of industrial producers, dairymen 


ind consumers, it is pointed out. 


Adding 10 per cent of “hemicellulose extract,” the 


by-product of aMasonite Corporation plant in Laurel, 
Miss.. to the grain diet « 


f growing Holstein heifers pro 


January, 1954 
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K €x-CliL 0 Comer DETROIT MICH 


YOUR PERSONAL MILK CONTAINER 


It took many, many years of un- 
swerving effort to gain the richly 
deserved national acceptance that 
Pure-Pak enjoys today. 

We congratulate Ex-Cell-O on their 
program of progressive pioneering. 
As an approved supplier of stapling 
wire, Seneca feels honored to have 
contributed a small part to Pure- 
Pak’s success. 

Regardless of your present volume 
or use of stapling wire, it will pay 
you to check Seneca as a dependable 
source of supply. Write for details 
today. 


; OF We hUehCUeehCUleel 9 


SENECA 


WIRE & MFG. COMPANY 
FOSTORIA, OHIO 


Representatives in practically All Principal Cities 
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Let STURDY-BUILT 
Milk Vending Stations 
Increase Your Profits 


With 24 Hour a Day 
Sales 











‘ 





Sturdy-Built Milk Vending Stations make sales 
for you 24 hours a day every day of the 
Year. Yes, Sturdy-Built gives you more sales op- 
portunity when normal retail channels are closed. 
By vending with Sturdy-Built, you make your 
product more readily available for customer pur- 
chase. Your merchandising, selling and delivery 
are combined in one operation. 

Designed especially for outside installation, you 
can place your Sturdy-Built “salesmen” at points 
of greatest demand in the market area... and 
they are easily moved to keep abreast of chang- 
ing consumer buying habits. This convenience and 
flexibility of operation will enable you to increase 
your volume and profits without increasing your 
distribution and delivery costs. 

No spilling or leaking because all cartons are 
stored and dispensed in a_ vertical position. 
Thermostatically controlled for even temperature 
summer and winter. Sturdy-Built will not dis- 
pense milk if temperature rises above or falls be- 
low safety standards of the industry ... you and 
your customers are protected. 


Sturdy-Built is the Original 
Milk Vending Station 


Sturdy-Built Milk Vending Stations, the first in their 
field, were developed and designed by the Research Divi- 
sion of the University of Wichita. Users in the industry 
have proved Sturdy-Built increases profits with 24 hour 
a day sales. 


IF IT CAN BE PACKAGED, IT CAN BE VENDED 
Write for Complete Details 


F.B. DICKINSON & CO. 
DES MOINES, IOWA 


duced satisfactory gains in body weight, and the s ppl 


mentary feed was readily digested. 


When added even up to 50% strength in the gra 


ration, ammoniated material was not toxic to a dai 
heifer, and the heifer immediately consumed all the rati 


given her. 


The 90-day teeding trials were conducted with 5S H 
Atte: 


ing period of 15 days, the heifers were divided into 2 sin 


stein heifers about a year old. a preliminary feed 


lar groups on the basis of body weight. The feeding 


then according to estimated 


cattle. 


adjusted requirements { 


growing dairy 


Each heifer received 5 pounds of the grain mixtu 
daily during the trial and sufficient timothy clover, ha 
and corn silage to meet requirements for growth. In add 
tion, 4 of the heifers received the usual soybean oil me 
and peanut skins and the other four received 10% of tl 
ammoniated by-product, which replaced all of the so 
bean oil meal and most of the peanut skins. The ammo 
ated material is a syrupy liquid that is easily mixed wit 


the grain, it is stated. 


Another heifer was fed daily increasing amounts 
ammoniated blackstrap molasses in the ration to det 
mine at what concentration the feed would be refused an 
what ill effects and digestive disturbances would occu 
the ammoniated mate 
No ill effects, distur 


ances, Or impairment of health or appearance were note: 


The ration was not refused until 


rial was added at the 60% level 


There were ho significant differences between th 


test group of heifers and the control animals in rate 
gain or digestibility of the ration, and the test proved thal | 
the cattle could utilize the ammoniated material in parti 


replacement of protein feed, the report says 


MILK TACKLES THE IRON CURTAIN 


‘| he Voice ot 
New Yorkers, 


to describe American milk and ice Cream production ul 


America has enlisted the services « 


two both German-born American citizens 
transportation methods to German-speaking people behin 


the Iron Curtain. The recorded interviews will be trans 


mitted from European radio stations in February 


Dr. Carl K. Koerver of 
Dairy 


Germany's first ice 


Brooklyn, 
Department 


technical direct 


of Borden's and founder of one 


cream plants, outlined America’s i 


cream production methods and his work in that field 


Dr. Koerver 


to attend a dairy 


United States in 1926 
Mich 
of the first ice cream plants in his native 


1922. He returned to the U. S. in 


first came to the 
convention in Detroit four years 
after opening one 


Frankfort 


1927 and has remained here ever since. His work in the 


Germany, in 


ice cream field here has included the development of vat 
ous ice cream mixes. He has also aided in the develop 
than 30 
His first 
Reid Ice Cream Company 
Borden's staff Borden «w 
quired the Reid operation in 1928 


ment of several ice cream flavors of the more 
which are now on the market across the country. 
job in America was with the 


He became a member of when 


Hans Boysen of Queens, chief engineer at Borden 
Farm Products fluid milk plant in Long Island City, dis 


American Milk Review 
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wrden 
Borden s 
City, dis 


ussed transportation problems peculiar to the milk indus 
New York City. Mr. Boysen has been in the 
1928 and 


program in which he participated includes 


wil 


United States since a Borden emplovee since 


1935 The 


tation problems facing all food industries within 


New York. 


transp 
the Cit ol 
Herbert 
the 


nd sterilization at Borden’s plant, for rebroadcast to Ger- 


Nelson, Voice of 


methods of 


Mertens and America 


described 


Margot 


mmentators, pasteurization 


nanv. following the interviews. 


* 
MILK FANTASY 


Continued from Page 38 
the Gov 


wor moO leader Cvel dreamed ot and place 


ernment’s stamp of approval on it. 
The 
even though they are 


plan clearly aims to keep out imports entirely 
severely restricted already and have 
irtually no effect on domestic prices. The plan also makes 


t dificult if not impossible for anyone to go into dairy 


farming who is not in it already. 

All that would be necessarv to bring about those 
nds would be for the dairy farmers to see to it that there 
ways is a little surplus. And that, to the people who 


ave piled up the mountainous surpluses we have now 


vould be the easiest thing in the world 


Phe tax pavers will gain nothing if Congress simply 


substitutes one kind of economic foolishness for 


Phe 


another 


answer to the dairy surplus problem is to cut 


where it will 


Government supports down to a point no 

nger be profitable to produce more than the market 

lemands—or better vet, to cut them out entirely 
Washington Daily News, Dec. 11, 1958 


ad | 


CALIFORNIA FACTORY FOR THATCHER GLASS 
Franklin B. Pollock, President of Thatcher Glass Mfg. 


Co., Inc., has announced the purchase of 18 acres of 
land at Saugus, California to be used as the site for a 
ew bottle-making factory 

The Saugus plant located on the outskirts of the 
ity of Los Angeles, will become the 5th Thatcher fac 
tory. Others are located at Elmira, N. Y., Jeannette, Pa 
Streator, TIl., and Lawrenceburg, Ind 


Che California tit 1s scheduled to go mto produc 


tion during the first quarter of 1954 


Phe Saugus plant is designed to begin operations on 
in 80-ton per day production schedule, offering employ 


ment to approximately 125 persons, expanding gradually 


intil over 200 employees will be needed 


Construction of a factory in California will make 


NO 
LOST 
TIME 


NO 
LOST 
CUSTOMERS 


BUTTER CARTONS 
when you 


Lost time, waiting 
for cartons, is costing you 
money and can be a reason for your losing valued 

customers. You cannot afford to be without 
cartons. BUTLER’S exclusive manufacturing 
process is designed to give you cartons when you 
need them. The precision performance of 
BUTLER Straight-Grain Cartons on your 
automatic cartoning machine will 

reduce waste and machine stoppage, 

increase production and lower your 
cost-per-pound of packaging. 





Thatcher 
first time in the Company’s 70-year history 
rigin back to Dr. Hervey D. Thatcher 
first commercially acceptable milk bottle in 1884. 


hatches Elmira, N. ¥ after 
turn of the centurv. In 1909, the plant at Streator, Illinois 
vent into operation 


the factory at 


the 


Tracing its 


bottles available on a nation-wide basis for 


who invented the 


came. to shortly 


1951 saw the completion of 
Indiana \ later 


January 


Lawrenceburg Veal 


January, 1954 


the 


| 
| 
’ 


PIONEERS 


IN CORRECT CARTON CONSTRUCTION 


| Butier 


STRAIGHT GRAIN FOR BUTTER 


THE BUTLER PAPER PRODUCTS COMPANY 
TOLEDO 10, OHIO 


MEMBED.CADAEEIN EN C4OTOAN BECEAOC MU CHIN 








FOR CONSTANT AND EFFICIENT 
TRUCK REFRIGERATION 


APPLICATION 
@ 1,450 gallon ice cream body. 


@ A 3 hp. condensing unit. 


@ 6—30"x66"x 2%" Gald-Celas* 


@ This type of refrigerated body may be 
plugged in for overnight charging. 
*Formerly known as DOLE HOLDOVER TRUCK PLATES. 


Get all the facts on DOLE HOLDOVER 


Cold- Zelas... WRITE FOR CATALOG CE. 


DOLE REFRIGERATING COMPANY 
5932 N. Pulaski Road, Chicago 30, Ill. 
103 Park Avenue, New York 17 


In Canada. Dole Refrigerating Products, Ltd 
44 Elgin Street, Brantford, Ontario 





Maximum Refrigeration Efficiency 


DOLE 


MANUFACTURERS 


THE LINE 
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Thatcher purchased the 100-year-old McKee Glass Com 
pany of Jeannette, Pa. The new Saugus plant marks com. 
pletion of the cross-country chain. 


Product diversification has progressed as rapidly as 
production facilities. Thatcher now manufactures glass 
containers of every description for the dairy, beer, liquor 
wine, carbonated beverage and food industries. It als 
markets a complete line of glass kitchenware, heat 
resistant ovenware, rangeware, and many glass gift items 
It makes glass products for hotels and restaurants, as wel] 
as supplying glass component parts for a great many appli 
ances and industrial items such as ranges, refrigerators 
and laundromats. 

Success of the program is reflected in the increase ir 
sales from $13,000,000 in 1943 to approximately $32,000 
000 for the current year. The construction of the new 
California plant stands to substantially increase the poten 
tial for still greater future growth. 


HEIL EASTERN DISTRICT OFFICE MOVES 


The Heil Co. announces the move of bow istern District 
Offices from Hillside, N. J. to 2095 Route 22, Union, N. J 

The purpose of the move was to separate the East- 
ern District Sales Offices from the Heil Hillside factor 
operation. 








The Heil Eastern District Sales Office handles the 
sale of Heil products to distributor accounts in New Jer 
sey, Eastern New York and Pennsylvania, and New Eng 
land. Milk and petroleum transportation tanks, as well as 
body and hoist sales, are handled by Edward Casey and 
George Robertshaw; road machinery representatives are 
George Morse and Donald Koentop; Karll Mould and 
Charles Kahl take care of automatic heating sales. Ser- 
vice Manager of the relocated district office is John Ballard 


INCREASE IN YEAR ‘ROUND ORANGE SALES 
REPORTED 


Green Spot, Inc., has reported that of all the dairies 
distributing Green Spot orangeade, 90% are now making 
it a year ‘round business. Sales figures for this year show 
that the spring and summer months account for 60% of 
the business, which indicates that dairies sell 40% of their 
annual Green Spot volume in the fall and winter months. 
This is an increase of 5% over last year’s sales during the 
fall and winter months. 


American Milk Review 
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lhe reasons for the new increase in Green Spot sales 


during the so-called “off season” are many. Green Spot 


has been telling its quality story with a year ‘round adver- 
tising and sales promotion program utilizing television, 
radio, newspapers, and a select list of big circulation 
national consumer magazines. 

Currently, the Green Spot story is being told through 
an impressive campaign of colorful, full page advertise 


ments in the Ladies’ Home Journal, Woman’s Home Com- 
panion, McCall’s, and the Saturday Evening Post. Th 
role of the dairyman in the distribution of Green Spot 


is the central theme. 


HAROLD S. FIELDER DIES SUDDENLY 

Harold S. Fielder, Director of the New 
Planning Group of Cherry-Burrell, died December 16, 
1953. 


Products 


With the exception 
of World War I years 
Harold Fielder has been 
the Dairy 
Equipment and Supply 


active in 


field continuously since 
1913. He started with 
the A. H. Barber 
Creamery Supply Co. 
1928, be 
part of Cherry 


which, in 


came 





Burrell Corporation. 


He has served as Chairman of the Technical Com 
mittee of the Dairy 
1946 and in that capacity has been an active leader in 
the important 3A Standards work of the Sanitary Stand 
ards Sub-Committee of the Dairy 


Industry Supply Association since 


Industry Committee. 


Asso 


Technical 


He also was the first chairman of the National 
Dairy 
Committee and a member of the American Society of 


ciation of Equipment Manufacturers’ 


Mechanical Engineers. 


Trained as an engineer at the University of Illinois 
he was active and contributed greatly over the long period 
of years of his experience in the development of much of 
our modern equipment, particularly the controls and sani 
tary design improvements which have safeguarded pub 
lic health. 


During his career with Cherry-Burrell, he served as 
General Sales 
Manager, Assistant Director of Engineering and Manufac- 


Manager of Sales Enginecring, Assistant 
turing, General Manager of Development Engineering, 
and, for the last two years, as Director of the New Prod- 
ucts Planning Group (in the field of research and diversi 
fication). 


RESEARCH SCIENTIST CLOSES CAREER 


The retirement on December 1 of Dr. Berton S. Clark, 
scientific director of American Can Company’s research 
and technical department, has been announced by the 
company. Dr. Clark’s retirement closes a career of 38 
years with the can-making firm during which he was 
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700% INCREASE 


GOLDEN 


BUERNSEY 


SALES 
2% years 


in just 


ie — 





“Yes, our sales of G 


have gone UP .. 








WBE 


~ 





Fleet of Boutwell’s Dairy 
trucks with W. A. Boutwell, Jr., 
Vice-President in Charge of 
Sales (left) and W. A. Bout- 
well, Sr., President (right) 


OLDEN GUERNSEY Milk 


. UP ...UP with an increase 


of over 700% in the past 21% years”, says W. A. 
Boutwell, Jr., Vice-President in Charge of Sales, 
Boutwell’s Dairy, Lake Worth, Florida. 

“We have worked closely with representatives of 
GOLDEN GUERNSEY, Inc., in real sales build- 
ing contests, campaigns and advertising. We are 


building on QUALITY. We know we can continue 


” 
to grow. 


GL 


Case after case proves that 
promotion for GOLDEN 


IERNSEY Milk brings amazing 


results. Write for suggestions on 





GOLDE 


\ 


GOLDEN 


N GUERNSEY 


adapting successful plans to 
your own use. 
















GUERNSEY 


INCORPORATED 


75 MAIN STREET, 


PETERBOROUGH, N. H. 
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For Single Capping’’ 














It’s Your Move to 

Win Greater Sales Volume 
with CELLOPHANE 
HOODS 





are a sparkling, sales-stimulating 
compliment to your glass bottles. 


completely satisfy that first re- 
quirement of the dairy industry — sanitation! 
They assure tamper-proof protection, ease 
of opening and are combined with a ready 
reclosure. 


offer hours of absolute protection 
against rain and snow. 


will not break or tear if milk 
freezes. 


cost less than any other hood giv- 
ing full, pouring lip protection. 


meet with enthusiastic consumer 
acceptance. 

Make your move for greater sales . . . contact Smith-Lee. 
Whether you require double closure or single closure, Aluma 
Seal or Cellophane Hood — or other quality caps from the 
famous Smith-Lee All Star Line — you can be sure of fast, 
dependable service. A standing order, based on annual 
consumption, is your assurance of a reliable supply. 
canoes) 
wea 
DAIRY 


SMITH-LEE Co., Inc. 
“Specialists in Dairy Packaging’ 


ONEIDA, N.Y. 
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credited with many important contributions to the a 


vancement of canning and container manufacturing 


The scientist was honored on November 30 at a testi 
monial dinner in Chicago attended by more than 150 mem 
bers of the can-using and can-making industries, fellow 


scientists and his associates in the can company. 


In reviewing Dr. Clark’s scientific work since he 
joined Canco’s chemical department in New York City 
in 1915, Dr. Roger H. Lueck, general manager of Canco’s 
research and technical department. said: 


“Although Dr. Clark’s contributions to the advance 
ment of canning and can-making technology have been 
noteworthy, those in the field of administration of labora 
tory organizations have been equally so. By precept and 
example, he has demonstrated an outstanding ability to cre 
ate within an organization devoted to industrial research 
a climate conducive to scientific inquiry. His attributes of 
curiosity, patience, persistence, and thoroughness have 
served to inspire others in his organization over a period 


of many vears. 


SAFETY CONTROL HAS MANY ANGLES 


For very little cost, using its supervisory personnel, 
a company can increase production and improve em 
ployee relationship, better its public relations and de 
crease costs. This is what a Safety Education Program will 
do, according to Prof. George W. Harper, University of 
Illinois. In a talk given before the Chicago Dairy Tech 
nology Society, Prof. Harper said: 


A safety program is very desirable for legal reasons 
There are certain laws which must be complied with. It 
is desirable from a humanitarian standpoint, as peopl 
working in fear of being injured do not do their best work. 


One way to add to the confidence of the employees 
is to make them feel their company is a safe place to 
work. Accidents cost this country in 1952 over 4 bil 
lion dollars. 


The direct cost of a safety program in your plant is 
the accident insurance premium. However, when an acci 
dent happens, evervone within sight starts to look. Time 
is lost, reports must be filled, and replacement with others 
is necessary. The indirect cost is about four times the 


direct cost. 


Safety program supervision is necessary. There must 
he job training and safety meetings with the employees 


People do what thev want, because they want to do it 


The records show that of all plants that burned dow: 
50% are never reopened. If our country is to be a leader 
and out-produce any country in the world, we must 
have safety. 


The following officers were elected for the coming 
vear: President, David Oatman, Elgin Milk Products Co 
Vice-President, Wm. H. Anderson, Creamery Pkg. Mfg 
Co.; Secretary, P. H. Tracy, University of Illinois; Treas 
urer, Norman Eisenstein, Western-United Dairy; Ser 
geant-at-Arms, Robert Bereiter, Bowman Dairy Company; 
Recording Secretary, Diana Cacich, Tllinois Dairy 
Prod. Assn. 
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NDC OFFICIALS CALL ON SECRETARY BENSON 


Secretarv of Agriculture Ezra Taft Benson (seated) 


‘look There 
For Double Capping’”’ 


‘cusses With National Dairy Council representatives how 
the program of NDC and its affiliated units can be ex- 


inded_ to contribute to a stronger American agriculture 











helping to expand the market for dairy foods. 


Sealed For Health 
Hinged For Convenience 


ALUMA 774 6 
Ca” 





“The Cap 


Standing (left to right) are: W. A. Wentworth, Chairman of the | e 

NDC Executive Committee; Robert Rosenbaum and H. F. Simmons, wit 

members of the NDC Board of Directors; and Milton Hult, NDC 
President. 


Customer 
| Appeal” 


The presentation was made following a request from 


the Secretary. Tn response, Secretary Benson stated 


Phe dairy industry is fortunate to have such an 
elective organization for expanding the market 


for its products It is gratilving to know that the 


long-time program of the Dairy Council in re glistens with sales appeal. 

search and education is helping to accomplish 

the objectives of the Department in these fields. | A . offers complete, pouring-lip sani- 
; t rotection. 

I wish the National Dairy Coune ila full measure | ary provers 


of success in its plans to expand its activities : : ; 
is hinged and slitted for easy, one- 


third pouring opening and for 
ready reclosure to protect against 
food tastes in the refrigerator. 


in behalf of the dairy industry and American 
agriculture.” 
e 
GUNDLACH COMPLETES STUDY OF DIABETIC 
ICE CREAM POTENTIAL 


G. P. Gundlach & Company has completed an ex 


is completely moisture proof — full 
protection against rain and snow. 


wustive study on manufacture and sale of diabetic ice Als . offers many consumer sales points 
ream. citing that “an estimated 1,000,000) known cases | that make new-account selling easy 
of diabetes exist in the United States, plus another 1,000,- | for your salesmen. 


000 unknown or hidden cases.” C. E. Lawrence, Gund if you want the single cap with eutemer appeal 


lach research director for the Dairy Manufacture and contadt Gatthdes. 


Research Bureau prepared the study-report 


Gundlach suggests that it would be to the advantage Whether you require single closure or double, Aluma SEAL 
f the ice cream company to make a diabetic ice cream or Cellophane Hood — or other quality caps from the 
vith excellent flavor. body and texture, because the diet famous Smith-Lee All Star Line — you can be sure of fast, 
f the diabetic affects the entire familh \ family may dependable service. A standing order, based on annual 
lot buy we Cream lye Calls Orie 1h mie l IS diabetic and consumption, is your assurance of a reliable supply. 
cannot enjoy it, too. However, if diabetic ice cream were , _—, 
vailable in half-pint or pint containers, this member of f[asrionacyt 


DAIRY 
the family could have diabetic ice cream while the othe: § L C j Tay) 
7 7 
members enjoved the “flavor of the month.” MITH- EE 0., NC. Se 
“ ae 
Discussing the formulas for diabetic ice cream, the Specialists in Dairy Packaging 
(i idl; | eport d SES t] it So hitol | S bec " sed to 
ul ih repor dvi i rb hal eCnH Ul ONEIDA, N. _ = 


good advantage, as has a newet product Suearvl. 
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A SELF-HELP PRICE SUPPORT 
PROGRAM 
(Continued from Page 40) 
binder could twist their relationship 
and distort their purpose in this sup- 
port plan makes one shudder. 
National 
Milk Producers Federation apparently 
recognizes offset 


them, it has been gathering up a sup 


The high command in the 


these hazards. To 
ply of bullets on its own account. Big 
bullet is the that the 
milk producer larger net 


gest argument 


will get a 


return for his milk under 


a self-help 


program than he will under a govern- 
Only if government 
support stays at 90% will he be 


ment program. 


the support price cannot go below 75% 
off. According to law, which says that 
the producer has no guar 
that he will get 90% under the 
existing program. 


of parity, 
antee 
Under the new pro 
posal, he will always get 90% of parity 
less the cost of handling the surplus. 
Under this system, the producer would 
get a higher net return 
100% than he 
present price 


with a 
with the 
at 85% 


even 
loss would 


support program 













of pats per hour. 


suggestions and 


Write today. 








1375 W. Lake St., 


NCREASE 


Twin PATTY-PRINT installations at 
Land O’Lakes Creamery, Minneapolis, 


Two PATTY-PRINTS and 4 operators do the work formerly 
done by 4 machines and 13 operators — producing 2,400 Ibs. 


You, too, can profit by the installation of 
Doering PATTY-PRINT machines. 


will gladly make a survey of your 


recommendations — without 


C. DOERING & SONS, Inc. 


Chicago 7, Ill. 


LABOR 
MAINTENANCE 
WASTAGE 
PRODUCTION 
EFFICIENCY 
PROFITS 






Minn 


Our engineering department 


operations and offer 


obligation. 
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better 





of parity. In other words, the sy 


price has only to drop 5%, which is 


perfectly possible, and the dairyman 
off than he would be if he 
took all of the surplus products and 
dumped them in the ocean. If this 
fact can sink into farmer and politica 
heads, the 
reality. 


is worse 


proposal may become 


Market Development Authority 


In addition to its stabilization fun 
tion, the Board would be charged wit} 
the responsibility for promoting the 
development of new markets for dairy 
products at home 


would embrace 


and abroad. This 
such ideas as the cre 
ation of recombining 
deficit Plants of this 
have already been set up in Japan 
At home 


promotional and 


plants in dain 
areas. nature 
it would involve advertising 
educational pro 
This might be translated into 
action through support of existing o1 


grams. 
ganizations such as the 
Dairy 
Dairy 


American 
National 


Association and the 
Council. 


Basically, 
price 


however, the plan is 


support program. As such, it is 
not a bad proposition. Its most prom 

fact that it puts 
the milk producers in the position of 
being for something rather than against 


something. The 


ising aspect is the 


Federation no longe: 


says an endless and eternal “No” to 
imports. It says import as large a 
quantity of dairy products as you 


wish, so long as you recognize that 


such imports are the responsibility of 
all the 


farmers. The 


people, not just the dairy 


Federation no_ longer 
says “No” to any 
with the complex problem of pric 


support. It 


attempt to grapple 
says we are willing and 
able to take care of our own surplus 
problem. We wi!l pay our own way 
and relieve the 
den. This invig 


orating, stimulating step forward. 


taxpayer of the bur 
is real progress, an 
The most valid that can 
at the plan is its failure t 
any real solution to the prob 
lem of surplus products. 


criticism 
be le veled 
provide 
To be sure, 
the assessment feature may have some 
slight braking effect. As the volume 
of surplus the Stabilization Board has 
to handle increases, the 
will increase and the 
the farmer 


assessments 
net return to 
decrease. But 
will be relatively small, 
probably not enough to affect produc- 
tion a great deal. It took nearly $1.50 
a hundredweight to cause farmers to 
do much about breeding for winter 


will these 


assessments 


American Milk Review 
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doubtful that 14 


ents a hundred will have much im- 


production. It is 
( 


pact on them. 


[he producers’ proposal does not 
alter the consumer price. It does re 


move the double taxation aspect of 
the present system, but that will not 
change the store price of butter o: 
cheese or milk one iota. As long as 
the price of dairy products remains at 
itificially high levels, surpluses will 
continue to exist. As long as butter 
cells for two and three times the price 
of oleomargarine, it will continue to 
lose ground in the market place. How 
dairy products prices can be lowered 
ind dairy farm income maintained at 
. reasonable level is something this 
Indeed, it would 


it did. Never 


theless, until some method is worked 


plan does not solve. 


be most remarkable if 


out whereby prices can be reduced, 
the problem of surpluses will continue 
to exist. 


It is profoundly encouraging, how 
ever, to contemplate this stabilization 
plan proposed by the National Milk 
Granted _ that 
it does not contain all of the answers, 


Producers Federation 
the fact remains that it contains some 
that in itself is 


step in the right direction. 


answers and a long 


= 
INDIANA STUDY SHOWS SMALL 
PROFIT MARGIN 
The 
ot a 
delivered to the home. 


third 
milk 


company makes only a 


penny on each quart of 


This is the finding of Director 
George W. Starr of the bureau of busi 
ness research at Indiana University 
after surveying the 1952 business of 


342 dairy firms in 250 cities in 43 of 


the 48 states, Hawaii, and District 
of Columbia. 
Milk company profit margins last 


year dropped to the lowest point since 
the first survey of the industry was 
made in 1941 by Harvard University. 
The 1952 survey announced today 
was the fourth made by the Indiana 
University bureau of business research. 

Sales of the 342 companies totalled 
nearly a billion and a half dollars. For 
each dollar of sales the companies re- 
an operating profit of 1.44 
The the dollar 


paid by the consumers was divided 


ceived 
cents. remainder of 
which is 
mostly the cost of the milk produced 
by the farmer and delivered to the 


as follows: material costs, 
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company plant, 62.48 cents; employ- 
ees wages and salaries, 19.88; deliv- 
ery plant and office expense, and ad- 
vertising, 5.76; taxes, licenses, insur- 
4.22: bottles 


and containers, 5.05, and miscellane- 


ance, and depreciation, 


1.17 cents. 
* 


HOFFMAN NAMED NEW JERSEY 
MiLK DIRECTOR 

Robert B. Meyner 

has announced the appointment of 

Floyd R. Hoffman of Califon to suc 

ceed C. Wesley Jr. of 


ous expense, 


Governor-elect 


Armstrong, 


Ewing Township as director of the 
Office of Milk Industry. The appoint- 
ment is subject to confirmation by 
the Senate. 

Hoffman is president of J. Hoffman 
and Sons, basket 
Califon. He has served three terms as 
freeholder in County. 


manufacturers in 


Hunterdon 


A graduate of High Bridge High 
School and Lafayette College, Hoff- 
man is married and has three chil 


He is a veteran of World War I 


and an active member of the Ameri 


dren. 


can Legion. 








WORCESTER WIRE WORKS 
STAPLING WIRE 


ENGINEERED for fast, trouble-free 
carton closure 






















e High standards of wire quality 
have been set by Worcester Wire 
Works for almost half a century. 
And Worcester Wire Works 
stapling wire is one of these high 
standards. Its dimensional accu- 
racy and uniformity, temper, 
finish and strength is unmatched 
. +. your assurance of uninterrupted 
carton stitching. 

Uniform, top quality Worcester 
Wire stapling wire is available 
inallrequired gaugesand finishes. 
Write for complete information 
today. Address Worcester Wire 
Works, 70 James Street, Wor- 
cester, Massachusetts. 


Congratulations 
> Se th Be) 
on your NEW 
Pure-Pak container 


DIVISIONS OF 
NATIONAL-STANDARD 





NATIONAL- 
STANDARD 


Company 


4 
q > 
é 4 
So mick’ 


Niles, Michigan 


\ 





"It pours 
like a pitcher!” 


ANS 


Athenia Steel, Clifton, N. J. 
Flat, High Carbon, Cold Rolled Spring Steel 


National-Standard, Niles, Mich. 
Tire Wire, Stainless, Fabricated Braids and Tape 


Reynolds Wire, Dixon, Illinois 
Industrial Wire Cloth 


Wagner Litho Machinery, Jersey City, N. J. 
Metal Decorating Equipment 


Worcester Wire Works, Worcester, Mass. 
Round and Shaped Steel Wire, Small Sizes 
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sociation and is responsibl for its W. 


ILLINOIS D. P. A. CHOOSES Tee ace a a , 


Isaacs, owe! 


van Dairy, Sullivan, Illinois, was elec 
R A GORDON NEW PRESIDENT clected president of the Hlinois Milk Dat 
. : Dealers Association. The new pres Isla 
; ; ean dent of the Hlinois Cheese Manufac ol 
Phe twenty first annua convention City Ice Cream Division, the Borden hates Ait, ts tits & Bil | 
of the Hlinois Dairy Products Associa Company, Elgin, [Hlinois, president of ooo « 
; : ; Proies : meier, owner of the Crystal Dair 
tion was held at the Morrison Hotel, the Association for the coming vear. Wotan Wines The Qieats Aue 
Chicago, December 14, 15, 16. Al G. Van Buskirk was re-elected secre 5 ei : 
; ciation of Ice Cream Manufacturers 
most two thousand members attended tary-treasurer, a post he has held since 
elected Robert Owen, vice-presiden 
' neon en ee Ce oe O26 . “pe . af : 
the three-day mecting and elected 1936. Mr. Van Buskirk, a veteran in of the 1. D. Ressell Co.. Peoria. 1 
Robert A. Gordon, president of the the dairv industry, organized the As 


nois, President of this group. J. R 
Burke, vice-president of the Cremix 









Company, Chicago, was elected presi 


dent of the Hlinois Ice Cream Mix 
Y RY t HES Manufacturers and Distributors Asso 


ciation. W. H. Kibbe, Butter Depart 


2 ment Manager, Western-United Dain 

By ee 

WO Re all g " g Chicago, was re-elected President of 
the Hlinois Butter Manufacturers Im 


provement Association. Ted Schedle 


manager of the washing compound Nii 
fs division, Culligan, Inc., Northbrook Pre 
Fess 
a ey See : 








Mlinois, is the new president of the to 
and Deen Wlinois Dairy Products Boosters Asso 
ciation. Gilbert Stein, sectional man Br 
, ; to Yourself that ager of the Hlinois Dairy Queen, In¢ be 
ae Springfield, Mlinois, was named presi Br 
dent of the newly organized Mlinois da 
Soft) Frozen Dairy Products Associa 1Y 
SOLVAY’ ey 
i] Ne | Pa Se KH qd The board of directors for the com tu 
ing vear include: W. H. Brazelton TT 
Normal Sanitary Dairy, Normal, Ili 
nois; J. R. Burke; J. R. Downing I 


Downings Dairv, Rock Island; John 


is your best general dairy cleaner! iis, teas Check Chenery Ge \ 




















Pana; Orville Isaacs; W. H. Kibbe cle 
The best way to judge and compare a dairy Otto A. Kielsmeier; Steve Kostakos Si 
cleanser—is to try it under actual work- Honev Hill Creamery, Chicago: Rob tit 
ing conditions in your own plant! he. et 
: d t bah ert Owen; William Rose. Popper's 
That’s why we would like to send you a i Drive | al LLWR 
sample of Sotvay Super Cleanser—so that “"~ + en aa ae a It 
you can see for yourself why SoLvay Super = zell, J. D. Roszell Co., Peoria; Phil 
Cleanser is the most effective general dairy Sang, Goldenrod Ice Cream Co.. Chi 
cleanser you can use without paying a w Ted Sched] ee Ml 
premium price. Cago, ec chedtler 4 . snyder 
Yen . > Des ; » 
You'll see the efficiency of Super Cleanser pay Peoria Cre amery Co . P oria; Henry 
in cutting stubborn, greasy dairy soils... ; Soldwedel; William E. Truessel, Hi 
poet agen hepine 7 ne te pn tea _o— . for all general cleaning and Way Coop Dairy, Dakota; C. E 
easy it is on hands and safe for use on all maintenance jobs in every part Zuercher and J. C. Zuercher, C. E 
surfaces. of the plant. > Zuercher Co., Chicago 
MAIL COUPON NOW FOR TRIAL PACKAGE! 9OL VAY) Speakers at the various commodity 
a a a \ € ff unit meetings and luncheons included 
; - SOLVAY PROCESS DIVISION ' WY 7/ Milton Fairman, Director of Public 
_ Allied Chemical & Dye Corporation . ww Relations, the Borden ¢ company, New 
; 3 61 Broadway, New York 6, N. Y. 
, : ' York City; Stillman J. Stanard, State 
Gentlemen: Please send me the following: ' f i : D ; 
l O FREE TRIAL SAMPLE of Super Cleanser |! < ee Seen of Agriculture 
I O Complete information on Super Cleanser [| ‘ : Director: Lester S. Olsen, President of R 
i Neme = : | the Olsen Publishing Co., Milwaukee | 
| Company oe >a | J. R. Downing, Rock Island. retiring 
o° ie —_ re I president of the Association; and Rex 
l City ——_— rm Paxton, Public Relations Director of ; 
Lee ee ae me Oe a oe oe oe ee ee ee we ew we oe oe ad : the Sutherland Paper Co., Kalamazoo. 
100 American Milk Review 
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WwW. L. SIMMONS NAMED TO ICE 
CREAM POST 
Willard L. 
elected 
Dairy 
Island City 


of directors. 


Simmons has been 


President of Consolidated 


Products Company of Long 


at a meeting of its board 
Since 


November 1952, 





WILLARD L. SIMMONS 


\Ir. Simmons has been Executive Vice 
President of Consolidated, and prion 
to that he served as Sales Manager. 

with the 


Brever Ice Cream Company in 1924 


He started in business 
becoming General Sales Managet ol 
Brever in) 1930. 
dated Dairy 
1945. He is past 


He joined Consoli 
Products Company in 
president of the 
Manutac 


New 


Association of Ice Cream 


turers of Pennsylvania, Jersey 
nd Delaware 
B 

L. C. POST—NEW BORDEN V-P 

L.. C. Post has been promoted from 
\ssistant Vice-President to Vice-Presi 
dent of the Pioneer Ice Cream Divi 
sion of the Borden Company, effec 


tive January I. 





L. C. POST 


He has been in the ice cream field 
1926 when he 
Ice Cream Corporation which was ac 
quired by Borden's in 1928. At that 


time, he 


since joined the Reid 


went with Borden's national 


executive offices 
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JOHN HAHN — THE KALVA CORP. 


The appointment of John Hahn as 
Sales Representative for The Kalva 
Corporation in North Central and 
Northeastern Ohio has 


In 1936 he became Vice-President 


and, two years later, President of 


Farmstead, Inc., a Borden operation 


which the disposed of in 


1943. Mr. Post then returned to the 


company 


been an 


Borden executive offices as Assistant nounced by Robert L. Close, Sales 

to the Vice-President in charge of ice Manager. , 

Cream Operations. He held that post The Kalva Corporation are manu 

until transferred to Pioneer in 1953. facturers of a full line of chocolate 
Announcement of his current pro products for the Dairy, Ice Cream 

motion was made by Howard J. Soda Fountain and Counter Freeze1 


rhe di 


cream 


Dirkes, President of Pioneer. industry. Mr. Hahn is well-known 


vision embraces Borden ice throughout the Dairy and Ice Cream 


operations in the metropolitan area. Industry in the area he will cover. 
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buy the Bye 


MMON SENSE CAN 


manufactured by Solar-Sturges... 
milk can specialists for over 8O years 








The time comes when every milk 
processor must replace his worn milk 
cans. In keeping with today’s 

quality product purchasing trend, 

we offer the new Solar-Sturges 
Common Sense milk can which 
embodies only the finest and most 
sanitary features. 


Speedy, complete emptying is the big 
advantage of the Common Sense 
Can. Every interior section is easily 
visible from top to bottom and the 
streamlined shoulders improve 
sanitation. These are only two of the 
many improvements enjoyed by 
users of the new Solar can. 


As one of today’s processors, we urge 
you to take stock of your milk cans. 
When you re-order, consider the 
Common Sense Can. 


<2 . URGE Me c 
Ric PRESSED STEEL CAR COMPANY, INC. 


Melrose Park, Illinois - EStebrook 9-1660 
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Milk and Milk Dealers 


By LUTHER A. KOHR 





(QP HE MILK STRIKE in the 
Tx York metropolitan area,” 
says Printers’ Ink, “put mil 

lions of parents in a funny position. 
After years of selling their youngsters 
on the importance and value of milk, 
they had to admit that they could get 
along without it, even if only for a 
few days. Substitutes served at meal 
time and in school lunch boxes in 
cluded fruit juices, soda pop, choco 
late drinks and for some of the older 
All of which, it 
seems to us, is going to give the milk 


ones, coffee and tea. 


industry a tough sales problem i 


ha 


leading market.” 


Everyone in the dairy industry with 
whom we have talked about the New 
York strike agrees that a severe blow 
was suffered by the dairy industry’s 
educational program to get across the 
point that milk is a must for young 


and old at every meal. 


° ° ° 


N THE OVER-ALL labor sit 

uation as related to increased 

sales of milk, the opinions of 
two owners of growing and success 
ful dairies are of interest. These dait 
ies are of about the same size, but 
are located in different cities which 
are not too far apart, with about the 
same labor situation. 


Milk Dealer A told us: “Tomorrow 
night these men (meaning his route 
salesmen) will have their regular union 
meeting, and they will get together 
with the salesmen of all of the othe: 
dairies in town, and they will agree 
not to try to solicit retail business from 
any customer now getting milk delis 


ered to the door.” 
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Milk Dealer B told us: “I can see 
the union’s point of view; at least, I 
think I can. 


much milk delivered to the door as 


They want to have as 


possible, for it is better for them to 
have seven of their members working 
retail routes than to have one of their 
members working a big wholesale 


route. 


“I believe a closer working relation 
ship with the union will help us inde- 
pendents in our struggle to keep from 
losing business to large milk chains 
who have 75% or more of the business 


in the big supermarkets 

“In my dealing with labor, I have 
thei 
word better than I can depend on the 


found that I can depend on 


word of some of my competitors.” 


We showed these two statements to 


the operator of a small, successful 


dairy in a community in the South. 
In this community, the man is feeling 
This 
man, whom we shall refer to as Milk 
Dealer C, does not have a union; not 


the squeeze from the chains. 


even any labor organizer in his ranks 


When we showed Milk Dealer C 
the statements of Milk Dealers A and 
B, Milk Dealer C, mind you, 
has no labor problem whatsoever, ex 
claimed: “Maybe I need a 


who 


union 
rather than some big stops. Maybe I 
little bit of 
wholesale business and concentrate on 
retail. And get 


should forget about my 


a union to help me. 
At our state milk convention last win 
ter, I heard Dick Werner (Executive 
Director of Milk Industry Foundation) 
say that he himself had been a milk 
dealer in California once and that he 


knew all about switching of cus 





tomers from one dairy to another. For 
a long time, I’ve told my retail rout 
salesmen not to worry too much about 
the housewife who is getting milk 
from another 
dairy but to concentrate on those we 


know are buying milk at the grocery 


delivered to the door 


stores; the brides and the newcomers 
to town. Seems as though in the city 
where Milk Dealer A operates, the 


union feels pretty much as I do.” 


° ° 


HERE IS A point which we feel 
should not be passed over lightly 
on the management vs. labor 
problem. It is the unusually rough 
treatment the dairy industry suffered 
at the hands of the editorial writers 


of the New York newspapers 


One housewife, a mother of five 
months, sent the writer’s wife some of 
the clippings, with appropriate re 
marks which were meant for only one 
purpose—and that was to needle yours 
truly. But one point which this New 
York housewife made was that she 
would rather have been without elec 
tricity than to have been without milk 
\fter many weeks of anxiety over th 
welfare of their recently-born daugh 
ter, this housewife and her husband 
had just reached the stage where after 
several changes of formula, the baby 
was doing well on a formula which 
was mostly milk. And then the strike 


“I would rather have been with 
out almost anything else,” she wrote 
“Even electricity would not have been 
as bad, for we could have lived hap 
pier by candle light than to have had 
our baby’s feeding program disrupted 


just when everything was going so 
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yood. And this, after all those sleep 
less nights and anxious days-” 

There is terrifically close liaison be- 
rween the news reporters and the edi- 
torial writers on any newspaper. It is 
. fact that the dairy industry’s public 
relations plan for handling the strike 
was to tell the newspapers little or 
nothing about the strike and devel 
pments during negotiating sessions. 

Had the light and power company 
workers, as the housewife wished, 
been on strike rather than the milk 
route salesmen, likely milk could not 


have been processed and there would 


icant changes that took place during 
the fiscal year were an important 
growth in the company’s program of 
extending equipment sales to the bev- 
erage, brewing and processed food 
industries. The acquisition of the Heil 
beverage bottle washer line in August 
1953 gives this project added impetus. 
[There is an increasing demand for 
standard and specially designed stain 
less steel storage tanks and equipment 


for beverage and for syrup purposes. 


Removal of restrictive controls on 


stainless steels containing nickel by 


the National Production Authority has 
increased sales of stainless steel equip- 
ment to the dairy industry and others 
who had postponed the purchase of 
equipment until it could be made with 


satisfactory alloys of stainless steels. 


Another important development 
was the inception of a program to 
combine the company’s sixteen sales 
branches into five sales districts. This 
program will result in better service 
to customers and in important re 
ductions in the cost of distributing 
products. 























have been no milk deliveries anyway. 

But among the first to yell, we sus- IT TAKES THE BEST TO MAKE THE BEST 
pect, if such had been the case and ae ane 
if the light and power company offi- 5 

cials had told as little to the news ly ) 

papers as the dairy industry did, i eo 

For would have been the dairy industry 3 ’: f 
ute itself. . % “f " GS, WAYS 
out No matter how bad the facts, it ¥ a 
ilk isn't good to keep them from the pub- 
her lic, and we feel the editorials pro- ) 
‘ep duced by the New York newspapers 
ef) would have been less severe had the « BEST for consistent, high profits 
pe dairy industry’s public relations pro 2 BEST for concietent untlorenit 
‘ity gram been better. ; ’ 
the 3. BEST for customer satisfaction 
; a 

4, BEST for rich, balanced flavor 
CHERRY-BURRELL SALES, 

eel EARNINGS UP 
tly Net income of Cherry-Burrell Cor 
bor poration, manufacturers and distribu 
igh tors of dairy, food and_ beverage, 
red processing equipment and_ supplies, 
aS for the fiscal year ended October 31, 

1953 amounted to $663,550 or $1.03 

ive a share on 457,235 shares of common 
of stock outstanding at the year-end, : th 
re compared with $663,185 and 93 cents - ae 
yn i share on 457,185 common shares “7 
urs uitstanding a year ago. 

o* PR — - ~ fiscal year - ¢ For over 28 years, Chocolate Products’ 

. 934,294,271 compare with $31,645, richer - tasting STILLICIOUS flavorings 
"aa 332 in 1952, an increase of 8.4 per have been one of the consistently best 
ilk cent, making 1953 sales the second products in the industry. In today’s highly 
the highest in the company’s history, John competitive dairy market, where taste su- 
gh G. Cherry, president of the company, periority and uniformity are all important, 
ind told shareholders in the annual report. STILLICIOUS chocolate flavorings are en- 
= The backlog of unfilled orders fer joying their peak demand —_ and building 
iby manufactured products at the fiscal SS ee fd Soneae, an 
ich year-end was two and one-half times ws a mes 
ke as large as a year earlier and orders Spoeiadiste we CHOCOLATE kor Oven 22 Ueanst 
th received since that date have been 
mi running at a rate 14 per cent higher 5, ee —_ 
si than a year ago. , 
= This 26th annual report to share- 

i holders reflects a year of consider C H O C O AT E 5) R O D U C T S C O : 
fed able progress for Cherrv-Burrell, Mr. 415 WEST SCOTT ST., CHICAGO 10, ILL. ° 741 KOHLER ST., LOS ANGELES 21, CALIF 
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THE WAYNES-SPRAY THIN FILM LUBRI 
CANT HAS HUNDREDS OF APPLICATIONS 


Boston Plants Released As 
Award Ends Labor Dispute 


OSTON’S TROUBLED LABOR 
SIUPUATION took a healthy turn 
December 29 
when a vear long dispute was finally 
settled by The 
award brought a weekly wage increase 
of $2.50 for routemen and $5.50. for 
plant men. While retroactive to Aug 


1953, the award provides that 


for the better on 


an arbitration award. 


ust I, 
the new wage rate remain unchanged 
until April 1955. 

Nine milk COM Panes and 1500 em 
ployvees were involved in the dispute 
affected by the 


The dispute arose out of the failure 


and directly award, 
of labor and management representa 
tives to reach an agreement on a new 
contract’ when the old) one expired 
\pril 1, 1953. 
ations broke down, strikes took place. 
Each 


under 


Twice, when negoti 


time the plants were seized 


Massachusetts’ new labor law, 


the Slichter Act. 


LIQUID PETROLATUM SPRAY 
US.P. UNITED STATES PHARMACEUTICAL STANDARDS 
SANITARY — PURE 
ODORLESS —TASTELESS 
NON-TOXIC 


CONTAINS NO ANIMAL OR VEGETABLE 
FATS. ABSOLUTELY NEUTRAL. WILL 
NOT TURN RANCID — CONTAMINATE 
OR TAINT WHEN IN CONTACT WITH 
FOOD PRODUCTS. 


The plants were 


This Fine Mist-like HAYNES-SPRAY 
should be used fa lubricate 
SANITARY VALVES 
HOMOGENIZER PISTONS 
SANITARY SEALS & PARTS 
CAPPER SLIDES & PARTS 
POSITIVE PUMP PARTS 
GLASS & PAPER FILLING 
MACHINE PARTS 
and for ALL OTHER SANITARY MACHINE 


seized on August | and operated by 
the State December 24. After 
receiving both partics 


that they would be bound by the deci 


until 
promises from 


sions of the arbitration board, Gov 
ernor Herter turned the plants back 
to. thei 


owners on the day before 


Christmas. 


The 


by Governor 


Board 


according to. the 


Arbitration 
Herter 
Slichter Act 


of James J. Healy Chairman, 


appointed 
terms of the consisted 
on leave 
from the Harvard business school 
David Kaplan, an economist for the 
Brotherhood — of 
Paul Potter, 


authority 


International Team 
well-known 
Mr. 
Kaplan was the Union representative 
Arbitration Board. Mr. Potter 


represented management. 


sters: and 


labor from Chicago. 


on. the 


In addition to the wage increases 


the award embraced vacation time, 


RINGS 


PARTS which are cleaned daily 


' AYN DDAY MCT 
Mil JAN 
, BY THE | 





IN HOME & INDUSTRY 
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The Haynes-Spray eliminates the danger of con- 
lubricating methods. Spreading lubricants by the 


previous bactericidal treatment of equipment 


THE HAYNES MANUFACTURING CO. 
799 Woodland Avenue - Cleveland 15, Ohio 


@ ROLL-EASY DOLLIES + ROLL-EASY CASTERS + TABLE CARTS + CAN CARTS + CARRY BASKETS 
 SNAP-TITE NEOPRENE GASKETS + NEOPRENE COVERED WRENCHES + “SLIP” CHAIN LUBRICANT 


\ 4)! u ‘ 
, Tun? 7 


MMCNOENA 
CUCU 


Stenrcetrrrenpneneccreasr 





MILK SEAT 
Packed 12 to Boy 


Available plain or 


Cream Separators and Milk Clarifiers 


health and welfare fund payments 
sick leave and other considerations 
According to a report from. Paul 


Potter and associates: 

“Effective January 1, 1954 all em 
ployees are to get 4 paid holidays an 
nually, foremen already being pri 


vided 10 paid holidays under the pri 
Health 
fund payments by cmployers we in 
2he to $1.50 per week 


vious contract. and welfare 


creased about 


Employees with 12 years Ol nore 


continuous service with a compan 


} weeks’ vacation, while ney 


after | 


will get 
employees will get | week 


vear. Two weeks vacation is con 


tinued after 2 \vears” service with 


company 

“Effective April 1, 1954 the 5 days 
annual sick leave now provided’ plant 
employees is extended to cover all 
employees, in lieu of other past: prac 
tices. On this date, 


one-half is to be 


also, time and 
paid employees lo 
work on the sixth or seventh day in 
contract 


workweek. This replaces a 


practice by which routemen and com 
kept a 


worked I oa 


panies record of days not 


normal workweek and 


davs worked in addition to a regular 


workweek, with an annual settlement 


ecepetetececetceseeeepeeceeeecnraeepeneas 


Emad Seals Save You Money! 





CREAM 
Packed 36 to Bax 


SEAI 


duck imprecnated 


A new, improved Neoprene Seal for use on De Laval Hot or Cold 


E-Mac Seals last longer 


need replacement less frequently 


NViUe 


Look for the trademark “E-Mac in the oval’’ on every seal — it’s 


tamination which is possible by old fashioned 


and SUPPLIES. 


use of the finger method may entirely destroy 


your guarantee of a better seal 


6 Mom DAIRY BRUSH CO., 


Order a trial supply now. 


Write for catalog showing our complete line of DAIRY BRUSHES 


INC, 


READING @e PENNSYLVANIA 
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table. A wide variety of internal coat 









e ings is now available to protect many 
Pia Food Packaging Under Impact foods against the effects of direct con 
tact with tinplate and to prevent cor 
em f h di * T d rosion. A program has been launched 
ay O New Merc an ISINg ren Ss to develop a completely tinless, solder 
pre less can.” 
pre BUCK ROGERS WORLD of “Such radical changes can hardly, Glass bottles replace cans in many 
Ifa transparent “tin cans,” second go by unnoticed,” states the report. food packs where visibility of the con 
it skins” for chickens and paper As a result, the modern food pack tents enhances consumer appeal, the 
ech yvrappers for corn on the cob is fac we must advertise itself. It also must report says, adding that the glass in 
TT ing the young food packaging indus preserve aroma, flavor and other food dustry has done much to overcome 
aun try, which is now only about one step qualities economically for extended the possibility of breakage \ special 
ne\ removed from the pickle barrel and periods on the store shelves. Ease of annealing process has permitted a re 
r 4 the orange crate, according to a sur handling. opening, dispensing and re duction in the weight of the jar with 
con vey published in the American Chemi use of the container are becoming out loss of strength 
th cal Soc iety's Journal of Agric ultural increasingly important ‘Although tin cans and glass bottles 
md Food Chemistry. will continue to carry a large share of 
hay Reporting the views of twenty-two Improved efficiency and Te as food products, their traditional uses 
lant } packaging experts on “Tre nds in) Food the semanas by food es —— are being threatened. Among new ce 
all Packaging Technology,” the survey in permarkets are made possible by the velopments to be watched is the poly 
Tine dicates that future developments in availability of pre-packaged meats and ethylene ‘squeeze’ bottl Its utility 
uid the field undoubtedly will be geared foods. Since chemists have developed will certainly be further exploited as 
{i to the supermarket type of merchan many new packaging materials and volume production reduces costs.” 
ee dising which has become so popular have greatly improved olde: maateriats One of the newer packaging mat 
ra with the American public the proper selection of a container is rials is “Cryovac,” a plastic film which 
om. | Self-service stores accounted for now more important than ever is well adapted to the packaging of 
” 79% of the $33 billion spent in gro ‘The tin can is the time-honored refrigerated and frozen foods. Food 
atin cery stores during 1952. In addition container for practically all foods,” the to be wrapped is placed in loos« 
sua the number of stores selling meat on report continues. “For economic rea fitting bags made of this film, the ain 
nt 100% self-service basis has grown sons its use has been largely restricted is removed by vacuum, and the bag 
sala from 15 in 1945 to nearly 6,000 today to ‘wet packs’ such as truits and vege is sealed. Then the package is shrunk 
y! WHEN PUMPS 
WEAR OUT...WHO See 
9 
IS AT FAULT? | 
8 
Kays] | 
' w » , 
RD. 6 
J J . . 
Pump and Motor Misalignment Slashes Service Life Waukesha P.D.” Sanitary Pumps 
Never take motor and pump alignment pairs and keeps your product Precision-Built for Long Service 
id for granted! A fraction of an inch out of moving better, without interruption. You'll move many extra gallons — or 
pounds — with Waukesha Pumps, be 
true can cost you many wasted dollars Write for Instruction Handbook. couns abate: didadiek te tom Sette te 


in belt replacement, bearing and im- rugged daily performance 


simple care they deserve 


Give them the 


peller wear, inefficient pumping, low- They'll reward 


's . you with years of low-cost pumping and 
ered capacity. quality protection to your products, li- 
. . semi-l re: 
Make alignment check an important TEE, SEES, CORY SF HEED 
ES 


part of your daily in-plant servicing on 
pumps 


*P.D. — Positive Displacement — Siow Speed 
a part of your cleaning rou- 
tine. It's time well spent, money saved 
in longer pump life, reduced pump re- 
100% 
SANITARY 


PUMPS 


Dependable Product of a Responsible Manufacturer 





1336 LINCOLN AVENUE 
WAUKESHA, WISCONSIN 


WAUKESHA FOUNDRY COMPANY 





jew 
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his meth 


od provides a wrapper which clings 


by soaking it in hot water. 


to the contours of the food product 


PROPER WASHING OF COTTAGE 
CHEESE CURD 


(This article was prepared especially for 


In two or three washings, the final] 
washing should be with cold wate: 


Pre-cooled water of flake ice can be 


like a “second skin,” the report says used for this purpose. The tempera 
cheese factory operators by Dr. J. C. Mar- : ‘ 3 
ture and time of washing should be 
Vegetabl parc hment paper, a pac k quardt of the New York State Department of 
iing material that has been in use Agriculture and Markets.) gauged so that the curd is cooled 
eh below 55°F. During the final wash I 
for more than a century, also is find | “8 
’ When making cottage cheese, wash ing, agitation should be more fre quent | 
ing new applications. Specialized uses > 
; ing the curd is one of the important than in the first washing, as the | 
for parchment include wrappers for steps. Washing imparts a clean flavor curd will not shatter and it will cool scties 
tamales and corn on the cob, box : : i 
to the curd. removes @XCess wid and uniformly “ ‘ 
liners for greasy products such as | r “oS 
’ ; cools the curd ilk 
doughnuts and cookies, and printed Cottage cheese spoilage during stor 
inserts for ready-mixed cake packages he curd is usually washed two o1 age is often caused by the surface \t 
and coffee cans. three times. The amount of wate growth of psychrophilic type of Con 
Saran, anothe plastic film, could used in each washing is normally ganisms. The surface becomes slimy wert 
possibly replace metal cans and glass three-quarters the amount of | skim and the flavor is described as fruit J 
jars in many applications. As a con milk used putrid, slightly rancid or bitter. spe 
, : » 2 = : Paul 
tainer, it could be lighter to ship The temperature of the water and Ihe organisms which cause surtace | Super 
easier t lispose of, ; re col ' : = 
iSl¢ O dispose of, ind more con the tim allowe d foi washing are um spoilage are normally tound ink most | Sent 
venient to open. portant. As the curd is at a tempera water supplic s. Treatment of wash \fo 
Vacuum packaging of cheese, pick ture above 11071 when ready tor water with a harmless preparation Di ts 
‘ S| 
les, and fish is now an accepted washing, the first water should be which will supply a concentration of The 
re e.” > , » RAS°R lo, 75° Rr j ere ) 
commercial practice,” the report ob ibove 65°F. and below 75°F. This 7.5 parts per million of availabl yun 
serves “Orange and lemon concen prevents shattering. The curd and | 
: iodine will destroy these organisms TAT 
trates provide a ready pack for insti wash water should be mixed gently in 
; und will not impart an objectionab) Rubi 
| 
tutional and home use. Frankturters the first washing to prevent further 
. | ; } favor to the curd. Cottage cheese \l 
are available in a pouch that can be shattering. Che main purpose ot this ) 
dunked in boiling water without dilu washing is to start cooling the curd ert eee ee | nee 
tion or dirtied pots. These and a nd removing whey. When 3 wash water containing iodine-type sanitizers ! rat 
| 
multitude of new ideas are coming ings are used, the second wash water will have longer shelf-life with proper seas 
through the converter’s laboratories should be between 55° and 65°F Havor and odor. Retr 











HT, OFFICER... 

WERE ON OUR WAY 
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Super — STITCH 
STITCHING WIRE 





TAILOR MADE FOR 





J / DETROIT. MICH h 


RK EX-CELL-O CORP 








YOUR PERSONAL MILK CONTAINER 





. . . Buy the best. . . 
From the Specialist in Stitching Wire i 
Manufactured to the Exact j 
Specifications for Your 
Excello Machine . 
See For Yourself .. . : 
WRITE TODAY FOR YOUR FREE SAMPLE ' 
] 
CHICAGO STEEL and WIRE co. Chocolate Milk Drinks, made with Forbes Chocolate Flavor Powders, s 
MAIN OFFICE AND PLANT are delicious, have eye appeal, are tops in quality, economical in cost 
103rd and Torrence Ave. Chicago 17, Ill. , Write or wire for a FREE sample and compare 
it — or better still, send us a trial order. ; 


BRANCH OFFICES IN 15 MAJOR CITIES 
Also Distributed By 
THE EX-CELL-O CORP., Detroit, Mich. 


The BENJAMIN P. FORBES CO. 








2000 WEST 14th ST. e CLEVELAND 13, OHIO 
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WISCONSIN TESTING LAW 
CLARIFIED 


b DISA Committee To Study Pats Heer 


has clarified the state law on cream 


b Milk Dispenser Standards ind milk testing, in an opinion re 


cd cently issued. The gist of the decision 

h HE TECHNICAL Committee ot Other participants were Dr. E. H. is that if a licensed cheesemaker 01 

nt Dairy Industries Supply Associ Parfitt, Assistant Executive Secretary buttermaker does the testing at a 
the ition has tormed a 29th tash tf Evaporated Milk Assoc sation, who plant, a tester’s license is not require d 
0 nmittee—this one to formulate a serves as Chairman of SSS-DIC; D1 so that licensed cheesemakers and but 

sugested sanitary standard for bulk J. L. Barnhart, DISA Technical Direc termakers of the state will not have 

Ik dispensers. tor and Roberts Everett, DISA Execu to employ a licensed tester where they 

\t the first meeting of the ‘Task tive Vice-President personally conduct the tests to dete: 
Committee on Bulk Milk Dispensers \ DISA spokesman commented inine the milk fat content of the milk 

= ver “Tian anole tack tefee Ghee vol uid cream received trom farm patrons 
ut }. M Ammerman and Frank H teers trom industry is to develop ele The decision also states that stu 
Spencer, Solar-Sturges Mig. Co.; ¢ ment by element, thought by thought dents in agricultural courses and thei 

| Paul Carlson, John Wood Company view by view, the practical basis for instructors are not required to be li 

" Superior Metalware Division; L. 17 standards of sanitary design and pe censed by the state as long as theii 
Ost ) 

' Gustafson, The Creamery  Packags formance that protect the public, the test results are not used for commer 
he Mig. Company; L. F. Norris, Norris dairy processor, and the supplier and cial purposes such as determining the 
mt Dispensers, Inc.; George W. Putman equipper; standards which bring more value for payment, official inspection 
1 Ol the Creamery Package Mfg. Com uniformity into official regulatory prac or making records of dairy produc 
wk pany; E. F. Rickelman, Penn Michi tice and effect economies throughout tion. Check testing may be done with 
— yan Manufacturing Corp.; Benjamin the dairy industries, and vet leave in out a license unless these test results 
tbl Kubin, Stevens-Lee Co ventive talent tree; standards that are we used as a basis fon computing the 
est Milton Leathers, L. M. Leather’s practical enough, sanitarily sound producers payment, and state dairy 
vith Sons: Orville Morrison, Sunroc Retrig enough and economically feasible inspectors and milk testers employed 
Ze} | eration Co.. Inc.: and Fred J. Payson enough to stand on merit, by volun by local units of government are not 
per ind Leonard U. Shapiro of United tury adoption, in a competitive and required to be licensed, according to 

Ketrigerator Co complex field the attorney general's opinion 


Modernize your cleaning— Cut maintenance costs 


with efficient, long-wearing OXCO brushes 




















Specially shaped to clean out 
ae Holding Tanks, Vats, Drums, deep 
containers of all kinds. Angle of 
handle gives full use of brush 
head. Choose your 
| H “‘tanker’’ from three 
1 neatly trimmed fillings: 
y 

Crimped black nylon—No. 1 


(IMustrated) 
Stiff ox palmetto—No. 2 
Union mixture—No. 3 


Water resistant block, 
in 2 pieces, is firmly 
joined by rustless, 


unexposed bolts and %, Order your Tanker and other 


nuts ... won't quality Oxco dairy brushes from 
your Dairy Supply or Hardware 


scratch container Jobber today 


besl . 

- Both pieces replaceable 

ers, separately. Double 

i handle holes give double wear. 

Threaded holes and handle (48”) 

. prevent brush-head from working loose. OX FIBRE BRUSH COMPANY, INC. 
seeotnicn Lolablahed /§8&$ maavi and 
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EMOTIONAL PROBLEMS CAUSE 
ACCIDENTS 


People with emotional problems are 
high accident risks, according to Dr. 
Eleroy L. Stromberg, director of train 
ing and personnel research for The 
B. F. 


true regardless of efforts to make con- 


Goodrich Company. “This is 
ditions under which they work as safe 
as possible.” 

Speaking before the American So 
ciety of Safety Engineers at their 41st 
National Safety Congress in Chicago 
recently, Dr. Stromberg indicated that 
accident 


industry's prevention pro 


grams must devote more and more 
time to studying the emotional make 
up of the individual worker. A healthy 
man without emotional disorder is the 
best industrial risk, while mentally and 
emotionally handicapped persons are 
greater liabilities than the physically 


handicapped. 


“If it were possible to establish the 
same degree of safety in all working 
conditions, there would still be varia 
indi 


tions,” he points out. Younger 


viduals would have more accidents, 


but they would be of a minor char 


acter. Older employees would have 


fewer accidents, but they would be 


more serious. 


Individuals, in a great many cases, 
contribute most of the factors neces 
sary to make an accident. They bring 
emotional factors such as fear, worry, 
unrest, illness, boredom, mental fa 
tigue, anger, and irritability to the job. 
Many of these individuals could ap 
propriately be called “accidents look 
ing for a time and place to happen.” 
In the accident field, the prevention 
of personal failure is the best means 


of reducing accident frequency 
Every foreman, supervisor, engi 


neer, manager needs to recognize the 


human relations functions that are as 


sociated with safety. These include 
understanding the individual worker, 
recognizing signs and symptoms 


which characterize the pre-accident 
personality, and the planning of ac 
tivity for those who need special safe 


guards at a particular time. 


RENTING DELIVERY TRUCKS 
DISCUSSED 


Industry is leaning toward renting 


its trucks, rather than owning them 
three experts in the operation of large 
fleets of trucks concluded at a panel 


meeting in Boston’s Statler Hotel. 
The held October 30, 


as part of the national convention of 


session Was 


the International Association of Ice 


Cream Manufacturers. On the panel 
were Joseph J. Stedem, executive vice 
president and assistant general man 
Hertz Truck Rental Svs 
tem, Chicago; J. C. Gentile, executive 
officer of Foremost Dairies, Inc., Jack 
Fla.; and H. O. Mathews, 


general manager ot the transportation 


ager of the 


sonville, 


and distribution division of Armouw 


and Co., Chicago 
Mr. Stedem told 200 industry repre 


sentatives they should consider actual 












a th a 7p 
CT WAN ” 





“MAYBE SHE’S BEEN WATCHING YOU 
PICK APPLES OFF THAT TREE OVER- 
HANGING YOUR PLACE.” 


needs itt determining whethe to rt 


or buy trucks. 


He advised that they consice ill 
aspects of their transportation fleets, 
placing heavy emphasis on ma 
nance and appearance problems. In 
deciding the cost of private ownel 
of trucks, a « 


mpany should be ( ( 


ful not to assign some costs of fleet 
ownership to other categories, sucl 


dlelive r\ 

“Truck 
“is enjoying a 
healthy 


lent answer 


Ste cle I 


and puustitie 


leasing,” Mi 
logical 
and 


growth giving an 


to the truck maintenan¢ 


problems for thousands upon thou 
from 


to the othe: 


sands of business organizations 


one end of the country 


He said truck 


leasing 


operat 
should sell to industry on a_ broadet 
basis than price alone. It is not rea 


sonable to compare a_ transportation 
system of poorly kept, obsolete equip 
up-to-date fleet 


ment with a modern 


which serves as a go id advertisement 


for the 

Mr. Gentil 
Dairies leases about half its trucks and 
He re ported the Flor 


ida firm is leaning toward leasing its 


renter. 


said the Foremost 


owns the rest. 


vehicles. 

Mr. Mathews stated that Armou 
operates about 9,000 trucks. He con 
tended that in many cases privat 
ownership is more economical, but he 
pointed out that Armour is leasing 
trucks and will lease more where it 


is deemed appropriate 


Mr. Stedem 


leading authority on truck leasing, and 


was introduced as 


the man who has negotiated mor 


truck leasing contracts than anv othe: 


person. He was introduced by R. S 
Robie, head of R. S. Robie, Inc., Hertz 
licensee for cities in much of New 
England and upper New York Stat 








MILK CANS 
ICE CREAM CANS 
MILK STRAINERS 


Specify and insist on K-W... 


they’re tougher where the wear is worst . 


MILK BOTTLE CRATES 


MILK STIRRERS STRIP CUPS MILK DIPPERS 


DAIRY PAILS 
CHEESE CANS 








SEE YOUR JOBBER 





SEND FOR CATALOG 





KEINER. siwonc 








COMPANY 


87-46 123rd Street, RICHMOND HILL 18, N. Y. 
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HODES JOINS HINES-PARK 
[he appointment of H. Philip 
Hodes as Manager of the dairy prod- 


BUSINESS GOOD IN SMALL TOWNS 


The pessimists who have been pre- 


dicting depression or recession should 


in countryside areas—places under ten 


thousand population 


Since the farmers’ prosperity plays 


leets ucts division of Hines-Park Foods, take heart from the findings of a an important part in small-town met 
was announced by Roy H. Park, Pres- nationwide check made by Town chants’ business, store owners wer 
In ident of the Duncan Hines parent Journal. The survey, made among cat asked particularly about farm trade 
p food company. dealers, druggists, jewelers, furniture The answers jibed with what Town 
, ec dealers, grocers, dry goods merchants yurnal’ ympanion magazine, Farm 

leat Mr. Hodes succeeds V. Stewart “ Journal's compa acti 
= = . and lumber dealers, showed “there has Journal, discovered in interviews with 

. Underwood, who has taken on addi : 
: . been no slump in small-town business farmers, bankers, county agents, col 
tional duties as Secretary of Hines : 

except in a few areas, and prospects lege farm economists, Federal Reserve 

: Park Foods. for , ar “oo 1.’ j 
or next year are good. farm men, and railway agricultural 
tii \ graduate of Bowling Green The check was made among met agents. These findings were that (1 
x Ohio) University, Hodes comes to chants selected for the purpose by 1953, which saw a re-adjustment in 
LANCE Hines-Park Foods with a background national trade associations as repre farm prices from the unusual highs 
thou of dairy research and sales. senting a cross-section of their dealers ot post-war vears will still be for 
from He was research leader with the in towns of less than 10,000 popula farmers as a whole another high net 
her National Dairy Research Laboratory, tion, and covered 103 towns spread income year, (2) farm income in 1954 
; : ' i 953 
ol Oakdale. L. L.. working on milk. ice across the 48 states. should hold about even with 1953 
wader cream, cheese and other dairy prod In 65 of the 103 towns checked 3) across the nation, most farmers are 
re uct projects business was as good as last vear o1 well enough off to pay cash for new 
ition wh < P C] better, and in almost all of the towns furniture, jewelry and other “luxury 

( ‘ ‘ t g vii . , ) , ‘ 

quip me cay acc ET ne which reported any drop in business items, (4) farmers as a group have 
fleet Works, working on glass pipe—and there was only a mild decline. Op never been so well fortified with bank 


with Tri-Clover Machine Co. on stain 


ment timism for 1954 was general, even deposits and U. S. Savings Bonds, and 


, stee pe ir ‘ ting < . ' > > > >» 
less steel pipe—dairy marketing and amone those store owners whose busi own more real estate, more livestock 


7 sales. promotion. ness is off. with unusually little debt 

s and Mr. Hodes is the author of three These findings should prove inter These disclosures would indicat 

Flor ) dairy research publications and has esting and encouraging t » businessmen that any serious recession, so far is 

Zits presented a paper before the Ameri everywhere, because nearly half of all Countryside America is concerned 
can Dairy Association the retail sales made in the U. S. are ippears to be a long way off 

mou } 
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Pasteurized = 
lert7 *STEUF2E4 = Nomagenied Diy has Advanced styling by MURPHY engineers pro- 
vides the economy that puts more pay into 


meas Phone 292M 


every load of milk. 


The quality and pride of your business is re- 
flected in the smart appearance of “BODIES 
BY MURPHY”, 


For greater adaptability, utility and higher 
profits... “MAKE IT MURPHY!” 





| @ Improved Refrigeration @ Built-in Economy 


Durable @® Tough 


MURPHY BODY WORKS, Inc. 
CE 
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@ All Steel Construction € 


WRITE FOR DETAILS 
AND PRICES 











Telephone 3361 Wilson, North Carolina 
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H. W. NORTON, JR. 


RUMLER, EXECUTIVE SECRETARY, 
HOLSTEIN-FRIESIAN ASSN. 


Through the association President 


J. Homer Remsberg, Middletown 
Md.. the Board of Directors of The 
Holstein-Friesian Association of Ame1 


ica has announced simultaneously the 
appointment of Robert H. Rumler as 
Secretary and the retire 
W. Norton, Jr., from this 


Executive 
ment of H 
position 


Mr. Rumler has served as Assistant 


Executive Secretary since 1948 


Mr. Remsberg made the announce 
ment at the annual employees’ ban 
quet of the association in Brattleboro, 
Vermont, attended by employees, staff, 
ind board members from across the 
nation who had gathered at the asso 
ciation headquarters for the annual 


meeting of the board. 


Mr. Norton 


the association 


will continue to serve 
as chairman of the 
Holstein 


newly-organized Research 


Committee 


Mr. Norton has been actively asso 
iated with registered Holsteins since 
the beginning of the industry in Amer 
ica. Born on one of the first registered 
Holstein farms in Michigan, he man 
ived his home farm, graduated from 
Michigan State College, 


president of his state Holstein group 


served as 


PARCHMENT e« 


KALAMAZOO 


110 


ROBERT H. RUMLER 








HUGH E. McSWEENEY 


was elected a member of the national 
Board of 1919 and 
appointed Superinté ndent of Ad 


1928 


Directors in Was 


vanced Registrv in 


During these vears, he served on 
the Michigan State College faculty 
and became Assistant Dean of Agricul 
ture there prior to his appointment as 
Director of the Michigan 
Animal Industry. It 
that 
tically eradicated as a threat to dairy 
United States. 


Bureau of 
was during his 


tenure as Director TB was pra 


ing in the 


In 1938, Mr. Norton was made Sec¢ 


retary of the national Holstein asso 
ciation and became Executive Secre 
tary at the time of the organizational 
changes in 1948. He has for many 


years been considered in international 
withority on the improvement not only 


of Holsteins but of dairving in general. 


fe 
NDC APPOINTS JDM CHAIRMEN 


Chairmen have been appointed 
for the three national June DATRY 
MONTH subcommittees 

Heading the National JDM Public 
Relations Committee is Manly S 


Mumford 


Relations 


Regional Director of Public 


The Borden Company 


National 


trv Relations Committes 


Indus 


Frank 


Heading the JDM 


is Dr 


FRANK E. RICE 





MANLY S. MUMFORD 


E. Rice, Executive 
Evaporated Milk 


Secretary of t 


Assoc 1 ition 


Heading the National 


Promotion Committee 


JOM S 
rnew commit 
tee organized to ¢ mphasize the point 
1954 JDM ¢ 
paign) is Hugh E. McSweeney, Me 
Director, Th American 


ot sale Impact ot th 


chandising 


Dairy Association 

Working closely with the JDM 
Committees are three National Dairy 
Council staff members 


Llovd H. Geil, NDC Di 
rector of Public Relations is Vice 
Chairman of the JDM National Spon 
sor Committee; Neal D. Kelley, Assist 
int to the NDC, is Vice 
Chairman of the JDM National Indus 
try Relation’s Committee; and William 
S. Epple, NDC Director of Informa 
Vice-Chairman of the JDM 
National Public Relations Committes 
© 
RAGNOW OF FAIRMONT 

ADDRESSES NEBRASKA GROUP 

August C. Ragnow 
Vice-President — of 
Company, Omaha spoke to 
the Nebraska Dairy Asso 
ciation at Omaha on the subject “New 


They are: 


President 


tion 1s 


merchandising 
Fairmont Foods 
Nebr 


Pechnology 


Merchandising Trends in the Dair 
Industry.” 
The dairy industry must put more 








MICHIGAN | Dowagiac 


Better DRY MILK 





Many other exclusive features insure long life with low steam 
and power costs. Complete details upon request 


OVERTON MACHINE COMPANY 


AT LOWER COST 
eee 


DRY MILK MACHINES 
Built in Five Sizes 


The Patented, glass - smooth 
“20-year cylinders” give years 
and years of maximum pro- 
duction of a superior dry milk 
at the lowest possible cost 





Michigan 
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stre on package design and gear sponsorship of the Iowa Dairy Indus DAIRY MARKETING PROGRAM AT 





itself to a different tvpe of merchan try Commission and the lowa_ Ie FARM AND HOME WEEK 
dising. Mr. Ragnow said Cream Nutrition Committee [he dairy marketing program du 

He urged price-marking of milk. She will also act as Coordinator of ng Illinois Farm and Home Week 
cottage cheese and other dairv car two special ice cream programs, one will take a long. hard look at various 
tons. There is a 67 per cent chance conducted throughout New York State developments in marketing milk and 
if not selling merchandise in the store and sponsored by the Association of possibilities for their expansion. The 
when it is not priced so the house Ice Cream Manufacturers of New program is scheduled for Tuesday 
wife can see the cost plainly. Good York State; the other in the states of February 2, at University of Illinois 
position for dairy products within the Pennsylvania, New Jersey, and Dela 


eae R. W. Bartlett, dairy marketing sp: 
store also is important ware, sponsored by the Association of ; 

: cialist at the University, savs one of 

RD Phe dairy industry should become Ice Cream Manufac turers of Pennsyl the 


: main discussions will be on the 
vania, New Jersey and Delaware 


more interested in related item selling sale of fresh concentrated milk. Dx 





the ind in selling larger units to Amer Previous to joining ND¢ Miss velopments in several hundred stores 
ica’s rapidly-growing families Brennan was associated with the in California since June, 1951, will be 
\ There is no such thing as having Wheat Flour Institute as Director of talked over 
anit , market sold.” he stated. “Often vou Restaurant Education and previ uisly a il le a i Ol cla 
nt have to sell harder to stay on top is Western Regional Home Economist centrated milk on a once-a-week home 
; than you do to catch up to th - leliverv basis to several hundred farms 
ley leaders.” in Illinois will be discussed, along 
an cy a re with methods of expanding these sales 
DM ) NDC APPOINTS BRENNAN | m - Dr. Bartlett savs other subjec ts com 
\ €°: ing up for discussion will include the 
ur | parang t : oi bog ae mg rs = ‘Bek, factors that cause high sales of milk 
a" = oF th itiona ~~ . wa in school milk yrograms how fast 
1) gram Department of the National L) farm tanks are po milk cans 
ic Dairy Council } by whether Ilinois should have a Grad 
On In her new position, Miss Brennan — ite 7 ‘ A law, whether Illinois farmers need 
sist vill have charge of a special Dairy = | She in even production program, and _ the 
ice Council nutrition program carried on Z possibility of lowering milk distribu 
lus n the State of Iowa under the joint “ONE MORE FOR THE ROAD.” tion costs. 
iam 
mia 
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: CAN WASHER 
to Check FEATURING A 150° 
: iin aan DUMPING ARRANGEMENT 
eons i 
as * Saves costly space. * a 
) - Provides maximum visual in- ee 
spection for incoming AND 
* Eliminates necessity for sep- & 
| * Sea ~ | 
+ All controls within easy reach. 
KENDALL-LAMAR 
CORPORATION 
POTSDAM, NEW YORK 
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J. CLYDE LOFTIS 


J. Clyde Loftis—Kraft Foods Co. 

E. &. 
al Dairy Corporation, an 
nounced that J. Clyde Loftis, Execu 
tive Vice-President of Kraft 
Company, was elected a Director of 


the ¢ orporation 


Stewart, President of Nation 
Products 


Foods 


at a meeting of the 


board of directors recently. 


Mr. Loftis started with Kraft in 
1926 as a salesman in Tampa. He 
subsequently was a Division Sales 


Manager of bulk 
General Manager of the southeast di 


and 


cheese: Assistant 


vision: General 


Manager of the 
before becoming 
Vice-President of Kraft in 
September, 1951. 


southwest division, 


Executive 


Robert F. Sparrow—Marco Co. 


Marco Company, Inc. of Wilming 
ton, Delaware has announced the ap 
pointment of Robert F. 
Sales Manager. 
the Flow-Master 


processing equipment. 


Sparrow as 
Marco manufactures 
line of continuous 


Mr. Sparrow joined the Marco 
Company as service manager in 1945 
after serving five years in the Navy. 
In 1947 he was advanced to the Re- 
search Division and still spends part 


time in 


research and development 


activities. 


FLAVOR SELLS BUTTERMILK, COTTAGE CHEESE, SOUR CREAM 


CC ACTIVATING STARTER 


GIVES THAT GOOD, OLD-FASHIONED 
FRESH CHURN FLAVOR 


CHANDLER nearet INC 


IGHTH STREET AND CHELTEN AVENUE 
° PENNSYLVANIA 


PHILADELPHIA 22 
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R. S. DAMUTH 





CECIL 1. CROUSE 


R. S. Damuth—Cherry-Burrell Corp. 

R. S. Damuth, Southern 
District Manager for Cherry-Burrell 
Corp., has been appointed Manager of 
a newly established Distributor Sales 
Department, 


formerly 


according to an an- 
nouncement by John G. Cherry, Presi 
dent. 

Mr. Damuth will be field 


representative between Cherry-Burrell 


liaison 


and its associate distributors—Mevet 
Blanke Co., Hurley Co., Miller Ma 
chinery & Supply Co., John Pico 


Dairy Supplies, Kennedy & Parsons 
Co., and Miller-Lenfestey Supply Co., 
as well as Dairy Supplies Ltd., Can. 


Cecil |. Crouse—The Borden Co. 

The Board of Directors of the Bor- 
Cecil I. 
the com- 
He has been an Assistant Vice 
1942 and has headed 
Borden's Law Department since 1941. 
Before taking charge of the depart- 
ment in New York City, he had spent 
nine years as head of the company’s 
law offices in Chicago 


den Company has elected 
Crouse a Vice-President of 
pany. 


President since 


Immediately prior to joining Bor- 
1932. Mr. Crouse had been 
with the Chicago law firm of Cutting, 
Moore Sidley, known as 
Sidley, Austin, Burgess and Smith. 


den’s in 


and now 


ELMORE LEU 


F. NORMAN HARTMANN 


Elmore Leu—Kusel Dairy Equip- 
ment Co. 

Kusel Dairy Equipment Co. (Water 
town, Wis.) is very happy to announce 
the appointment of Elmore Leu as ter 
ritory northeastern 


Michigan 


representative of 
Wisconsin and uppet 
F. Norman Hartmann—Lily-Tulip 

Cup Corp. 

F. Norman 
Lily-Tulip Cup Corporation as Assist 
ant to the 


Hartmann has joined 


President according to 


Walter J. Bergman, President 
Formerly a Director and President 
of The Butler Paper Products Co 


Toledo, Ohio, Mr 


twenty-five years’ management and 


Hartmann has had 


merchandising experience in the paper 
container industry. 
of the 
Council 


He was Chairman 
Paraffined Carton Research 
from 1945 to 1952. 
C. A. Mackintosh—Sherwood 
Refining Co. 
H. H. Sherwood, 
Sherwood 


President of the 
Refining Company, In 
that C. A. Mackintosh 
Manager of the Mid-West 
has been temporarily 


announced 
Div ison 


transferred to 


Gretna, Louisiana to coordinate the 
sales of the Southern Division, com 
prising Alabama, Arkansas, Florida 





DER AND PRICES: 





A limited quantity of reprints of the 8 major 
articles on BULK HANDLING and FARM HOLD- 
ING TANKS from 
of AMERICAN MILK REVIEW are available at 
30c each, postage paid. Orders will be filled 
promptly as long as the supply lasts. 


URNER-BARRY COMPANY 


92 Warren Street, New York 7, N. Y. 


the September, 1953 issue 


REPRINT DEPARTMENT 
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Georgia, Louisiana, Mississippi, Okla 
homa. Tennessee, Texas and South 
Carolina 


Robert M. Barr and Robert E. Cuno 
will assist Mr. Mackintosh in develop- 
ing the Southern Division. 


Fred F. Drucker—Krim-Ko Corp. 


| re d F. Drucker has rece ntly joined 
krim-Ko Corp. as Advertising and 
Sales Promotion Manage1 


Mr. Drucker’s experience in adver 
tising, merchandising and sales pro 
motion extends over a period of 18 
vears, during which he functioned as 
head of creative departments, and as 
i successful account executive in lead 
ing packaged goods advertising agen 
cies. He has also been a Director of 


Adve rtising for large corporations. 


Robert F. McClellan—-Yocum Faust, 


Ltd. 


Thomas A. Printon 
Nopco Chemical Company, has an 


President of 


nounced the appointment of Robert F. 


McClellan as Vice-President and Gen 
eral Manager of Yocum Faust, Ltd 
London, Ont., Nopeo subsidiary. 


AN mencas Finest Sine of 
DAIRY METALWARE 


ct 
5 \ , ¥ 


January, 1954 


T. V. Johnson and Don Peterson— 
Mid-West Bottle Cap Co. 


RK. W. Blodgett, President of the 
Mid-West Bottle Cap Co., has an 
nounced the promotion of T. V. John 
son to the position of Sales Manager. 
Mr. Johnson has been associated with 
the company for the last twenty vears 
In 1947, he Advertising Man 
ager. Since that time he has been 


closely connected with the sales and 


; became 


promotion activities of the company 


Mii Blodgett also announced the 
promotion of Don Peterson to Assis 
tant Sales Manager Mi 


most recent assignment prior to this 


Pe terson s 


promotion was as sales representative 
in the Chicago and Milwaukee area 
Before that he represented the com 


panv in lowa and Minnesota 


John L. Marting and Morton 
Lipman—G. P. Gundlach & Co. 
G. P. Gundlach, President and co 


founder of the organization has an 


nounced the appointment of John LL 


Marting and Morton Lipman 


Mr. Marting had wide business ex 


perience with the 


Hudson Pulp « 


BUHL QUALITY CONSTRUCTION 


WR I 


190% 


PENN - MICHIGAN MEG. CORP. 


Paper Company in the Cincinnati area 
and with the Johns-Manville Sales 


Corporation in the Detroit territory 


Mr. Lipman has had diversified cx 
perience in the food and beverage 
field. He is former advertising and 
sales promotion manager of the Cin 
cinnati Brewing Company, Reading 
Ohio; and was associated in opera 


Chicken Delight a food 


establishment 


tion of 


James R. McBrien—The Diversey 
Corp. 

James R. McBrien, Assistant Divi 
sion Manager of the Diversey Cor 
poration’s Eastern Division since 1949 
has been named Manager of the North 
Central Division. The promotion was 
announced by B. B. Button, General 
Sales Man igel 


Mr. McBrien joined Diversey in 
1936 spending four vears as a field 
representative in the East. His im 
pressive record earned him promotions 
to District Manager in 1940 and As 
sistant Division Manager in 1949 
Eastern Division. His new position 
vill take him to Minneapolis—Nort] 


Central Division he idquarters 
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Frederick L. Maltby—Robertshaw- 
Fulton Controls Co. 


Ralph V. 


President of 


Vice 
Robertshaw-Fulton Con 


Coles, Assistant 


trols Co., announces the appointment 
of Frederick L. Maltby 


Director in charge of all research, de 


as Technical 


velopment and design facilities at the 


Fielden Instrument Division. 


Fielden, M1 


various capacities 


Previous to 
Maltby 
from Senior Development Engineer to 
Technical Director of the Bristol Com 
pany, Waterbury 
1944 to 1952 


joining 


served in 


Connecticut from 


William H. Campbell—Elwell- 
Parker Electric Co. 


William H. Campbell has been 
elected Treasurer and Assistant Secre 
tary of The Elwell-Parker 
Company, manufacturers of power in 
trucks. The announcement 
Sheldon K. Towson. 
Mr. Campbell 
succeeds William E. Hornig, who held 


dustrial 
was made by 
company President. 
that position for 13 years and is leav- 
ing to become Comptroller of Midland 
Steel Products Company, Cleveland 


A. W. Geier—American Can Co. 


A. W. formerly 
General Credit Manager of 


Can Company, has been elected As 


Geier, Assistant 


American 


sistant Treasurer and will be respon 
sible for the over-all credit operations 
of the company. Mr. Geier succeeds 
J. KE. Sarver, formerly General Credit 
Manager, who has retired 


It was also announced 


that C. D 
Polhamus has been appointed Credit 
Manager of the company’s Atlantic di 
vision, with headquarters in New 


York 


Electric 





BORDEN’S HONORS FOUR 


W. Frank 
Borden Company, Li 
and Charles 
dent of the 


were 


President of th 
mited of Canada 
A. Eckburg, a Vicc 


parent Borden Company 


Jones 


Presi 


honored for 25 vears’ service 


with Borden’s 


The two executives were mong 26 


members of the 


new Borden Quarte1 
Century Club honored at a banquet 
in New York Citv’s Roosevelt Hotel 


Iwo others received recognition for 40 
All but Mr. Jones, who 
ited with 


vears service. 
was guest speaker u iSsOc] 
the company s national executive of 


fices in New York City. 


ittended by nearly 


rhe banquet 
300 club members 
more than 80 
being held in the U. S. and ¢ 


ind Cile sts. was one ot 
inada 
this vear. Total memberships number 


thout 6.109. or about one in every 


nve Jorden employee S 


Earl Charde—tThe Borden Co. 


Earl Charde has been named Dis 
trict Comptroller of The 
pany, Ltd., of Canada, and _ its 
Joubert, Limitee He 


Tavlor Pearson 


Borden Com 
sub 
sidiary, J. J. 
recently 
Mr. 


the Canadian 


succeeds A. 


elected Assistant Treasurer 


Charde has been with 
operation for 27 vears 


District Controller 


He h iS been 


Assistant 
1949. 


since 














OF OVAL OR 
FLAT FACE 





BRUSH CO. 
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.. LONGEST WEARING BRUSH MADE! 


helt) Mioiad 
| 


Minneapolis 4, Minn. 


Robert E. Tanner—Carver Pump 


Robert E 
elected Vice 
Manager of Carver Pump Company 
Muscatine, lowa Mr. 
assumes the post of 
Manage 
gaged in sales work for the Contin 
ental Can Co., as well as the National 
Can Co. 


Tanner Was rec t] 


President and General 
Tanner lsc 
General Sales 


having previously been en 


James A. Babcock—Westinghouse 
Electric Corp. 


James A. Babcock has been named 
Plant Manager of the Westinghous 
Electric Corporation’s watthour meter 
plant now under construction at Ral 
eigh, N. C., it was announced by J. M 
Wallace, Meter 


Division Manager 


KITTLE OF LILY-TULIP PASSES 


Robert M. Kittle, Northwestern Di 
visional Sales Manager for Lily-Tulip 
Cup Corporation, died of cancer No 
vember eighth at the Veterans Hospi 
Des Moines 


been a_ patient 


tal in Iowa, where he 


had 

\ native of Margaretville, New 
York. Mr. Kittle was graduated from 
the University of Colorado and served 
in World War II. 


vice in the European theatre, he was 


since June 


For meritorious set 


warded the Silver Star and Bronze 
Star Medals 
Mr. Kittle joined Lilv-Tulip as a 


1946 


manager of the Iowa territory in 1948 


salesman in ind became district 
He was appointed Northwest Division 


Manager in January of this year 


Surviving are his widow, Leona 
Robert, 8, 
Donald, 5: a 


ind his 


Jerry, 7, an 
Barbara, 4 
both ot 


three sons 


daughte 1 


mother and _ sister, 


Denver. 


UTILITY 


TITAN ‘yiusi 


with Nylon Bristles and 
Hard Rubber Block 


C;uaranteed to outlast any utility brush 
on the market. Heavily-filled nylon bris- 
tles deeply crimped to hold more water... 
hard rubber block is everlasting. Cleans 
faster and better than fibre brushes. 
3 grades of stiffness available. 

OTHER MILK PLANT BRUSHES ...A 
complete line of Flo-Pac brushes for every 
purpose... milk can brushes, giant deck 
scrubs, coil and vat brushes, etc. Order 
from your jobber. No. 181 


PACIFIC COAST 
BRUSH CO. 
Los Angeles 21, Calif. 
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jmp JACOBS OF AMERICAN CAN CO. Charles R. Brennecke—Controllers Some cottage cheese manufacturers 













RETIRES Institute of America report excellent results in the control 
{ it 
f thi oilag g 
x neral S ~ Jacobs. design supervisol ol Charles R. Brennecke. comptroller this type of ~~ ilage by ay © 
npan American Can Company's closing ma Western Marvland Dairy, Incorpo iigher cutting acidity. In ay rn 
) *( ( ( t g ( 5 
r als hin department retired last month rated, Baltimore, has been elected to ; t uncommon for “ ting to be de 
~ . . ’ *( 6% "1 ,: ! 
Sales fter 45 vears of service with the firm membership in the Comptrollers Insti ol until — ity = preeem & 
the whey. The organisms causing si 
en en Mr. Jacobs intends to establish a tute of America > , 
tace spoilage do not tolerate high acid 
ontin nsulting service on the Pacific 
e ty, so less difficulty would be ex 
ationa Coast for the development, design and : 
: pected in this respect when highe1 
yoduction of food and packaging 
cutting acidities were used. It seems 
machinery. PRODUCTS AND PROBLEMS 
house , however, that the proper way to con 
° Continued from Page 74 trol this defect is to prevent contam! 
named Swan F. Anderson—Anderson causative organisms. The original curd nation of the product with the organ 
re me Bros. Mfg. Co. had an extremely light contamination isms rather than attempt to control 
of the causative organisms. Some of their growth. 
meter Anderson Bros. Mfg. Co. announces led 
t Ral ; ; these samples were cooled immedi In view of the previous discussion 
~ that Swan F. Anderson, President of ial . 
/J.M itely to below 45° F. We found that the following recommendations should 
the company since 1916, has been 15 } 1 +] 
ie : » hours Was requires for ie tem iid in controlling surface growth on 
ger named Chairman of the Board of 
perature ot the cheese in the center of cottage chees« 
Directors | : & , 
, the 100 pound cans to drop to 45° F. |. Proper pasteurization of th 
He 1s succeeded as President by Cheese packaged trom the 100 pound skim milk and cream 
SES Ralph F. Anderson, formerly Secre cans showed surface growth after 6 —* 
} | ' | ] hi ; 2. Proper cleaning and sanitization 
- tarv- Treasurer, who also retains his days holding at 40° F. while samples ’ ; 
r - . , ; f equipmen 
. * position as Treasurer. George Boone f the same lot cooled immediately to it 
ir 1 2 ) . . 
“4 bee bhaen named Secretar: Ne a are 3. Proper chlorination of the wash 
1 ) : 7 . /fater, 
; These appointments were made by same conditions of holding for 10 days water 
OSD! , > 
I the Board of Directors. Other officers These results are not conclusive but 1. Prompt cooling of the curd be 
Tre i€ 2 , . x 7 
f the company are Walt Gunnerson they do indicate the necessity for cool low 45° F. 
) Vice-President in Charge of Sales, and ing the cheese down promptly below 5. Storage of the cheese below 
New \. J. Spencer, Vice-President. 5° F. 10° F 
from 
erved j 
IS Ser — 
— ae 
BP was “g i — ss ——" 
i ie Ss ae = 
ronze - — 
a uj il t ‘ A 5 amas 
iS i 
istrict 
sri EX-CELLO 


vision }} The new “pitcher carton” is an out 


standing advance in the field of milk 


eona th p e t bE c oO aqulator r Hy | distribution. Durakool is proud of the 
l/ 


part played by its steel clad mercury 
/ timer in the operation of Ex-Cello car 
| | ton forming machines. 
{ 


BRINGS OUT THE \ 
NATURAL FLAVOR IN YOUR 
COTTAGE CHEESE 













STEEL MERCURY TIMERS 


GIVES YOU EXTRA YIELD 
MAKES FIRM, RICH CURDS 


sh 
is- ’ simer-r ’ rat n ealed ir ¢ ae . 
ne i . ECONOMICAL AND necrycontack, Timings ompe, 
; anne sttene 8000p proot. f t ' na built | DURFIKOOL ini 
A EASY TO USE Bsns 
ck 
31 SAMPLE ON REQUEST 1 oe Sieh inp lhe 
CHUMLEA’S LABORATORIES ¢ LEBANON, IND. § oe eae 
jiew January, 1954 115 
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USING OUR SEPARATOR 











Linerless Ice Cream Carton 
DESIGN WHICH avoids the the producer to select a quantity of 




















“stock design” look is made by cartons for the various flavors, in any 
Marathon Corporation. “Duo- one size, and yet pay on the basis of 
Creme” series comes close to achiev total quantity—with small charges for 
ing the advantages of custom designed plate and color changes. — 
packaging while offering substantial \ producer may individualize his right 
savings on engraving costs. package by using his own signature cae 
Available in both half-gallon and cut. j 
pint sizes, each size is priced on a Marathon Corporation, Menasha 
“total quantity” basis. This permits Wisconsin. 
k 
| ean 
to fill 
Milk and Dairy Products Vendor , oP 
HE “VENDALL” dispensing The new “Vendall” has a complet Res 
equipment used widely through assortment of selectors to handle glass ) a = 
the dairy industry has been re Or papel containers ind com boxes for 
designed and placed on the market almost any coin combination. A lock le 
January Ist by the W-P Equipment compartment on the left side, below 
Company, 1 West Forest Ave., Buf- the vending tray, provides a precoole: 
falo 7, N. Y. space large enough to hold several 
All products sold by the dairy cases. A panel on the right provides 
which can be carried in the same con access to the complete refrigerating 
tainer and sold at the same price can unit which can be readily removed , 
he selected from this dispensing unit. and replaced. It is a sealed unit and 4j 
rhe glass top is a sales feature. carries the usual 5-year warrants f 
‘IT 
Cottage Cheese Maker 
HE KUSEL Tender Heat Spray sired for the condition of the curd 
Vat features an exclusive “M” The Kusel Model “A” Stirring Pad 
channel bottom design that con lles follow the bottom of the vat and ) 
trols the water flow, which assures gently roll over the curd for thor 
maximum heat transfer without hot or ugh agitation, without damage to the 
cold spots to leave curd uncvoked or fragile cubes. Model “A” paddles fo 
to toughen it from too much heat. The Popcorn or Jumbo Style Curd, and a 
small total water capacity requires a combination of Model “A” and “B 
minimum of steam for heating and less tor Country Style or Small Curd. 
heat loss in the switch from heating Field tests indicate that the Kusel 
to cooling. Cottage Cheese Maker lowers produc 
The Kusel Forker and Agitator tion costs, increases the yield, and as 
mechanism is rugged, compact, and sures a cottage cheese of tender tex 
completely sanitary, providing uni ture, with full flavor and aroma 
form forking throughout the vat. It is Ask for Bulletin 7-H, Kusel Dair 
instantly adjustable to the speed de Equipment Co., Watertown, Wis = 
116 American Milk Review Ja 
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1. Move filled carton under closer with 

right hand and simultaneously move 

opened carton under filling nozzle with 
left hand and place on ledge. 


Paper Carton Filler 

for the Smaller Dairy 
ECENTLY the Triangle Package 
Machinery Company introduced 
filler, called the R-1. It 


is a semi-automatic machine designed 


a new 
to fill all sizes of the American Can 
type carton 

Requiring the services of only one 
operator, the R-1 is guaranteed to ac 
curately fill 8-10 quarts a minute with 


out waste foaming or short fills. Fill 


2. Operate closer with right hand and 
valve plug crank simultaneously with 
left hand. 


ing of pints, thirds and half-pints is 
slightly faster. Changeover from any 
size carton to another is accomplished 
without tools and takes less than 5 
minutes. The closure produced by this 
machine is absolutely leak-proof; the 
carton itself will burst before the seal 
will leak. 

Cleaning of the new filler is fast and 
easy. All parts allow free drainage of 
milk or water from the machine. Total 
time for dissambly, wash up and re 


assembly is about 15 minutes. The 








feted 


"IT POURS LIKE A PITCHER” 


We Salute 
| PURE - PAK 


For Putting a Smile 
on the Face of the 


Housewife of America 


REMEMBER US for Tin Plating 
. . . Tin Hot Metal Coatings 


No matter how large or how small the jo>, United Platers, 
Inc., is ready 24 hours a day to serve you. Established 
in 1926 on a foundation of service, United Platers has 
grown rapidly to become one of the nation’s largest and 
most diversified metal finishing plants. 


Over 50 different metal finishing processes, covering the 
entire plating and rustproofing field, are available at 
United Platers for both consumer and defense production 
Skilled platers, engineers and electro-chemists supervise 
United Platers’ around-the-clock production. 





3456 DENTON STREET 
Trinity 5-1700 





united platers, inc. 


Glenn H. Friedt, Pres. 
DETROIT, MICHIGAN 








January, 1954 


WRITE FOR COMPLETE 


4848 S. WESTERN AVENUE 





3. While carton under nozzle is being 
filled, place sealed carton in crate with 
right hand and pick up fresh carton, 
opening it at left end of carton rail. 


Bagby Model R-1 has been 
examined and found to be in compli 


Milk 


as recommended 


Triangle 


ance with requirements of the 
Ordinance and Code 
by the U. S. Public Health Service and 
is guaranteed to pass all local Board of 


Health Inspections 


Complete product information and 


the name of installation nearest you 


can be obtained from the Triangle 
Package Machinery Company, 6655 
Diversey Ave., Chicago 35, Tl 


ce] 


STAPLING 
WIRE 


for an uninterrupted 


carton line 


@ Dimensionally accu- 
rate. Has proper tem- 
per and excellent finish 
coatings. 


@ Available in 21 and 
23 gauges with tinned, 


galvanized or liquored 
of finishes. Meets every 
specification. 


INFORMATION 


Manufactured by 


WILSON STEEL & WIRE COMPANY 


CHICAGO 9, ILLINOIS 











Multi-Process Tank 
EFFICIENT processing of 


large and 


OR 
both 
Creamery Package Mfg. Co. has 


small runs, 


developed a stainless steel pressure 
wall multi-process tank for heating, 


A fea 
ture of the tank is the space controlled 


pasteurizing, cooling or mixing. 


heat exchange, permitting the Passage 
cooling media through 
the 
jacket so that the heat exchange area 


of heating o1 


one Or more Zones ot pressure 


matches the capacity of the run. 
lhe tank is furnished in sizes from 
200 to 1000 gallons. Eithe: 
pressure or steam 
the 


wate! 
under may be cir 


culated through zoned pressure 


wall system. 


\ special wide-sweep agitator can 
be furnished for buttermilk and mix 
ing jobs; for viscous products such as 
sweetened condensed, an agitator with 


scraper blades is available 


Creamery Package Mtg. Company 
1233 W. Washington Blvd 
7, ill 


Chicago 
€ 


Cold Wall Farm Tank 

EW KS] Ith al line ot 

steel farm tanks manufactured 

by the McHale Manufacturing 

Co. is the 


stainless 


“Californian” which is said 


to offer instant cooling, making it im 
possible to mix warm milk with the 
cold milk already in the tank. As the 
milk runs down the refrigerated sick 
and bottom of the tank in a thin film 
the 


wea, thus removing animal heat and 


it is cold on arrival in storage 


odors during the initial pou 


The all 3A 
Standards, Weights and Measures re 


quirements 


“Californian” meets 


McHale Manufacturing Company 
3200 E. Mines Ave., Los Angeles 23 
Calit 

* 
Beverage Cooler 
and Dispenser 
N EYE-CATCHING, appetite 


stimulating, self-contained cool 
er and dispenser tor non-carbo 
nated beverages is available for gen 


eral use. It was developed through 


Nedicks’ and 


Retrigerating Engineers 


the combined efforts of 
Mayer 


Che 


achieved through cascading of the 


sales-clinching eye appeal is 


beverage inside 


a plastic bubble 


118 


Mechanical 


tary and easily cleanable construction, 


features include: sani 
rubber pumps, stainless steel piping. 
ind deep drawn tanks with rounded 
corners, removable plastic cascade and 


dome. 


Cooling temperatures are adjust 


able. 


held within 2°. Beverage capacity is 


After setting, temperatures are 


SIX g illons. 


Mayer Refrigeration Engineering 
Corporation, Lincoln Park, N. ] 


Giant Advertising 
Containers 

HIS GIANT promotional con 
30” high 9%” 
Color printing includes 
dairy and product names. One of the 


tainer is and 


square 


dairies using these giant containers is 


Coble Dairy Products, Inc. of Lexing- 


COBLE 


HOMOGENIZED 


Milk 


GtAadt & PasteuettEs 
Theme @ 





ton, Ky. 


it; orange 


Che illustration here shows 


and red on ivory back 
ground 


G. P 
West 


. Gundlach & Company, 1201 
Sth St., Cincinnati, Ohio 


Sandwich Wrapper 
SANDWICH wrapping machine 


which is reported to wrap 


multiple-unit packages of 


round or square sandwiches with 


spe ed and precision is m ide by Lynch 


Corp., Anderson, Ind 


New 


pensation for 


design features include com 


normal irregularities in 
sandwich thickness and cutting scrap 
losses while wrapping up to 100 mul 


tiple-unit packages per minute 


The Lynch RS can be directly con 
nected to spreader equipment. When 
the RS com 
final package 


evel intake 1S stopped 
mm the 


he id 


plete s the cycle 


| 
nm the wrapping 


Optional equipment for the RS ma 


chine allows it to accommodate pack 


ages from 14” to 2” in width and 
from 14” to 3” in length. 
* 
Orange Drink 
HE EZE-ORANGE COMPAN) 


INC. announces a new product 
EZE-Orange Product No. 25: the 
drink 


25% orange juice drink, it 


finished contains 25% orange 
juice. <A 
sold through restau 


is said, can be 


rants, schools, and many other outlets 
EZE Product No. 25 consists of two 
units: Unit No. 


fornia 


] contains water, Cali 


concentrated orange juice 1 


ange oil flavor, and citric acid. Unit 
No. 2 consists only of pure California 
The tw 
units combined with water and sugar 


make 40 gallons of finished drink. No 


color o1 preservative is added to either 


concentrated orange juice. 


unit. 


\ bottle hanger announcing this 25% 


orange juice drink to the dairies’ cus 


tomers is furnished at no charge 


Samples and turther information 
will be interested 
EZE-Orange Company, Inc. 


and Erie Sts., Chicago 10, Ill 
s 


dairym«e li 


Franklin 


sent to 


Coffee Concentrate 
VMIPKC »\ ED Quality Control Cotter 


Concentrate is said to combine 


higher flavor concentration and 


true coffee Havor without the use of 


preservatives, and is manufactured tor 
ice cream manutacturers, dairies, et 
Another feature is the complete ab 


sence of toaming. 


Heyman Process Corp., 2945 Ful 

ton St., Brooklyn 
e 

Dissolver 

Hil ( owles | Ith trast Diss iver Is 

now available with three diffe: 

ent types ol hydraulic litting 

quipment The dissolver that is said 


to cut dissolving, dispersing and mix 


be purchased with 


1) F 
water, air, or oil lifts to raise the pa 


ng times can now 


ented iid bridge clear of 


tanks Use of the 


lift makes it possible to process sey 


IT pe Ihe I 


mixing hydraulic 


eral different materials with the same 


machine 


Che Cowles Company, Inc. 


N. ¥ 


, Cayuga 
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Small Soda Fountain Unit 
HREE 


cases tor 


RODUCTION of a small 10 
gallon creamer (42”x27”x40”) is 
innounced by S & R Soda 
Fountain Mfg. Co. 


have 


This midget unit 


; “ 
is compact and suitable for small lay lowa 
mits. It includes: 3 syrup jars and 
pumps 1 single chocolate jar and 


holder, 2 


| disherwell, and 1 


spoon insulated 


lraft arms, waste 


hute and tilting refuse bin. 


Fountain 
Blvd... New 


S & R Soda 
1314 Southern 


Mtg. Co. 
York 59 


Non-Clogging Candy 
Flavoring for Ice Cream 
EPPERMINT stick candy ice 


cream flavoring, formulated by ) 
W 
a process that prevents clogging a. - 
ywrovViK nooth, 
it fruit feeders, was announced by ide smooth 


port the paper 


Kenn Bros., Ine., Sioux Falls, So. Dak 


mstruction 


Model 980 holds 16 quarts, weighs 


Milk Carton Cases 
NEW 


papel 





Cases 
flat 
containers. 
at the edg 


issures 


Ihe flavor is sufficiently strong to f the cases 
climinate the nee for booster flavors it satety 

vas Claimed. 

Packaged in 1O-lb. and 27-Ib. tins only 6.3 pounds. 


the Tew product Is available ilk red Vl trated holds 20 
UTeeH chips or in a mixture of the pounds. 
two colors Ve ivhis 





Profits for you 


/ well worth 
/ looking into 


“ COTTAGE CHEESE 
NEW 1954 


Sales Program 


This cottage cheese program will 
include a program of manufacture, 
package and sales promotion keyed 
to make profit for every dairy that 
will use it. Complete data ready by 
January Ist. Write today for brochure 






The Stage Is Being Set in Cincinnati, Ohio, 
for BIGGER Sales and Profits in 1954 


Don’t miss the Sensational GUNDLACH 
MILK CLINIC, March 30, 31, and April 1, 
in Cincinnati. 


MAKE YOUR RESERVATIONS TODAY ! ! 
DON’T DELAY !! 


G. P. GUNDLACH & CO. 
CINCINNATI 3, OHIO 


“Servants to the Dairy Industry” 





Model 990 holds 24 quarts 


5 pounds 


aluminum 
milk « 
been announced by 


E. Eric kson Co., 


surfaces to sup 


in extra measure 


Mode | 


quarts 


Continuous Butter Maker 


dair\ 


IX THOUSAND pounds of butte: 
per hour will be the capacity of 
the three “Gold’n Flow” Contin 

Units 

stalled at the plant of the Cooperative 


ntainers 
the C 
Des Moines 7 


uous Buttermaking being in 
Agricole de Granby. The Granby Co 
operative, largest dairy products plant 
in the Province of Quebec and one of 
the largest manufacturers of butter in 
Canada, will make all of their butter 


from plant-separated sweet cream 


rheir conviction that creamery costs 
must be reduced led 
of the 


Flow” 


representatives 
“Gold 
buttermaking in 


creamery to inspect 
continuous 
stallations at the Pickerington Cream 
ery Company (Pickerington, Ohio) and 
at the plant of another large Midwest 
to “Gold’n Flow” At these plants 


they graded the butter 


designed user. 
checked com 
Recessed position control, and noted every de 


s and corners tail of the operation before deciding 
that 


manufacturing and labor costs without 


here was a means of reducing 


cutting quality. 
illus 


weighs 6.8 


970 
Contact A. G. Snyder, Cherry 
Burrell Corp., 427 W. Randolph St 


Chicago 6, Ill 














Pref 


TOUR PERSONAL MILK CONTAING® 


Special Processed Book Binder Wire to Meet the Specifications 
of “Pure-Pak” Stapling Wire 
Sizes - 21 Gauge and 23 Gauge 
Finishes - Tinned - Galvanized - Liquor Finish 
5 Lb. Spoolless Cores- 10 Per Carton 
Each Core Individually Wrapped, in Hinged -Lid 


Carton for Your Convenience 


ENTERPRISE WIRE CO. 


13157 GREGORY STREET BLUE ISLAND, ILLINOIS 
(Chicago Suburb) 








January, 1954 
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Boiler 


IRON WORKS de 
“C” Boiler in a 
This boiler fea 


RIE CITY 
scribes its Type 
revised catalog. 
large water holding 


tures capacity, 


fast steaming, large steam relieving 
surface, and the production of super 
heated 


design. 


steam from a_ standardized 


Kor a comprehensive description of 
these features write for Catalog SB 
19, Erie City Iron Works, Erie., Pa 


Teat Cup Brush 

HE TWO-PIECE No. 123 Teat 
Cup Brush made by Sparta Brush 

Co. features an unbreakable han 

dle made ot al steel rod and a connect 
ing ferrule into which the threaded 
Refill 
brushes are available. Sparta No. 123 
Z Teat Cup Brushes are of “Tynex” 


nylon bristles with specially designed 


end of the brush is screwed. 


Sparta Reamer Tips. 


Complete Teat Cup Brushes, and 
refills or handles may be purchased in 


mixed quantities as desired 


Sparta Brush Co., Inc., Sparta, Wis 


Temperature Control 
DUCATIONAL Bulletin, F 6149 


“Temperature Control Systems’ 

contains explanations of the vari 
ous types of control systems, ranging 
from two-position “on-off” to propor 
tional position with automatic reset 
The questions of where to use each 
system and what Wheelco instruments 
are required for the best control re 


sults are clearly answered. 


Wheelco Instruments Division, Baa 
ber-Colman Company, Rockford, I] 


Plastic Door for 
Refrigerated Trucks 


WORKMAN EASILY holds a 


plastic door developed for re 
frigerated trucks by Weber In 
dustries of Long Island City, N. Y. 
The door weighs only 
than 


It will not freeze closed, 


55 pounds 


much less conventional wood 


metal doors. 





rot, absorb odors, warp or dent. Both 


the door and frame (background) are 


made by the Americana Enterprises 
Stamford, Conn., from Fiberglas and 
Vibrin, a polyester resin produced by 


the Naugatuck Chemical 
United States Rubber Co 


division 


2-Flavor Freezer 


NFORMATION 
rell Corp. on the 


from Cherry-Bu 
Retailer” Soft 
Ice Cream Freezer which can 
serve two flavors or two colors of ice 
cream together in one continuous 
stream may be obtained from Bulletin 
G-483. It also tells how the “Retailer 
can be used as a continuous freeze: 


or as a batch freezer 


Cherry-Burrell Corp 
127 W. Randolph St 


Dept. AS-8 
Chicago 6, Ill 





the prec 


boule. No tilung, dripping, s5 
MEASURED SAMPLE Preci f 
size with handles of 18°, 24 5 


made to order 


EASY TO CLEAN — AND KEEP CLEAN 





snd de where ba 

easy to dismantle for clea 
FULLY APPROVED an ity He 
plant testing. Used by testers all 


LIFETIME GUARANTEE The Spe 
tite 





‘y 


u(t 


Homer, N.Y “Manufacturers of Dr 





Milk Sampling The Easy Accurate Way 
P| With The SPENCER Sampling Dipper 
Designed for Milk Plant Sampling 


AUTOMATIC EMPTYING Just rest the dipper 


1 valve ens, and the milk s 
ind val I and ¢ nilk sa 


g Dipper is guaranteed for 
against defective workmanship and materials 


“It Empties From The Bottom” 


Prices and Shipping Information On Request 


: Harold S. Spencer Co. 


pless Dippers 


Phone Homer § 
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Children’s Puzzle 

For Promotion 

RINTED IN FOUR colors with 
an attractive cover, the centey 
spread of the puzzle measures 
i” = y" 


a double-sized 


when open and contains 
map ot the United 
States bordered with the 48 colorful 
Hags of the 


are neatly 


Individual states 
STIK-BACK 


paper, in an assortment of six colors 


states. 


arranged on 


ready to be placed In position « the 


hap. 


There IS ample Space On the tront 


cover for imprinting your company 
name and address, while on the back 
idve1 


Mother & Dad 


or/and a picture of his building 


cover there is space for the 


tisers “Message to 


Advertisers can offer the puzzle to 
local schools or to individual tea hers 
as a goodwill gesture on their part 

Sold in quantity lots from 500 t 
100,000, the 
printing and 


each to 20¢ 


price includes all im 
ranges from a low % 
each for the minimun 
quantity. 

For further information and a sam 
ple copy, write to George Rosale: 
Jackson Publications, Inc. Dept. 76 
305 East 46th St., New York 17, N. } 


Bulk Coolers 
LOW 


marketed by 


LINE Ol 


Cool rs, 


design Bulk 
Mojon 
nier Bros. Co., eases the pour 
ing chore on bucket milking opera 
tions. These tanks are available in 
capacities from 100 to 400 gallons and 


feature a Hoor-to-cover dimension of 


3245” on sizes through 200 gallons and 


34” on models through 400 gallons 


These tanks are in standard Mojon 


nier all stainless steel construction in 







WITH 


QuiKold 


COOLERS 


STANDARD OF QUALITY FOR 
OVER 26 YEARS ! 


CE AND ELECTRIC—MODELS 
TYPES AND SIZES FOR EVERY NEED! 


S.&S. PRODUCTS, INC. + Lima, Ohio 


American Milk Review 
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cluding internal bracing members and 


leg ouplings. The proven power 


saver freon controls insure the same 
low cost power consumption provided 
by other models of the Mojonnier Bulk 
Coole 


condensing units eithe 


Tanks are supplied with freon 
attached o1 
separate. 

1601 W. 


Mojonnier Bros. Co., Ohio 


St., Chicago 44, Ill. 
oo 


Protection for Tile 
and Concrete Surfaces 


ITERATURE covering corrosion 
resistant Hydroment Joint Filler 
and tile floors 


and corrosion-resist- 


for grouting brick 
and glass block, 


ant Hydroment for new concrete floors 


ators 
equipment, an 
switch that 
from the 


equipment or 


this automatic 
persedes the 
may be obtained from The Upco Com manual 
pany, 4805 Lexington Ave., Cleveland 


3. Ohio. Wincharger 





Emergency Generator 


HE Wincharger 

Tes “F” Series of Winco gener- 
incorporates, 

automatic linc 
starts electricity 
generator 
appliances when the 
power line fails for any reason. Also, 
line-transfer switch su 
necessity 
ing, push button starting, or 
starting. 
Shown here 


Generator. 





CONGRATULATIONS 
to EX-CELL-O 
CORPORATION 
on their new 
PURE-PAK 
milk container ! ! 





“IT POURS LIKE A PITCHER” 


We are pleased to be a principal supplier of the 
specially engineered TEMPERATURE CONTROLLER 
used on the PURE-PAK milk packaging machine. 


DETROIT, MICH. 





TRADE MARK 


We manufacture a wide line of quality 
TEMPERATURE and PRESSURE INSTRUMENTS 
for DAIRY EQUIPMENT MANUFACTURERS 
and for the entire DAIRY INDUSTRY 
yas 

/ Write Dept. A for Literature 
SCIENTIFIC INSTRUMENT 

COMPANY 
Established 1890 


1041 Second Ave. Detroit, Mich. 


















January, 1954 


has a motor starting capacity of 5000 
watts and a continuous operating ca 
3000 watts, and both 115 


230-volt outlets. 


pacity of 


volt and 


Available in sizes ranging from 700 
watts to 12,000 watts of motor-start 


ing capacity. 


The Wincharger Corporation, Sioux 
Citv, lowa 


Ice and Snow Removal 


CE REMOVING chemical, known 
as X-73 Ice Remover, is said to 
melt ice and thaw 


SHOW many 


times faster than salt, to eliminate ice 


Corporation's chipping, and greatly reduce the need 


for snow shoveling. It is also claimed 


as optional to contain a rust inhibitor which af 


transfer fords protection to automobiles, ma 


flowing chinery, drains and gutters. 


to electric-driven 


It is also recommended for furnish 
ing quick traction under spinning 


automobile and truck wheels 


for rope start Available in 100 and 200-lb. fibe: 
other 
drums and in waterproof paper bags 
Model F5000 The Monroe Company, Inc., 10703 
This model Quebec Ave., Cleveland 6, Ohio. 





.-o EMPERATURE 


Model GM 
AUTO -LITE 
THERMOMETER 





Used as standard 
equipment by the 
PURE-PAK DIVISION 
EX-CELL-O CORPORATION 


Send for our latest catalog describing the 
many Auto-Lite thermometer styles and 
types. 

THE ELECTRIC AUTO-LITE COMPANY 
Instrument and Gauge Division 


Toledo 1, Ohio ea 
Chicago * Sarnia, Ontario 








New York * 


TEMPERATURE INDICATORS & RECORDERS 
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WANTS AND FOR SALES 





after the above-mentioned date. 


Lightface type—5c per word 
($1.00 minimum) 


Position Wanted 





Classified Advertising Information 


To ensure appearance of your ad in a given issue, copy should be in our hands 
by the 10th of the previous month (for instance, copy in March 10th for April issue). 
We cannot guarantee insertion of your ad in classified columns if copy is received 


All Classified Advertisements, except Position Wanted 


Include name and address in word count, except for blind ads. 


Lightface type—first 50 words for 50c. Additional words 2c each. 
Boldface type—first 50 words for $1.00. Additional words 4c each. 
Include name and address in word count, except for blind ads. 

Box Numbers — 25c additional charge in United States. 
50c additional charge outside United States. 
Do not include your name and address in word count. 

No classified advertising will be accepted to run with borders or special spacing. 
All such advertisements are considered to be display ads, and will be billed as such. 
(Rates and mechanical requirements on request.) 

All advertisements accepted in good faith. We cannot be responsible for reliability 
of ads. If you wish further information on advertiser, request references from him. 


Boldface type—10c per word 
($2.00 minimum) 











EQUIPMENT FOR SALE 
Twin-Pac PAPER BOTTLE SHOP- 
PING BAGS. 
GEHL’S GUERNSEY FARMS, 
INC., 3326 W. Capitol Dr., Milwau- 
kee, Wis. 1-M-54 


Cherry-Burrell VISCOLIZER, mod 
ern, 125-gal., $500. 

Quantity 4-wheel MILK CASE 
DOLLIES for compact cases. 

9 Quirk insulated aluminum-coy 
ered TRUCK CABINETS, used 18 
months, $60. each. 

Niagara 5-ton floor model BOX 
UNIT, 3-fan, $250. 

All stainless C.P.R.H. FILLER, 16 
valve, used 2 years, $2,000. 

BH-90 3-head CELLOPHANE 
HOODER, excellent, $800. 

Rice & Adams horizontal expand 
ing brush-type ICE CREAM and 
MILK CAN WASHER AND STEAM 
ER. In original crate; never used. 
$500. 

Peerless freon aluminum-covered 
minus zero BOX UNIT, % h.p. En 
closed motor, 3040, 1 h.p. 3° p.h. 
Guaranteed. $20. 

All stainless 18% CAN FILLER 
with TROUGH CONNECTION, 
new, $25. 

Cherry-Burrell 550-gal. CR type 
STORAGE TANK, used 5 years, ex 
cellent, $1,000. 

Two 8x8 Frick SLOW SPEED 
COMPRESSORS with motors guaran 
teed, $600. each. 

All sizes MOTORS, COMPRES 
SORS, CONDENSERS. 

DAIRY ENGINEERING SER 
VICE, Pikesville 8, Md. Phone 6 
6359. 1-M-54 
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EQUIPMENT FOR SALE 
REBUILT DAIRY MACHINERY 
Ohio Creamery Supply Co., 701 

Woodland Ave., Cleveland 15, Ohio. 
1-M-54 


Cherry-Burrell Model SVN stainless 
steel 1000-gal. VAT with cooling 
plate. 

Stainless steel direct expansion 
CABINET COOLERS, 15,000 Ib. and 
24,000 Ib. 

Stainless steel PASTEURIZERS, 
100 to 300. DeLaval CLARIFIER, 
6,000-lb. 

Cemac 14-valve FILLER. 

Lathrop-Paulson 8 c.p.m. Straita 
way CAN WASHER. 

HOMOGENIZERS or VISCOL 
IZERS, 125-gal. to 1500-gal. 

Stainless steel WEIGH CANS with 
SCALES and RECEIVING VATS, 
500-Ib. and 1000-lb. 

GLASS-LINED TANKS (by-prod 
ucts only), 1,000 gal. to 3,000-gal. 

STORAGE TANK, 3,000-gal., stain 
less steel. 

Mojonnier 4’ stainless steel VAC 
UUM PAN. 

Buflovak 32”x90” and Overton 
36”x84” DRYERS. 

VANE CHURN, 370-lb. capacity, 
Model A-120. 

York SWEET WATER COOLER 
with 3 stainless steel plates. 

Many other desirable items such as 
FILLERS, BOTTLE WASHERS, 
FILTERS, FREEZERS, PUMPS, etc. 
Send us your inquiries. 

LESTER KEHOE MACHINERY 
CORP., | East 42d St., New York 17, 
Mm. 4%. 1-M-54 





EQUIPMENT FOR SALE 

Type 32400 16-lb. Toledo DIAL 
SUSPENSION SCALE, $400. Fan- 
type Toledo SCALE (2-0z. Chart, 
No. 5 Beam) $40. Style 5 TORSION 
BALANCE REBUILT SCALE, $30. 
Two (2) TORSION MOISTURE 
SCALES, $30. each. 

Manning FOREWARMER, 250- 
gal., stainless steel lining, copper 
coil, with motor, $150. HOOD with 
EXHAUST FAN and housing over 
warmer, $50. 

Cherry-Burrell Serial No. 121 
TESTER, 12 bottles, $20. Five (5) 
Cherry-Burrell Facile TESTERS, 
belt driven (no motors on these 5; 
12 bottles) $5. each. 

Cherry-Burrell 4-wide BOTTLE 
WASHER, $250. Cherry-Burrell G-7 
BOTTLE FILLER, Dacro heads (1 
head broken) $250. 

2,700 Dacro 45 mm BOTTLES in 
cases (cases free) 2c each. 

12,000 42-pint Dacro BOTTLES, 
round, 2c each. 

400 Quart round BOTTLE CASES, 
50c each. 

Kooney Keiting PASTEURIZER, 
$50. 

Cherry-Burrell P-52 stainless steel 
CREAM FILTER, $200. 

10-S stainless steel TUBULAR 
COOLER with COVER (1,200 Ibs. 
per hour) $350. 

CAN CONVEYOR, 100’, $4. per 
foot. Three 90° CAN CONVEYORS, 
$30. each. 

69 WIRE BASKETS, 24” long, 
6%” wide, and 914” high, $1. each. 

3-flavor Bagby FILLER (4 attach- 
ments, 1 makes Revel) and 18 bas- 
kets. Hand operated. $250. 

2 1,300-gal. WOOD TANKS used 
for buttermilk, $100. each. 

W. D. WRIGHT PRODUCE, Ho- 
bart, Okla. Phone 1350. 1-M-54 


Heil BOTTLE WASHER, Model 
E12. Serial 1028, 12-wide % pint 
through 1 quart. 

60-96 b.p.m., 3 phase, 60 cycle 
220/440 volt Farval Pressure LUBRI 
CATING SYSTEM in good condition 

Write to SANITARY FARM DAIR 
IES, INC., 415 Grove St., St. Paul 1, 
Minn. 1-M-54 


2,500, 2,800 and 3,000 gallon stain- 
less steel MILK TRANSPORT 
TANKS. Air brakes. Single com- 
partment. 

Save $2,000 or $3,000. 

Write to HOOSIER CONDENSED 
MILK COMPANY, Bluffton, Ind. 

1-M-54 


American Milk Review 
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EQUIPMENT FOR SALE 

Rogers double effect all stainless 
steel EVAPORATOR, capacity 7,000 
lbs. Skim milk per hour, condensing 
for spray drying. 





EQUIPMENT FOR SALE 


Cherry-Burrell GV 10 FILLER, 51 
mm. capping heads. Econ-O-Seal DE 
CAPPING MACHINE, 51 mm. seal 
ing heads. Two 200-gallon R. G. 





Two 400-gal. all 
HOT WELLS. 


Will be sold separately if desired. 
HENSZEY COMPANY, Water- 
1-M-54 


town, Wis. 


Four-wide Heil half gallon oblong 
BOTTLE WASHER, Model J, 
condition fully equipped, motor driv 
en. Replacing with larger capacity. 
Dumore 


Also. used parts of 
WASHER. 


Junior 


Write to ANTHONY PURE MILK 
COMPANY, INC., 504 Woodland St.. 
1-M-54 


Nashville, Tenn. 


Portable high or low temperature 
outdoor REFRIGERATED STOR 
AGE DEPOT. Measures 6’ high, 6’ 
9” wide and 23’ long inside. 

Has 3 hp Wagner Motor and 2 cyl 
inder Brunner Compressor. This unit 
was used until December 5th to store 
ice cream. Can be used for milk or 


ice cream. 


Write to PITTSFIELD MILK EX 
Pittsfield, 


CHANGE, INC., 


stainless steel 


Meyer 


Mass. 


Cherry-Burrell 


Wright PASTEURIZERS. 

200-gallon 
TEURIZER. Pfaudler 200-gallon LO- 
VAT, stainless steel, like new. 
pound Fairbanks DIAL SCALE, 60- 
gallon WEIGH CAN. 


Stainles 


200-gallon DUMP VAT. 


SWEET 
fine 


Parks DRY ICE 


ably priced. 


TRIMBLE 


WATER 
gallon and ammonia float controls. 
SAW. 

Valves, fittings, thermometers, etc. 
Used on Grade A milk only. 


DAIRIES, 
Central Ave., Fort Worth 6, Texas. 
1-M-54 


TANK, 


706 


PAS- 


1,000 


s steel 


2,300 


Reason 


West 





1-M-54 









OELT! 


AIRY EQUIPMENT, 














“FLAVORITE”’ 


Dry Steam Heating 


Whether you need a small or large pasteurizer 
chocolate milk 
right in price, right in quality 


cream sour cream, 
Flavorite . right in size 


buttermilk, 


STOELTING 


Standard and Deluxe 


PASTEURIZERS 


Sizes For Every Need 
20, 30, 50, 75, 100, 200, 300 
500 Gallons 


Stoelting offers one of the most 
popular and complete lines of all 
size Standard and Deluxe Model Dry 
Steam Pasteurizers in the nation . 
the ‘‘Flavorite The same fine en 
gineering and expert fabrication that 
hos made the 100, 200, 300, and 500 
gallon ‘Flavorite’ the FAVORITE in 
so many creameries and milk plants, 
goes into the 20, 30, 50, and 75 
gallon Flavorites The Stoelting 
principle of Dry Steam Heating as 
sures preservation of a deep cream 
line and sweet fresh flavor of the 
milk A special inclined propeller 
type agitator keeps the milk moving 
gently without foam regardless of 
the amount being pasteurized. Motor 
uncouples instantly from agitator 
shaft and swings to one side for 
quick and easy cleaning of the ma 
for starter, milk 
choose a Stoelting 


STOELTING BROTHERS CO. 


Manufacturing Engineers for the Dairy Industries 


KIEL 


January, 1954 


WISCONSIN 











EQUIPMENT FOR SALE 

Buflovak ROLLER DRIER 32” by 
90” complete with stainless steel hood 
and hammer mill. Priced to sell be 
cause space is needed. 

Also, 200-gal. per hour 
ENIZER. 

Write to 


HOMOG 


ALTA 
INC., Box 230, 


CALIFORNIA 
DAIRIES, Willows, 
Calif. 1-M-54 


Krauss HYDRO-HOMOGENIZER 
350-gal., $400. 

Milwaukee FILLER, Model G7 
capacity 36-40 bottles, with CON 
VEYOR, $300. 

York 3 x 3 ammonia COMPRES 
SOR with blower, self-contained, $300 

WAYNE DAIRY PRODUCTS, 
INC., Richmond, Ind 1-M-54 


VISCOLIZER, Cherry-Burrell, used 
excellent 200 
gal.; 7% h.p., 3-phase, 60 cycle, 220 
volt motor. $1,475. 


two years, condition, 


Write to OAKES & BURGER 
COMPANY, Cattaraugus, New York 
1-M-54 

Stainless steel 3,000-gal. MILK 


TANK for sale with agitator and in 
sulation, truck rail demountable type 

Write to PERRY EQUIPMENT 
CORPORATION, 1409 North 6th St.. 
Philadelphia 22, Pa 1-M-54 


5 iN 

J gata Pm 
YOUR PERSONAL MILK CONTAINER 
Improved designs call for superior products 
That's why you'll find the name “Bareco Oil 
Company” on the list of approved suppliers 
for microcrystalline wax used in the dairy wax 
of the new Pure-Pak container. Our congrat 
ulations to the management and package-design 
personne! of the Ex-Cello-0 Corporation. 









BOX 2009 e« TULSA, OKLA 
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EQUIPMENT FOR SALE 


Equipment from entire plant; new 
in 1948, carefully maintained, excel- 
lent condition: 

Cherry-Burrell 4-wide BOTTLE 
WASHER. Cherry-Burrell 618 FIL- 
LER, BOTTLE CONVEYOR. B-H 40 
CELLOPHANE HOODER (separate 
or as a group). 

De Laval 142/136 SEPARATOR- 
CLARIFIER. Cherry-Burrell STOR 
AGE TANK, 600-gallon, stainless steel 
inside, painted outside. 

Waukesha PUMP, U. S. drive, 
25BB. Damrow Rotary CAN WASH- 
ER. ELECTRO PURE, 2,000 Ibs. 
complete. Cherry-Burrell VISCOLI 
ZER, 200-gal. Small CHEESE VAT. 

100 Ib. WEIGH CAN and SCALE. 
Model 250 Icy-Flo SWEET WATER 
ICE BUILDER with 5 hp. GE COM 
PRESSOR and PUMP. 

Also available, B-H 40 TANDEM 
HOODER, slightly used. 

Call, write or wire PENNSYL 
VANIA DAIRY SUPPLY COMPANY, 


Doylestown, Penna. 4250. 1-M-54 


Cherry-Burrell AERATOR, Model 
J140, $188. DeLaval SEPARATOR, 
No. 18, $192. 

Cherry-Burrell BOTTLE WASHER, 
Model C44, $66. Milwaukee 616 
BOTTLER, $333. Specialty Brass 
BOTTLER, Model BF3, $37. 

McQuay Icy Flow, Model 100-1, 
complete with new compressor, $1105. 

Cherry-Burrell BUTTER CHURN 
with motor, $98. Cherry-Burrell BUT- 
TER PRINTER, $120. 

1951 Dodge ROUTE 
custom built racks, $1500. 

Will sell above equipment individ 
ually, or entirely. All in very good 
mechanical condition and appearance. 

CRICKET CREEK FARM, Wil 
liamstown, Mass. Phone Williamstown 
S40. 1-M-54 


VAN. with 


EQUIPMENT FOR SALE 


Five Nelson Jumbo 225-gal. cap. 
HARDENING CABINETS, with 2- 
ton compressors. Like new and in per- 
fect condition. Cheap. 


Write to Box 227, AMR. 1-M-54 





Please address replies to blind 
advertisements as follows: 


AMERICAN MILK REVIEW 
92 Warren Street 
New York 7, N. Y. 











CHEESE COOKER, 50-gal., dou- 
double agitator. 

Large Dayton CHEESE GRINDER 
with motor. 

Kelvinator CONDENSING UNIT 
with Blower and Controls, % h.p. 

Stainless steel top HAND CHEESE 
PRESS. 

Stainless steel COUNTER TOP, 
80” x 36”. 

12 large enamel PANS. 

3,800 INNERLINED CARTONS, 
14 oz. 

ISO new CARDBOARD BOXES, 
Y iin £2. 

Write to Box 223, AMR. 


ble boiler, 


1-M-54 





PRINTING SERVICE 
2-in-1 MILK CARRIERS for PYRA- 
MID TYPE BOTTLES. Buy direct 
no middleman—no commissions. 
Sturdy—Folded—Holes punched out 
Your Dairy’s name printed on top 
of carrier. Dairies using these car- 
riers show a sharp increase in sales. 
Why sell one quart when you can 
sell two? 
quest. 
VOGUE PRINTING COMPANY, 
2502 Avalon Ave., N.E., Canton, 
Ohio. 1-M-54 


Samples and prices on re 








EQUIPMENT FOR SALE 
400 squat United Steel wire cases, 
20 ‘42 pint, used less than a year, 
$1.35 each. 
Write to E. F. FRUTCHEY COM. 
PANY, 1200 Niagara St., Buffalo 13. 


™ 1-M-54 
Meyer 14-wide BOTTLE WASH- 
ER, Serial No. SR-1889. Handles 


oblong half gallons, round and square 
quarts, round and square pints. Only 
three years old. Top Condition A 
bargain. 

Cherry-Burrell 9-wide BOTTLE 
WASHER, Serial No. 4103. Handles 
oblong half gallons, round and square 
quarts, round and square pints. Only 
three years old. Top Condition. 

Reply to Box 217, AMR. 1-M-54 


all-metal 
60 cycle, 3 


Used size 12 Jensen 


CHURN with 220 volt, 


phase motor. 1} years old. 
Two (2) stainless steel internal 
TUBE COOLERS, for cooling with 


ammonia direct expansion, complet 
with ammonia controls. 


Write to Box 220, AMR. 1-M-54 
HOMOGENIZER, Manton-Gaulin 


CGC, factory reconditioned head, 
used 7 months after reconditioning, 
100-gal. size, $1150. 

OAKES & BURGER COMPANY, 
Cattaraugus, New York. 1-M-54 

MILK TRUCKS for sale—two 1948 
Diveo, good condition. 

WEAVER MOTORS, 
Ill. Phone 4985. 


Galesburg, 
1-M-54 


Bantam BOT 
TAKE-OFF 
$450. 
t-valve BOT 


Creamery Package 
TLE WASHER, 
CONVEYOR. 

Creamery 
TLER, $150. 

AERATOR, 4’, with covers, $100. 

Manton-Gaulin 125-gal. HOMO 
GENIZER. 

BROOKSIDE 
New Knoxville, 


power 
Good condition. 


Package 


SANITARY DAIRY, 
Ohio. 1-M-54 








Butter Color “by the box” 









a <ceeeS 
cam OEM SYN 
ae One 
ten ONS 


color. 


Buttermakers 
of Golden Churn’s Water-Dispersible 
“by the box’ 
16 rolls to a box; 1 box 
equivalent to 1 gallon liquid butter 


Butter Color 
to a roll; 


COUNT TABLETS INTO BOTTLE 
ADD WATER FROM FAUCET 
POUR INTO CHURN 


No oil to turn rancid; no messy grad- 
dirty pour spouts; no 
awkward drums; no storage, no freez- 
ing worries. 


vate; no 


Write for FREE SAMPLE 


GOLDEN CHURN LABORATORIES 2307-1 N. 11 St. Louis 6, Mo. 


ART W. VERNON, 1380 N. Pascal, St. Paul 4, Minn 


now buying TABLETS 
; 16 tablets 





For Protection 
and Sanitation... 


Our contribution to the new “Pitcher Spout” 
Milk Carton is the finest tin plating of parts that 
touch the milk. 

We are proud of our 18 years of service to 
the Ex-Cell-O Corporation. 


MICHIGAN CHROME & CHEMICAL CO. 
8615 Grinnell Ave. 


Detroit 13, Michigan 
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EQUIPMENT FOR SALE 
HOMOGENIZER, 300-gal., Man- 
ton-Gaulin CGC, factory recondi- 
tioned. Excellent condition, $1,375. 
Write to OAKES & BURGER 
COMPANY, Cattaraugus, New York. 
1-M-54 





WANTED TO BUY 


Misprint or out-of-date plug pull 
type milk caps, 48 mm., any amount. 
Also 
cases 

Write to GORDON EQUIPMENT 
COMPANY, 6530 W. Jefferson Ave., 
Detroit 17, Mich. 1-M-54 


pints and quart bottles and 


Complete line of small milk bot- 
tlng equipment to set up plant, and 
other equipment for dairy bar. 


Write to Box 226, AMR. 1-M-54 
USED TRICYCLES FOR ICE 
CREAM VENDING. ALSO AUTO- 


MATIC VENDING MACHINERY 
OF ANY DESCRIPTION. MUST BE 
PRICED RIGHT. 

SUBMIT FULL DETAILS IN 
CLUDING PHOTO, CONDITION 
OF UNIT AND HOW LONG IN 
USE. 

PONY BOY LIMITED, 5257 
QUEEN MARY ROAD, MON 
PREAL, QUEBEC, CANADA. (Tele- 
phone DExter 9582.) 1-M-54 





BUSINESS OPPORTUNITIES 
SKIM MILK WANTED: 


mly who desire a permanent outlet. 


To those 


Some whole milk, also for cheese. To 
be processed on premises—location 
New York State or nearby. 


Please don't answer! unless vou need 


1 steady account. You must furnish 
vat and steam and space large enough 
to place a draining table. 


Reply to Box 228, AMR. 1-M-54 


January, 1954 


FLAVORINGS 
PURE tree-ripened LIME Juice, 
ORANGE Juice or TANGERINE 
Juice for Better Sherbets. Sample 
order, 12 Number 10 cans, any com- 
bination, only $15.00. 
Write to Florida 

Eustis Fla. 


Canners, Inc., 
1-M-54 





Please address replies to blind 


advertisements as follows: 


92 Warren Street 
New York 7, N. Y. 











DAIRY GRAPE-ADE is profitable. 


Your total cost, 9c per quart. Write 
for sample. 

BRADWAY CHOCOLATE COM 
PANY, New Castle, Ind 1-M-54 


Dairy ORANGE-ADE BASE sweet 


ened. Mixes one to six with water 
No sugar needed. $1.60 per No. 10 
tin. One can per case tree for sam 
pling. Write for sample. 
BRADWAY CHOCOLATE COM 
PANY, New Castle, Ind. 1-M-54 
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“NOW, AS | WAS SAYING... ” 


TED 


FLAVORINGS 


NON-SETTLING CHOCOLATE 
MILK made from cold milk, no heat 


needed. Order a trial case, six No 
10 tins of Bradway Cold Mix Non 
Settling Chocolate or ask for free 
sample. 

BRADWAY CHOCOLATE COM 
PANY, New Castle, Ind 1-M-54 





SALES PROMOTION 


TRUCK LETTERING 
TRADEMARK DECALS 
truck and store advertising 
Easy to apply 


and made 
for your 
uniform, distinctive 
large ol small needs. 
to MATHEWS COMPANY 
Ave, Oak Park, Ill 


1-M-54 


economical for 
Writ 
827 So. Harvey 





PLANT FOR SALE 


MILK AND ICE CREAM PLANT 
located in heart of oil belt in’ the 
Southwest. Annual approxi 
mately $800,000. 

Will sell Or 


age Ccarnimgs. 


volume 


Aver 


Reason for selling is the 


lease property 
desire to retire 


Reply to Box 213, AMR 1-M-54 


New DAIRY and ICE 
CREAM processing plant with ultra 
modern restaurant and dairy 

Price of $200,000 


buildings, retail and wholesale routes 


modern 


bar 


includes two 


and equipment. Lot size 200’ x 300’ 


is located on main highway in West 
ern Pennsylvania. Serves an area of 
200,000 population 

Write to Box 218, AMR 1-M-54 


DAIRY EST. 1917 
Wholesale-retail; S00 units daily 
completely equipped modern plant 


home will 


Ff acres, 1] room ownel 
finance buver. 

Write to APPLE COMPANY, Brok 
ers, 1836 Euclid Avi Cleveland 
Ohio 1-M-54 


SERVICE CABINETS 


Protect your quality all the way .. . keep it “Dairy Fresh” at 
the doorstep. Aluminum and steel—Thermo Seal 2” insula- 


tion — tight cover — rust proof hinges — all sizes. 


Your 


name stenciled or beautifully embossed on cabinet. Postage 
paid on sample, list price. WRITE TODAY ... OR ASK YOUR 
DAIRY SUPPLY SALESMAN. 


MANUFACTURING CO. 


OWATONNA, 
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PLANT FOR SALE 


SOUTHERN CALIFORNIA PRO- 
DUCER-DISTRIBUTOR DAIRY- 
Draft—Military Service. 

360 days per year sunshine. No 
snow, no smog. Excellent water con 
ditions from own wells; water level 
25’ below ground. 

New modern plant. Capacity 2,500 
gallons daily holding. Short time 7,500 
gallons daily. 

Located in one of the fastest grow 
ing cities in U.S.A. with 3 permanent 
government bases. Operating area 
50,000 people with little competition. 
5 retail routes; can triple in year. 
1953 gross sales over $200,000. 

350 acres—% in alfalfa. Cut 6 cut 
tings per year. 10 dwellings—creamery 
and milking parlor. 

Priced to sell in one package, or 
just business. Give lease back for 20 
years, or sell outright. Only 29% down, 
easy terms. 


Write to Box 219, AMR. 1-M-54 





HELP WANTED 
WANTED AT ONCE: Leading 


chemical sanitation firm operating 
coast to coast has openings for EXPE 
RIENCED SENIOR SALESMEN. 
Various locations. 

Dairy school graduates with practi 
cal plant experience preferred. Excel- 
lent earnings assured. Salary, commis- 
sion, and expenses. 

Give details in first letter. 


Write to Box 224, AMR. 1-M-54 


WANTED — MANUFACTURERS 
REPRESENTATIVES who call on 
jobbers and wholesalers to carry 
additional line of plastic aprons. 
Protected territories available on 
commission basis. 

Write to ROBERT MANUFAC- 
TURING COMPANY, 1001 East 
23rd St., Hialeah, Fla. 1-M-54 


Experienced MILK PRODUCTION 
MAN, capable of quality control of 
buttermilk, cream, milk, and other 
dairy products. 

Only sober, steady, settled appli- 
cants need apply. All paper opera 
tion. Location in South. 


Reply to Box 212, AMR. 1-M-54 


SALESMAN WANTED: Protected 
territory. Sell new Bradway non-set- 
tling chocolate dairy powder for choc- 
olate milk drink. Commission paid on 
all mail orders. Selling price under 
competition. 

BRADWAY CHOCOLATE COM- 
PANY, New Castle, Ind. 1-M-54 
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HELP WANTED 


SUPERINTENDENT for milk 
plant in Missouri. Experience in But- 
ter Making, Roller Powder operation, 
and Refrigeration. Must be able to 
handle men. State experience and sal- 
ary expected. 

Reply to Box 229, AMR. 1-M-54 

Men capable of selling milk dis- 
pensers to the dairy and restaurant 
trade. We believe we have more to 
offer than our competitors and we 
will consider only men who have 
proven sales ability and are interested 
in making monev. 


Write to Box 230, AMR. 1-M-54 





POSITION WANTED 


EXPERIENCED RETAIL MILK 
SOLICITOR. Let me increase your 
retail trade—20 years’ experience. 

If you are a growing dairy and 
want volume, my system of op- 
erating has proven satisfactory to 


a number of dairies. I work on 


commission basis only. Excellent 
references. 
Write to Box 221, AMR. 1-M-54 





Please address replies to blind 
advertisements as follows: 
ae 
AMERICAN MILK REVIEW 


92 Warren Street 
New York 7, N. Y. 











Position wanted by experienced 
DAIRY MACHINERY AND SUP- 
PLY SALESMAN—15 years’ experi- 
ence. Best of references. 

Midwest territory preferred. 

Write to Box 222, AMR. 1-M-54 
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POSITION WANTED 

PLANT MANAGER or SUPERIN. 
TENDENT of a dairy plant. 

Many years’ experience and proved 
ability in maintaining high quality 
milk, ice cream, condensed milk and 
cottage cheese production. 

Dairy school 
references. 

Reply to Box 202, AMR. — 1-M-54 

Position wanted as PLANT SUPER 
INTENDENT or MANAGER by man 
experienced in every phase of the milk 
industry. 


graduate, excellent 


Would be very much interested in 
making an investment and becoming 
an active partner. Presently in East 
but willing to 
Available at once. 


relocate anywhere. 


Write to Box 225, AMR. 1-M-54 
s 
LOW COST “TV” CONSUMER 
MESSAGE 


An effective, economical and sales 
propelling TV consumer message de 
signed to help independent dairymen 
compete with “big competitors” has 
been developed by G. P. Gundlach & 
Company. 

The “see-and-hear” messages are for 
50-second presentation with a flexible 
reduction in time consumption to as 
low as 20 seconds with simple adjust 
ment in text. 


JET SPRAY COOLER MOVES 

The Jet Spray Cooler Company 
announces the removal of their execu 
tive offices and plant to 33 Simmons 
St., Boston, Mass. 

Increased demand for their product 
has made this move necessary. At the 
new plant, a convevor production line 
utilizing the most modern electroni 
jet equipment will speed up produc- 
tion to meet this demand. New ship- 
ping carton designs will protect the 
product in transit. 

* 
FOXBORO ESTABLISHES 
AMARILLO BRANCH 

The opening of a branch office in 
Amarillo, Texas, has been announced 
by The Foxboro Company. It is lo- 
cated at 1117 La Paloma Street. 

Assigned to the office as Industrial 
Engineer is D. T. McElligott. For- 
merly with the Foxboro office in Dal- 
las, he will serve instrument users in 
parts of Oklahoma and New Mexico, 
in addition to the Amarillo area. 


American Milk Review 
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DIVERSEY ACQUIRES CANADIAN 
DISTRIBUTOR 

[he Diversey Corporation (Canada 
Ltd., has purchased controlling inter- 
est in Sanitary Products, Ltd. of St. 
Johns Newfoundland 

H. W. Kochs, Chairman of The 
Diversey Corporation, said the pur 
chase will enable the Canadian affili- 
ate to provide better service to its 
Newfoundland customers and to ex- 
tend its operations to Greenland and 
Labrador. New warehouse facilities are 
being erected immediately and manu- 
facturing facilities are contemplated. 

Officers and executives of Sanitary 
Products Ltd. will continue in their 
present Capacities. 

& 
THATCHER GLASS ELEVATES TOP 
EXECUTIVES 

The Board of Directors of the 
Thatcher Glass Manufacturing Com- 
pany, Inc. named Franklin B. Pol 
lock, President of the organization, to 
the post of Chairman of the Board 
and Chief Executive Officer. F. K. 
Rodewald, Executive Vice-President 
under Mr. Pollock, will assume the 
presidency. The changes became ef 
fective on January 1, 1954. 

In an announcement following their 
meeting, a spokesman for the Board 
of Directors stressed the fact that Mr. 
Pollock will continue to take active 
part in Thatcher management. The 
election to Chairman of the Board 
was to free Mr. Pollock of the day- 
to-day requisites of the presidency, 
lowing him time to devote to press- 
ing policy matters. 

He added that the Board also felt 
today’s promotions constituted well 
deserved recognition of ten years of 
fine work on the parts of both Mr. 
Pollock and Mr. Rodewald. 


January, 1954 


NOPCO ACQUIRES MAJOR 
CANADIAN PRODUCER 


Thomas A. Printon, President of 
Nopco Chemical Company, has just 
announced the purchase of the con 
trolling interest of Yocum Faust, Ltd., 
of London, Ont., Canada. The sub 
sidiary company will continue to oper 
ate under its original name, Yocum 
Faust, Ltd. 


The new Board of Directors of 
Yocum Faust Ltd., are: Thomas A. 
Printon, G. Daniel Davis, Ralph 
Wechsler, Robert F. McClellan, 
Thomas A. Faust. Officers are: Thom 
as A. Printon, President; G. Daniel 
Davis, Vice-President; Ralph Wechs 
ler, Treasurer; Robert F. McClellan, 
Vice-President and General Manager; 
Miss Jean Mosely-Williams, Secretary. 


TWO DISTRIBUTORS NAMED FOR 
SCHAEFER CABINETS IN CANADA 


Two new distributors for ice cream 
cabinets and Clearview merchandising 
cabinets in Canada have been named 
by Schaefer, Inc., according to Elton 
F. Hess, General Sales Manager for 
Schaefer, Inc. 


Cherry-Burrell 


Ltd., Toronto, has been appointed dis 


Corp. of Canada, 
tributor in Eastern Ontario, Quebec, 
Nova Scotia, New Brunswick, New 
foundland and Prince Edward Island. 
The company maintains branch offices 
and warehouses in Montreal and Sus 
sex, New Brunswick 


Dairy Supplies, Ltd. of Edmonton, 
Alberta, has been named distributor 
in Alberta, British Columbia, Mani 
toba, Saskatchewan and Western On- 
tario. Branch offices and warehouses 
are maintained in Vancouver, Saska 
toon and Winnipeg 


NEW BORDEN SUBSIDIARY IN 
NETHERLANDS 


Organization of a Netherlands sub 
sidiary of the Borden Company has 
just been completed. In announcing 
subsidiary, Vice-President 
Willis H. Gurley said it would enable 


Borden's to compete in foreign mat 


the new 


kets where the sale of our present 
whole milk powder has been discou 
aged by currency problems or supplies 
from dairy countries having consider 


ably lower production costs. 


To be known as The Borden Com 
pany Holland N. V., the new sub 
sidiary will supplement Borden’s pres 
ent export and foreign operations. It 
will establish a plant at Amersfoort, 
about sixty miles from The Hague. 
The plant will package milk powder, 
manufactured to meet specifications 


of Borden’s quality control system 


The new plant, which will be leased 
from the town of Amersfoort will em 
ploy about eighty people. Three pro 
duction specialists from Borden plants 
will transfer to the Netherlands to set 
up the new plant and train factory 


personne] 


RODNEY HUNT NAMES SOUTH- 
EASTERN AGENT 


W. GC. Davis & Associates of Atlanta 
has been appointed 
Southeast for Rodney Hunt Machine 
Division 


agent in the 


Co.’s_ Process Equipment 
Headed by Walter C 


ganization will have complete sales 


Davis, the o1 


engineering and marketing responsi 
bility for the patented Rodney Hunt 
Turba-Film Evaporator and the Rod 
ney Hunt-Luwa Spray Dryer, as well 
as other stainless steel processing 


equipment. 


Here is a BETTER Farm Holding Tank. . . 


There are differences in farm holding tanks, differences in 
construction and methads of cooling that make some tanks 
superior to others. Find out why the GIRTON FARM HOLDING 
TANK has taken the leadership in this modern, progressive way 


of handling milk. 


Write for the 16 page illustrated bulletin that tells the whole 
story and ask for the name of your nearest dealer. 


ANUFACTURING 


OMPANY 


e MILLVILLE, PA 


EXPORT OFFICE @ 7 Water St., New York 4, N. Y 
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